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PERANCANGAN MEDIA PROMOSI KEGIATAN
PEMBELAJARAN SEKOLAH MENENGAH PERTAMA
THERESIANA TANAH MAS SEMARANG

(Aurelia)

ABSTRAK

SMP Theresiana Tanah Mas Semarang adalah instansi Pendidikan swasta
yang sudah berdiri sejak 1957 dengan akreditasi A dan menerapkan sistem
pembelajaran berbasis Project-Based Learning. Masalah yang ditemui adalah
adalah media promosi yang kurang berjalan dengan baik karena kurangnya
resource sekolah dalam mempresentasikan media visual yang baik sehingga
sekolah tidak mengalami kenaikan pendaftaran jumlah murid yang signifikan.
Maka penulis melakukan “Perancangan Media Promosi Kegiatan
Pembelajaran Sekolah Menengah Pertama Theresiana Tanah Mas
Semarang”. Metode penelitian yang digunakan penulis dalam laporan tugas
akhir ini adalah Aybrid yaitu menggabungkan metode penelitian kuantitatif,
kualitatif, dan studi eksisting, serta studi referensi. Penulis menggunakan
teori dari Robin Landa dalam buku berjudul “Graphic Design Solutions”
yang tahapnya dibagi menjadi 5 yaitu tahap orientasi, analisis, konsep, desain,
dan implementasi. Hasil yang dicapai oleh penulis dalam perancangan desain
media promosi ini berupa oufput yang dapat membantu sekolah dalam
meningkatkan jumlah murid yang melakukan pendaftaran di SMP Theresiana
Tanah Mas Semarang.

Kata kunci: Media Promosi, Semarang, SMP Theresiana, Project-Based
Learning
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MEDIA PROMOTIONAL DESIGN OF THERESIANA
TANAH MAS SEMARANG JUNIOR HIGH SCHOOL

LEARNING ACTIVITIES
(Aurelia)

ABSTRACT (English)

SMP Theresiana Tanah Mas Semarang is a private educational institution
that has been established since 1957 with A accreditation and implements a
Project-Based Learning-based learning system. The problem encountered
was that promotional media did not work well due to a lack of school
resources in presenting good visual media so that schools did not experience
a significant increase in enrollment in the number of students. So the writer
did "Designing Promotional Media Learning Activities for Theresiana Tanah
Mas Junior High School Semarang". The research method used by the author
in this final report is a hybrid, which combines quantitative, qualitative
research methods and existing studies, as well as reference studies. The
author uses the theory from Robin Landa in a book entitled "Graphic Design
Solutions" whose stages are divided into 5 namely the orientation, analysis,
concept, design, and implementation stages. The results achieved by the
author in designing this promotional media design are in the form of output
that can assist schools in increasing the number of students registering at
SMP Theresiana Tanah Mas Semarang.

Keywords: Junior High School Theresiana, Media Promotion, Semarang,
Project-Based Learning.

