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PERANCANGAN KAMPANYE MEMBANGUN KONEKSI
BERMAKNA UNTUK MENGATASI RASA KESEPIAN USIA

15-24 TAHUN

(Monika Rosary Winata)

ABSTRAK

Deprivasi sosial atau kesepian merupakan perasaan universal dan menjadi
bagian dari pengalaman hidup. Perasaan kesepian menjadi sesuatu yang
mengkhawatirkan  ketika perasaan tersebut berkepanjangan dan
mengganggu individu pada taraf tertentu, hingga menyebabkan sejumlah
permasalahan kesehatan. Usia pada kategori remaja dan dewasa muda
menjadi salah satu kelompok yang rentan untuk mengalami kesepian. Hal
ini didasari oleh perubahan fase hidup yang terjadi dan perubahan dinamika
sosial. Sayangnya, kesepian menjadi permasalahan yang kerap bertumbubh,
dan dapat menyebabkan epidemik kesepian jika tidak kunjung ditangani.
Kampanye menjadi salah satu upaya untuk meningkatkan kesadaran terkait
kesepian yang terjadi di Indonesia. Penulis merancang kampanye bagi usia
15-24 tahun, dengan tujuan untuk mengajak serta memberikan ruang untuk
individu dapat membangun koneksi dan meningkatkan rasa kebersamaan
satu sama lain. Pengumpulan data yang digunakan menggunakan metode
kuantitatif dan kualitatif, yaitu wawancara ahli, wawancara lembaga,
penyebaran kuesioner, wawancara mendalam, studi eksisting, dan studi
referensi. Penulis merancang kampanye membangun koneksi yang
bermakna sebagai solusi bagi usia 15-24 tahun untuk mengatasi rasa
kesepian.

Kata kunci: Kesepian, koneksi sosial, kampanye
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CAMPAIGN DESIGN TO BUILD MEANINGFUL
CONNECTION IN DEALING WITH FEELINGS OF

LONELINESS FOR AGE 15-24 YEARS

(Monika Rosary Winata)

ABSTRACT (English)

Social deprivation or so-called loneliness is a universal feeling, and part of
human experience. The feeling of loneliness become a concern, when the
feeling is prolonged and disturbs the individual to a certain degree, as far
as causing a number of health problems. Adolescents and young adults are
one of the vulnerable groups to experience loneliness. The trigger can be
changes in life that occur, and changes in social dynamics. Unfortunately,
loneliness is a growing problem, and if it’s left untreated in the bigger
picture, it can lead to a loneliness epidemic. The campaign is one of the
efforts to raise awareness regarding loneliness that is happening around in
Indonesia. The author created a campaign for 15—24 year olds, with the aim
of inviting and providing space for individuals to build connections and
increase a sense of togetherness with each other as a human being. Data
collection used quantitative and qualitative methods, namely expert
interviews, institutional interviews, distribution of questionnaires, in-depth
interviews, existing studies, and reference studies. The author designed the
campaign to build a meaningful connection as a solution for 15-24 year
olds to overcome their dfeelings of loneliness.

Keywords: Loneliness, social connection, campaign

viil
Perancangan Kampanye Membangun..., Monika Rosary Winata, Universitas Multimedia
Nusantara



DAFTAR ISI

HALAMAN PERNYATAAN TIDAK PLAGIAT ........ccccceevuiveuiinrernnnncssnrssneesanne ii
HALAMAN PENGESAHAN .....ccovtinuiiiineisicsnnsnissicsssssnsssnssssssessssssssssssssssssssane iii
HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK
KEPENTINGAN AKADEMIS......cccoviisicsninsncssecsanssnsssecssssnssssssasssssssscsssssasssessane iv
KATA PENGANTAR ...cuuooiiiiisninsnissnissccssissssssessssssssssssssssssssssssssssssssssssssssessasssess v
ABSTRAK ..uuiiiiiiininnisniisninenssecssissssssessssssssssessssssssssssssssssssssssssssssssassasssssssssssssns vii
ABSTRACT (ERGLISH) ..ucuuuonnannenaecneisnvnnnecensnessaisssssnsssesssssssssssssssssssssssasssscsssans viii
DAFTAR IST caucuuoniiniisiisniisnisnnsnicssssecssecssesnsssesssssssssssssssssssssssssssssssssssssssssssessae ix
DAFTAR TABEL ....cuconieuiineinicsnnssinssissnnsnsssessssssnssssssssssssssssssssssssssssssssasssssssssss Xiv
DAFTAR GAMBAR .........uuoouiiuirinsuicsnissensnicssssesssissssssesssssssssssssssssssssssssesssssans XV
DAFTAR LAMPIRAN.....cccviisiisuicsnissnssancssissssssnssssssassssssssssssssassssssasssssssscsssans xviii
BAB I PENDAHULUAN ...ccccciniesnissensecssnssasssnssasssssassssssssssssssssssssssesssssssssasssess 1
1.1 Latar Belakang........ciieiinverincniissnicssnnicssnncsssnncsssescssnsscsssscnns 1

