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Peran Pemasaran di Departemen Penjualan di PT HK Realtindo

Muhammad Farhan Puryatama

ABSTRAK

Indonesia mengalami perlambatan ekonomi berturut-turut

dikarenakan pandemi covid 19 pada tahun 2020. Pandemi covid 19 ini

berdampak negatif ke berbagai sektor di Indonesia, termasuk sektor properti.

Menurut hasil Survei Harga Properti Residensial (SHPR) Bank Indonesia

(BI) pada triwulan II 2021 Terjadinya peningkatan harga properti

residensial, dimana (IHPR) mencatat sebesar 1,49% lebih tinggi

dibandingkan pada triwulan I 2021 yaitu sebesar 1,35%. Data tersebut

menunjukkan masih ada pergerakan yang positif di tengah pandemi. Hal

tersebut juga menunjukkan terus meningkatnya permintaan akan properti

residensial.

PT HK Realtindo berawal dari terbentuknya Divisi Properti PT

Hutama Karya (Persero) pada tahun 1997-2001, pada saat itu Divisi Properti

HK mampu mengembangkan perumahan Puri Hutama di Bekasi dan Puri

Danguran di Klaten, Jawa Tengah. Penulis ditempatkan pada divisi

penjualan, promosi dan CRM. Selama menjalani praktik kerja magang,

tugas dapat dijalani dengan baik dan tidak terdapat kendala apapun.

Kata kunci: Covid 19, Properti, HK Realtindo, Magang, Penjualan,
Promosi, CRM

vi
Peran Marketing di Departemen Penjualan di PT HK Realtindo…, Muhammad Farhan Puryatama,

Universitas Multimedia Nusantara



Marketing role in the Sales Department at PT HK Realtindo

Muhammad Farhan Puryatama

ABSTRACT (English)

Indonesia experienced consecutive economic successes due to the covid 19

pandemic in 2020. The covid 19 pandemic has had a negative impact on various

sectors in Indonesia, including the property sector. According to the results of the

Bank Indonesia (BI) Residential Property Price Survey (SHPR) in the second

quarter of 2021 there was an increase in residential property prices, where

(IHPR) recorded 1.49% higher than in the first quarter of 2021 which was 1.35%.

The data shows that there is still positive movement in the midst of a pandemic.

This also shows the increasing demand for residential property.

PT HK Realtindo started with the establishment of the Property Division of

PT Hutama Karya (Persero) in 1997-2001, at that time the HK Property Division

was able to develop Puri Hutama housing in Bekasi and Puri Danguran in

Klaten, Central Java. The author is placed in the sales, promotion and CRM

division. During the internship work practice, the task can be carried out well and

there are no obstacles.

Keywords: Covid 19, Property, HK Realtindo, Internship, Sales, Promotion, CRM
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