X
Perancangan Media Promosi..., Aurelia, Universitas Multimedia Nusantara



DAFTAR ISI

HALAMAN PERNYATAAN TIDAK PLAGIAT .......cccovenvuinnniinnrnsnncssnrcsneesanse ii
HALAMAN PENGESAHAN .....cooviininniiniisissnnssnsssessssssessssssssssssssssssssssssssssassane iii
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK
KEPENTINGAN AKADEMIS.....cccoviniisnicsensncsaccsassancssnssasssnssssssssssscssessssssesssece v
KATA PENGANTAR ...couieueieiinicstisiissicssisncssicsssssssssssssssssssssssssssssssssssessssssassase vi
ABSTRAK cuciuiiiuiiininsnisnnisnieeisecssicsssssesssecssssssssssssssssasssssssssssssssssssssssssssssssssssses viii
ABSTRACT (ENGLISH) ..uuuvvenueiesvuninssunissneessusicsssssssssssssssssssssssssssssssssssssssssssssossssses ix
DAFTAR ST cucciiiiiiiisiinsnenniceineissnssssssssssessssssssssesssssssssasssssssssssssssssssssssssssssssssasssess X
DAFTAR TABEL .....cooouuiiiniiiiininssnnisssneissssnsssssesssssossssssssssssssssssssssssssssssssssss xiii
DAFTAR GAMBAR ......cuoiviiuienisinsnicsnisnnissicsssssncssisssssssssssssassssssssssssssesssssssssss Xiv
DAFTAR LAMPIRAN.....cicviniisuicsnisncssissssssesssessasssnsssssssssssssssssasssssssssssesasssses xvii
BAB I PENDAHULUAN ....cocciniennissnnssecssissasssnssacssssssssssssssssssssssssssssassssssssssasssese 1
1.1 Latar Belakang........ciioiiinvvrinsnicssnicssnnicssnnicssnnicssssscsssssssssssnns 1
1.2 Rumusan Masalah........iiiniinneisnncnsensecnsnensecnssecsessssesssecssnes 3
1.3 Batasan Masalah .........coiiivinniiisnnnennnennecnsensecnsnecsesssnenssecssnes 3
1.4 Tujuan Tugas AKRII .....iiriiinvviicnieicssnicssnicsssnicsssnscssssscssssessnns 4
1.5 Manfaat Tugas AKRIY .......ccevuerinviienviicssnicssnicssnnicsssnscssssscsssnecsens 4
BAB II TINJAUAN PUSTAKA .....uiiiiirienniininensaecssicsesssesssessssssssssessssssesssees 6
2.1  Desain Grafis ....ceeeceeineccseinssnccsnenseecsnsssasessecsssecssnssssssssasssseesasses 6
2.1.1 Teori Elemen-Elemen Desain........ccccceoveensuccsenssnccsnenssncssencsnccsannes 6
2.1.2 Prinsip DeSaiN....uiiccciicscericssnisisnnisssnncssnncssnsncsssssessssecsssssssssssssees 13
2.1.3 TIPOGrafi....ccceeescricssrisssnisssnnccssnnsssseesssensssssscssssscssssssssssssssssessssses 16
2.1.4 Grid dan LAYOUT .......ecceueeviosunecneerisssseesserosssrossssncssssesssssesssssesssees 21
2.1.5 JeNIS GFil...uueneennecnnennennnecnensneisecensresssecsnsssesssessssssssssesssssssssssssssans 22
P20 N 111 (17 | § TR 24
2.2.1 Tipe Fotografi.......ceiicvvriiscnnicssnncssnnncssnencssencssnsnsssssnsssssssssssssssnes 25
2.2.2 Komposisi Fotografi.........cceevviicisninssercsssnncssnicssnicssnnscssssecsannes 26
2.2.3 IMAZE OFICHLALION ..uueveneeeersuneisenseessssnossssrossssrssssssssssosssssssssssssssses 27
2.2.4 Focusing and Deph of Field ..............uuuevoouuercnneiisiunncssanccssneecsnnnes 28
PA R, R AU AU TR U JUURUI SRURRR JUU. SN A, VURRR U TR 29
2.2.0 BIUF auunueneenenvenvicensnennecssssnsssissssssesssessssssessssssssssssssessssssssssssssssns 30
X

