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(Tim, 2021). Snacking is also a widespread behavior that is enjoyed by people of
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all ages and social situations, ranging from those in the lower classes to those in

the higher classes. This includes oung adults, and senior citizens

(Dini, 2021). In con snacking and have a

high overall consumg he snack industry

Indonesia, one of which is Sa angular-shaped pastry. Samosas
originate from Central Asia as well as the Middle East. This Samosa snack has a

distinctive filling of potatoes and is seasoned with onions, peanuts, and others.
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1.2.Company Description

The that sells

Samosa 1, Chandra.
Samindo its aunch 1o starts from
the word “samo hen “Indo” is an
abbreviation of Indone y of Indonesian flavors.

Samindo will be sold in frozen and ready to eat. For ready to eat Samindo
products, they are only available at the Samindo offline store at the Sinpansa

Gading

Frozen
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3. Use the best ingredients to make the products.
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1.2.3 Business Legalities

Samindo will b of Small and Medium

Enterprise (SME). and then a few

employees ) by the owner

into a bigger 2
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1.2.5 Organizational Structure

The organizational structure for Samindo will start with a few people and

rand t mpany
will hi rt nd one
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SHOPKEEPER

1.2.6
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Designing ¢
7. Responsible for the w

8. Ensure that everything is under control

9. Conducting job skills training for workers

3. Responsible for making what is ordered
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7. Responsible for producing Samindo according to Recipe Standard
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c. Marketing Operational Job Description

Ensure that the products sold are

novative

rendang,

skin filled S amindo can be
consumed with fa 1'in frozen and ready
to eat. For ready to eat Sa > only available at the Samindo

offline store at the Sinpansa Gading Serpong Market. Frozen Samindo products

can be sent out of town.
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