Perancangan Media Promosi..., Aurelia, Universitas Multimedia Nusantara



2.2.7 ClOS@UPS.aveessurssssssrssssisssssesssssssssssssassossssrsssssrsssssssssssssssssesssssssssssss 30

P2 T V4 10 U117 1 i T 31
2.4 PrOmMOSI..ccccccisccsseccsnnssncisuncssissansssncsssassssessansssassssacsssesssssssassssasssses 31
2.3.1 Fungsi Media Promosi.........ccceeeeeecvrcscnncssnrcssnsncssseccssnsecsnsscsannes 31
2.3.2 Tujuan Media Promosi........cccececeecvrcscnrcssnrcssnnncssnnscssasccsnsecsasnes 32
2.3.3 Jenis Media Promosi.......cccceeverssnccsencsnecsannssncssancssnecsanssnccsecnnee 32
2.3.4 Strategi Media Promosi.......ccccceeeecercscnrcssnncssnnncssnnicssnnessnsecsennes 33
EERRISAS ... . .......... [SSSSSURRRRRRRR. ... . 33
2.5  Unique Selling POiNE ......cccueeeeevueressssrosssiosssrosssssssssssssssssssssssssasees 34
2.5.1 Manfaat Unique Selling POiR{t ..........ccueuereseueressuvrossseecsssssossnsscsanens 34
P Y L 1N Y 7 35
2.7  INSTAGTAIM c.cuueiiissurressneicssnressssnessssessnssosssssssssssssssssssssssssssssssssssssssss 35
2.7.1 Fitur INStagram ......ccccccrccscnrccssnncssnncssnnncssnsnossssssssssscsansessosssssnses 35
PR T /X | 36
2.8.1 TUJUAN WEDSILE «.ceeeeuureeseuricssnrisssnrisssisssssressssicssssncsssssssssesssssesssees 36
2.8.2 Konsep dan Desain Visual dalam Website .............ccuueeeeuueeennnen. 36
2.8.3 Visual Basic for Screen Based Media ..............ueeueeevennaesennneennn 36
PRI LW 7 TR 37
2.8.5 Jenis WeDSIte c...cceueriveeisenisnecsinssnensnecssnecsnenssanssseesssecssnsssscsssessns 38
2.8.6 Proses Perancangan WebSite ........ccccoccerercnrcssneicscneicssnnscssnnecsnnnes 40
2.9 Kurikulum Merdeka........cceinsensensseensnissnnssncssnecsaesssncsssecnnes 41
2.10 Project Based LEAINING........eeeeeeesveesverisssrossnsisssssiosssssssssessasees 42
2.11 SMP Theresiana Tanah Mas Semarang ..........ccceeeeevueecscanecsnnces 42
2.11.1 Jenis Project Based Learning ........cccccececeeccrcneccssneccssnnecsnnees 43
BAB III METODOLOGI PENELITIAN DAN PERANCANGAN........ccccecc.. 45
3.1 Metodologi Penelitian ..........ccoeveicrvercscnercssnnicssnnicssnnccssnnccssnnccnens 45
3.1.1 Metode Kualitatif.........ccoecveeruerinecsuenssennsnenssnncsnnnssnessneesnessnessncenee 45
3.1.2 Metode Kuantitatif .......ccccceevueeieecsenssnccsnenssnnssnnnsncssnecsnecsanesncenee 57
3.1.3 Studi EKSISTING .cceevievvnriniseninsnncssercssnnessssicsssnsesssssssssssssssessasssssens 64
3.1.4 Studi Referensi.....ceceiiniinnenisiessinssnncsisssnecsaessssssssecssseesassssceses 72
3.2 Metodologi Perancangan............cceeecrveecscneicssnencssanecsssnccsseccnns 80
BAB IV STRATEGI DAN ANALISIS PERANCANGAN ......coveererrecsvecessnne 82
4.1 Strategi Perancangan...........eeiceccercsssercssnnrcsssnncssssecssssscssssssssses 82
xi

Perancangan Media Promosi..., Aurelia, Universitas Multimedia Nusantara



4.1.1 OTFICNEAST coeeeerereerrrereeeeeeereesssssscssssssssasssssssssesssssassssssssssssssssssssssssssses 82

4.1.2 ANALISIS uucirrueisnessnresnnssnnssnnssnicsansssnesssnssnesssnsssaesssecsssesssnsssassssasasns 88
4.1.3 KOMSEP eeuvrrcecuricssunncssnnicssnnecssssssnsossnssssssssssssssssnssssssssssssssssssssssssses 91
O T 3 D LT 1 929
4.1.5 IMPIemMentasi......ccceevreesenrecssrnecsssnesssnsssnsressssssssssssssssasssssscssnsessnns 114
4.2 Analisis Perancangan...........ceeecccvercscnrcssnrcsssnncssssecssssecsnsssnns 127
4.2.1 Analisis Desain WeDSIte ........c.ccevveeesuensncnsnensncssncnsencssnecsnnecncnne 127
4.2.2 Analisis Instagram Feeds dan S1ory ..........ceveeeveicseensencsnecnnnnn. 131
4.2.3 ANaliSis POSTEr .....ccoveersnicsnnssnensuncssnecsansssnnssancsnecsansssacsssnssssecsanes 132
4.2.4 Analisis TIKTOK AdS....ccucveeruecserssensuicsensncsnecsensancsascsecsanssccsessane 133
4.2.5 Analisis FacebooK AdS ......cuueeueerueensueninennensnnissnensnnssnecsaensnenne 133
4.2.6 ANALiSiS 7016 BaAG ....uuueeevurinssurinssrrisssnrissricsssicssssnsssssssssssssssesnns 134
4.2.7 ANalisis BUKU ....cooueireeirueiiniiseensnensnensnensnensnesssnessnncsssecssessnennns 134
4.2.8 ANaliSis Ballpoint ........eueeeeueeicsuvnissvrisssnrcssnicssnnicssnsncssssscsssssnns 135
4.2.9 AnalisiS SUCKEr PACK c....uucoeuueeevserissvrissnrissnercssnnicscssiossssecssssesnns 135
4.2.10 AnAliSis STICKkY INOTE ....ueeueeevurssensueneecensuecsaisenssesssnsnsssecssssessanes 136
4.3 BUAGCUNG ..cuuueenneevonnerinnnrinsnrisssresssrsssssrossssiosssssssssssssssssssssssssans 137
BAB V PENUTUP ...uucouiiiiiiininniceisicssessssssesssicsssssnssssssssssssssesssssssssssssssssasssees 140
5.1  KeSIMPUIAN c.ccceueiiiiceriiisnninisnnissssnssssresssressnsscssssscssssssssssssssssssnns 138
5.2 SATANcccuiiieeiieissnenseiseccssecsssesssnsssnssssesssassssssssassssssssassssessasssssases 139
DAFTAR PUSTAKA.....cuciiiirinnisnissecsisesssncsssssnsssecsssssssssassassssessessssssssssssssssaes XV
LAMPIRAN ....couiivuisstisncssicssissnsssessnssssesissssssesssssssssssssssssssssessssssassssssssssssssssssess xvii
xii

Perancangan Media Promosi..., Aurelia, Universitas Multimedia Nusantara



DAFTAR TABEL

Tabel 3.
Tabel 3.
Tabel 3.
Tabel 3.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.
Tabel 4.

1 Tabel SWOT Studi EKSiSting 1 .......ccceeovieiiiiiiiiiiiiiieiecieeeeeeeeee 67
2 Tabel SWOT Studi EKSISting 2 .......cccceeviiiiiiieiieiieeiieeieeiceeieeiee e 71
3 Tabel SWOT Studi Referensi 1 ..........cooovvveeiieiiiieiiiiieeieeiiieeeeeeieeeeen, 75
4 Tabel SWOT Studi Referensi 2...........coovvveeeiieiveeeeeiiieeeeeiieee e, 78
I Tabel AISAS ... .o e 84
2 Tabel RINCIAN MEdIa.........ccooiiviiiiiiiriieeeeiieee et eeeeeeeeeiaeee e e 86
3 Tabel KONtEn WebSite..........ccooueeeeeceeeeeeeieeeeeeeieeeeeeieeeeeeiaseeeeeiseeee e 87
4 ANaliSiS MEAIa WebSILe ........c...ooeeeeeeeeeeeeieeeeeeieeeeeeeieeeeeeeiaeeeeeeeaeeee e 88
5 Analisis Konten Website.............cc.oeeeeiveeeeeiiieeeeeeeieeeeeeiieeeeeeeiieeeeeeennees 89
6 Tabel Big Ide..........c...ooveiiiiiiiiiiiiieeee ettt 95
7 Tabel Asset VISUAL ......ccooooiiivieiiiiiiiie e e eetaee e 102
8 BUAGOHING ...ttt ettt et e e ee e ens 139

Xiii
Perancangan Media Promosi..., Aurelia, Universitas Multimedia Nusantara



DAFTAR GAMBAR

GAMDAT 2. 1 GATIS cutteutieeiieetieeieeiieeeteetie et eteesateesseassseesaesnseasteeeseenseessseanseessseensens 6
Gambar 2. 2 BeNtUK ....cooiiiiiiiiieiieeie ettt et ettt eneees 7
GaAMDAT 2. 3 WAIMA ..ctiiiiiieiieeie ettt eee et eteesabeeteesaaeebeasnsesbeessseenseessneenseas 9
Gambar 2. 4 MOROCATOMALIC .........ccceeceeeieeiiiieieeiiesieeiteeseeeieesieesseesseesaseesee e 10
Gambar 2. 5 ARALIOGOUS ...........cccueeeveeeiieeieeiieeieeieeee et eeaeeaeesateeseessaeeeaeesee e 10
Gambar 2. 6 COMPLEMENIATY .............cocveeeeeeeiieeieeiieesieeiteesaeeiseessaeeseesseeseseeseennns 11
GaMDBAL 2. 7 THIAAIC .....ccueoeeeeeeieieeeeteeee ettt et e saaeeaee e 11
GaAMDBAL 2. 8 TOIFAIC ......veeeeeciiiiiiiiie ettt ettt e sabeeaee e 12
GamDbar 2. 9 TEKSTUL .....cuiiiieiie ettt et ete et eenbeesbaeenbeenseeeee 12
Gambar 2. 10 FOIMAL........cc.ooiiiiiiiiie ettt ettt esiee et saeesnaeesseesneeeeee e 13
GaMDBAL 2. 11 BALANCE ...ttt 14
Gambar 2. 12 Visual HierArcRy ...........cccoccueecueiiciieiiesieeiieesieeiieesiieeaeeniaeeveeaee e 14
GaAMDBAL 2. 13 RAPIAI ...ttt ettt et eeaeesee e 15
GAMDATL 2. 14 URILY.....eiiiieiiieeiie ettt ettt et e sbeeeaaeebeenseasnsaenseesnseenseennns 16
Gambar 2. 15 Old Style...............c.ooueeieeeeeiieeeie ettt aeesite e sae e eens 17
Gambar 2. 16 Transitional...............ccccoeeeeeieeeiieeiiesieesieeseeeeieeneee e esee e eaee e 17
GaAMDBAL 2. 17 MO I ...ttt 18
Gambar 2. 18 SIAD SeFif . .cccuuieeieiieie ettt 18
GamDbAr 2. 19 SAN SEFIf c..oooeeeiieeee et 19
GaAMDBAL 2. 20 SCHIPL .ottt ettt ettt enee 19
GaMDBAL 2. 21 DESPIAY ..ottt 20
Gambar 2. 22 Single Column GFid ...............ccooeeueeeieiiieiieiieeiieeie e 22
Gambar 2. 23 Two Columm GrIdS ....c......ccueeciiiiiiiiiienieeeiesiiee e esie e eeeseas e 22
Gambar 2. 24 MulticOlumn GFIAS ................ccoooveueeciieeieeiieeieeieeeie e sae e 23
Gambar 2. 25 Modular GFIAS .........cccoeeueeeeeiiiiiiieeeiieeie et eeae et siaesae e 23
Gambar 2. 26 Hierarchical GridsS...............ccoueiecieneieiienieeiienieaieeeieeieeneeees 24
Gambar 2. 27 Nature PROIOZIAPAY ..........coocueeieeciaieeiiieiieeieesieeiieee e 25
Gambar 2. 28 Night PROIOZFAPAY ........c.coccuveeieeieciieieesieeeie e saeesiae e 25
Gambar 2. 29 Product PROIOZFAPAY ...........coueeeieiciiaieeiieiieeieeeie e saa e 26
Gambar 2. 30 PerSonal WebSite ...........ccucoeeceeeiieiieeieeieeereeieesiie e eeaesaae e 38
Gambar 2. 31 Single-Page WebSite ..........occueeceeeeeenieeiieiieeieeeie et 39
Gambar 2. 32 Multi-PaAge WebSite.........cuuuecueeeceeeeianiieiieiiiesiseeneissneeenieessaeseennns 39
Gambag2 B3 B/gs... L. QL. o I ol L D 40
Gambar 2. 34 SMP Theresiana Tanah Mas ..........ccccooeeeiiierieiiiienieeieeeeeeeeeee 42
Gambaf® JBS Ppl k... %...... L. ... ... BN L N 43
Gambaf ¥ S6 Pib2 ... S, 0. 0. AW S S LN 44
Gambar 3. 1 Wawancara dengan Kepala Sekolah...................ooo. 48
Gambar 3. 2 Wawancara Orang Tua Murid SD ..........cocieiiiiiiiiniiecee 49
Gambar 3. 3 Wawancara dengan Graphic Designer EXpert..........cccccoevverirenennne. 53
Gambar 3. 4 Wawancara dengan Social Media Strategic..........ccccevvveverienvennennne. 54
Xiv

Perancangan Media Promosi..., Aurelia, Universitas Multimedia Nusantara



Gambar 3. 5 Hasil KUESIONET 1. .uuueeeeeee e eeeeeeeeeeeeeeeeeeeeaeas 58

Gambar 3. 6 Hasil KUESIONET 2........ccuviiiiiiirieiiieiiieeeeiieee e eeeeeeeeeeeeeeeeeeneeee s 58
Gambar 3. 7 Hasil KUESIONET 3........cccuviiiiiiiieeeeiiieee et eeae e 59
Gambar 3. 8 Hasil KUESIONET 4........cc..ooeiiiiriiieeiieeee e eeeciee e eeeiaeee e 59
Gambar 3. 9 Hasil KUESIONET S........ccuviiiiiiiiiiieiiieee et eeeaee e 60
Gambar 3. 10 Hasil KUESIONET O......cc.uveeiiiiurieeiiiiieeeeeiieeeeeeiieeeeeeireeeeeeiveeeeeeneeeens 60
Gambar 3. 11 Hasil KUESIONET 7......ccvvieiiiirieeeeiiieeeeeiieeeeeeieeeeeeeiaeeeeeeinneeeeeeneeeens 61
Gambar 3. 12 Hasil KUESIONET &.............cooiiuiiiiiiirieeeeeiieeeeeeieeeeeeeireeeeeeineeeeeeneeens 61
Gambar 3. 13 Hasil KUeSIONET 9.........c.ccooevuviiiiiiiieee e eeeaeeeeeeveee e 62
Gambar 3. 14 Hasil Kuesioner 10............ccccveiiiiiiuieeeeiiieeeeeeieeeeeeereeeeeeeveee e 62
Gambar 3. 15 Hasil Kuesioner 11...........coooveiiiiiiieeieeiiieeeecieee e eeeveee e 63
Gambar 3. 16 Hasil Kuesioner 12...........ccovviiiiiiiiieieeeiieeeeeciieee e eeeveee e 63
Gambar 3. 17 Website SMP Mondial Semarang ............cccccceeevueenieeciieneenieeneene. 65
Gambar 3. 18 Website SMP Mondial Semarang ............cccocceeevueenieeiiieneeeneenene. 66
Gambar 3. 19 Website SMP Mondial Semarang ............cccccceeevueenieecieeneenieeneenne. 66
Gambar 3. 20 Instagram SMA Sedes Sapientiae Semarang.............ccceceeeuveennenne. 69
Gambar 3. 21 Instagram SMA Sedes Sapientiae Semarang.............c.cccceeeveennennne. 70
Gambar 3. 22 Instagram SIS-PIK ..........cccciiiiiiiiiiiiiieeieeeeieee e 73
Gambar 3. 23 Instagram SIS-PIK ........cccocciiiiiiiiiiiiiieieeeeeeeeeee e 74
Gambar 3. 24 Instagram Sekolah Mondial Batam..............cccccoeeviniininnininenne. 76
Gambar 3. 25 Sekolah Mondial Batam.............cccccooooiviiiiiiiiiiiiiieccceeeeeee 77
Gambar 3. 26 Website SMAN 25 JaKarta.........cccoeeeeeviveeeeeiiieeeceeeieee e 79
Gambar 4. 1 CUSIOMEF JOUFNEY.........c.ouuiiiii i 85
Gambar 4. 2 MINAMAP ..........occueeceeeeieeieeieeieeee ettt 91
Gambar 4. 3 Moodboard ViSUAl ...............ccc.oooiiiiiieeeiieeeiiiiieeeeeeieeeeeeevieeeinneeenn 96
Gambar 4. 4 Moodboard Warna................cc..ecoeeivueeeeeciueeeeeeiieeeeeeieeeeeeeeeeeenaeeeens 97
Gambar 4. 5 Moodboard LayouL ................cccceiiieiienieeiiiesieeiieesiie e esiie e 98
GAMDAL 4. 6 TYPEUCE ..ottt ettt et et entea s e saesanaensee e 98
Gambar 4. 7 Color Palette................cccoueeeeeeieeeeeeiieeeeeeeeeeeeieeeeeeeiraeeeeeeiveeeennneeeenn 99
GamMDbAr 4. 8 SKETISA .....eeeiiiiiiieieireee et e e eeitee e eeetee e e e et e e e eeaeeeeeeareeeeeesaneeeeenanees 100
Gambar 4. QLA ...t e e e e et e e e e e e ananees 100
Gambar 4. 10 SemaAp.............cceeueeceieiieeieeeie ettt sre e eeees 101
GaAMDAT 4. 11 GFI ..o 103
Gambar 4. 12 Website GFid ..........ooouecueeeeeeeeeeeeeeieeeeeeeeeeeeeeeieeeeeeereeeeeeeveaeeeeanees 104
Gambar 4. 13 Low-Fidelity Wireframe...............cccoouevvemeeecieencieeiiesienenieersenenns 104
Gambar 4. 14 HF Beranda..............oooouviiiiiiiiiiiieeeee e 105
Gambaf¢ /i 5 HF Hrofil}......°F.......RA.. . ... F%...0L...A... 106
Gambar 4. 16 HF Kegiatan.............cccooiieiiiiiiiiiciiiiee et 107
Gambar 4. 17 HF Pendaftaran ...............cccoovviiiiviveeeeeciniieeeeeeeee e eee e 108
Gambar 4. 18 HF Fasilitas ........cccceeeiiiuiiiiiiiieie et eeeeeeeeeee e e e 109
Gambar 4. 19 HF KONtak.........cccveiiiiiiiiiieiiiice e 110
Gambar 4. 20 Prototype WebSite .............ccceecueeceeeceeeiieeieecieeieesiee e sve e 111
Gambar 4. 21 Prototype Beranda .............cceecveeiiiiiieniieniieiieeieeieeeie e 112
XV

Perancangan Media Promosi..., Aurelia, Universitas Multimedia Nusantara



Gambar 4. 22 Prototype Fitur DFOPAOWN ..........c.couvueeeeeeeiiaiaeiieiieeieeieeeeene
Gambar 4. 23 Prototype FItUr HOVEF ...........ccccoecueicueeiiesiieeieeieeeeeeieeeiee e
Gambar 4. 24 Prototype Fitur Tombol .........cccooiiiiiiiiiiiiiiiiieeieeeeeeeeen
GaAMDBAT 4. 25 USEF FLOW ccuveeeiieeiieeiieee ettt ettt eeees
Gambar 4. 26 Implementasi WebsSite .............ccoeevueecueeieeeiieeiieeieeieeiieeeeeereeenes
Gambar 4. 27 Implementasi Sejarah Sekolah.............cccoooeeiiiniiiiiiiniinee.
Gambar 4. 28 Implementasi Kegiatan Sekolah ..............ccoociviiiiiiniiinnnen.
Gambar 4. 29 Implementasi Fitur Kamera 360 ............cccceevieiiienieniiieniecene.
Gambar 4. 30 InStagram Grid ............ccoueeeuieeieiiieeieeieeeieeete e eseeeae e sve e
Gambar 4. 31 Implementasi Instagram.............cccceecveevieniieeniieniieenienie e
Gambar 4. 32 POSIET GFId.......c.cocoueeeiieeieeeiieeeeeieeete et e steeeaee e esaeestaenseasseeeneees
Gambar 4. 33 Implementasi Desain POSter..........ccceevieriiieiieniieiiieniiecieeeeenee.
Gambar 4. 34 Implementasi Poster Mock-Up............ccccoevueeeeeeceeiceniieciannenee.
Gambar 4. 35 Implementasi TIKTOK AdS.........cccceeviieiiiniiieiiieiieiieeieeeeeeee.
Gambar 4. 36 Implementasi Facebook AdS ...........cccoeviiiiiieiiiniiiiiiniieiieceee,
Gambar 4. 37 Implementasi T01e BAG..........ccc.ccceeeueeiieeiieeiieeieesieeie e
Gambar 4. 38 Implementasi Buku............ccoooiiiiiiiiiiiiiiiieeceee,
Gambar 4. 39 Implementasi Ballpoint ...........c.cccueecueeieeeiieeceeeieeieeeieeeieeeeeees
Gambar 4. 40 Implementasi Sticker PACk..............cccoocvuevceeciianieeiieeiieieeeenen.
Gambar 4. 41 Implementasi Sticky NOZe............ccoecueevceeeciecieeiieiieeieeeeeieeene
Gambar 4. 42 Analisis Desain Website 1..........ccccoecvvevieeiiecieeiieiieeiieeeeeeeen
Gambar 4. 43 Analisis Desain Website 2..........cceecueeveenieecieecieeiieeieeeeeveeee
Gambar 4. 44 Analisis Desain Website 3..........ccceecueevieniiieiieeieeieeieeeeeve e
Gambar 4. 45 Analisis Desain Website 4..........cceecuveeeenieecieeiiesieeieeeieeeveeee
Gambar 4. 46 Analisis Desain Website S..........coeeeeevienieeneeeieeieeieeeeesae e
Gambar 4. 47 Analisis Desain Instagram Feeds dan Story..............cccoceceeenennne..
Gambar 4. 48 Analisis Desain POSter ..........cccceeoiiiiiiieiiiiiieieeieeeeecee e
Gambar 4. 49 Analisis Desain TIKTOK AdS ........cccoovveiiiiiiieiiiiiieiieeieeieeieeneen
Gambar 4. 50 Analisis Desain Facebook Ads.........ccccccoeevieviinciiiiieniiieniiennene.
Gambar 4. 51 Analisis Desain 701e Bag............cccoevueeeueeevieeieeeieeeiesiieeniesveeenes
Gambar 4. 52 Analisis Desain BuKu.........cccooiiiiiiiiiiiiiiiiiciceeece e
Gambar 4. 53 Analisis Desain Ballpoint .............cccccueeveeveecieeeceeiieniieseesneenenn.
Gambar 4. 54 Analisis Desain Sticker Pack ...............cccoovveveeecievenncieiieereenen.
Gambar 4. 55 Analisis Desain Sticky NOte ...........ccceeveeeceeecieecieiieeiieiieeeeeeen

XVi
Perancangan Media Promosi..., Aurelia, Universitas Multimedia Nusantara



DAFTAR LAMPIRAN

Lampiran A — Lembar Bimbingan ......................ccocooiiniiiiine, xvii

Lampiran B — Data Pendukung Perancangan ...................cccocccoooiiniinnnnnnnnne. XX

Lampiran C — Data Perancangan Visual.................c.ccocooiiiiiiiniiniiieeee li

Lampiran D - TUrRitin .............cccooiiiiiiiii e liv

Lampiran E - Transkrip Wawancara.................cccoccoeevieniiniiienieeciiecieceeenn lvii
XVii

Perancangan Media Promosi..., Aurelia, Universitas Multimedia Nusantara