1.2 Rumusan Masalah........iiinneinnensnncnsensncssnnnnneccssecsessssesssecssns 2

1.3 Batasan Masalah ........coieeviineiisensncnsennecnsnensecnsnecsessssesssecssns 3

1.3.1  Geografis c.cccccevercisnicssnncssnricssnnicsnncsssncssnsnessssscsssssssnssssnns 3

1.3.2  DemOZrafis ....ccoceeeeercssnncssnicssnnecsssnesssnessssnossssscssssssssssssnns 3

1.3.3  PSIKOGrafiS....cccoveeerceicicnicssnnicssnnicssnncssssncssnsncssnsscssssscsnsscsnns 3

1.3.4  BeRAVIOTAL.cuuuunnaannananonenrinsenennsnnressssnssssrossnsrosssssossssssssssssnns 4

1.4 Tujuan Tugas AKRIK ..........cciiiivciiinineicsssnicssnicssnnicssnnscsssnsssssecnns 4

1.5 Manfaat Tugas AKRIr ........ccoveiivviienniicssnicsinicssnnicssnnicssnnecsnsecans 4

BAB II TINJAUAN PUSTAKA .....cucoviiviinneisiisnnneisnsssnssecssessssssssssesssssssssesssecs 6
2.1  Desain Grafis ....eeeeciseecienseccsenssnnsssenssnssssnssseccssecssnssssssssassssecssases 6

2.1.1 Elemen DesSain ......cccccoeeiseicseissecnsnnsnecsaenssnecssnssssessasessacssne 6

2. 1. 1.3 WAIDA (COIOF) aaueeeeeeeeeeeerrcnnneeeeeecesssssnnnsssseccsssssssnnssssssecssssses 8

2.1.1.4 TeKSTUL (TEXIUFE) ceveeeeeerenneneeeeeeeeessssnnsaseeceassssonnssssssecssssens 8

2.1.2 Prinsip Desain .......ccocvririvnressnicsenercssnercssssscssasecsssssssssssssnses 9

2.1.2.1 FOMAL cucieeeciiecsenssnesssncssnncssesssanessnsssssessasssssessasssssssassssasssn 9

2.1.2.2 Keseimbangan (Balance) .................coeuueeesvueecssueecssseecsnnnes 9

2.1.2.3 Hierarki Visual (Visual Hierarchy) .............eceeeeecsuecennn. 10

2.1.2.4 Irama (RAPLAM) ......eeeeeonenerossuvrossnerossnercssnsncsssssssnsessssessnns 11

X

Perancangan Kampanye Membangun..., Monika Rosary Winata, Universitas Multimedia
Nusantara



2.1.2.5 KeSatuan (URILY) c...ceeveeeveercssnicssnsrcssssrcssssssssssssssssssssssssens 12
2.1.2.6 Aturan Perseptual (Laws of Perceptual Organization) ..12

P2 I TN 100 1111103 ) 13
2.1.3.1 FYAMING .uuuavonnaneonnnnnossviosssnisssssssssssssssssossssessssssosssesssssessans 14
2.1.3.2 Simetris dan ASIMetriS....cccoccerveecsaeesncssaecsncssncesaacsnecsannes 15
P B 7 TR 17
2.1.4.1 ANALOMI GVId cc.euueeneeecuenseicsuensnissnessancsssessansssacessnesssecannes 17
2.1.4.2 JeniS GFid......cuuueeneeeeccsensuecsuissesssecssssnsssesssssssssesssssscssenns 18
2.1.5 WaIDQ.ceiiiiinnenneeceinsnnesssessncssscsssncsssesssnssssssssassssessasses 20
2.1.5.1 Teori Dasar Warna ..........ceeeeveecsnensnccsnecsancssncessesssnecannes 21
2.1.5.2 COlOT PrOperties....ecceccssesssresssrosessssssssscssssssssssssssssessassesans 23
2.1.5.3 Makna dan Psikologi Warna............ccuveecvvricsvneccscnnccnnns 23
P2 T 1 0107 1 U 32
P28 U A 71 . TR 34
2.1.8  TIUSEIASi..ccireesseecsaensnecsnncsnncsaeesncssnnssancsssecssnsssansssassssessanses 37
2.1.8.1 Metafora Visual........cceveeevennseinsnenseccsnecsenssnecsneccsnecsaenes 37
2.1.8.2 Peranan IIUStrasi c...cccceeecueeenenseccsnensneccsnensnnnssncnssecsnecannes 40
2.2 MArKeting....ccoeeeeveicssnnncssnnicssseessssnssssnessssnesssssosssssssssessnns 44
2.2.1 Segmentation, Targeting, Positioning (STP) .......ccceeeeuee. 44
2.2.1.1 SCQMENLALION ...unueeenneesiissssiisnnsiosesisssssrcsssssossssessssasssssssans 44
2.2.1.2 TAVZOLING cuuveeennaeennnerisssrresssrossnsrcscssrssssssssssscssssssnsassasssssans 45
2.2.1.3 POSIHIONING c..ovueveeneerissssnescssrossnsrosessssssssrssssssssssssssssssasssssans 46
2.2.2  SWOT ARALYSIS cuuvrirssseesessnosensicscssnssssercsssssssssssssssssssassssans 46
2.2.3 Marketing Communication MiX ............eeeeesseviossvesssseecsnns 47
ARG TR (1111 41 1 49
2.3.1  Jenis Kampanye......ecceceeessseicssencsssnncssssscssssesssssessssssens 49
2.3.2 Teknik Kampanye ......ccccceecceiesennrcssercssnessssnnscssssecsancsans 50
2.3.3 Perencanaan Kampanye.........c.cceeicscercscnnccsssnecsssnecsans 51
2.3.4  COPYWFIHING cuvuvveenerisessrosssiossssossssrsssssnsssssssssssssssssssssssssans 52
2.3.5 Media KampAanye .......ccoeeecnceicscnncsssencssssncssssesssssessssesens 53
2.3.5.1 Media CetaK....uiineensnenssnnnseenssnissnnesncssansssnessacessassssessanses 53
2.3.5.2 Radio dan Televisi ....c.ccevveecreensnnssnensnncsnensnnssnecseeccnecsannes 54
X

Perancangan Kampanye Membangun..., Monika Rosary Winata, Universitas Multimedia
Nusantara



2.3.5.3 Direct MArketing .........ceeeeeseuvrossunrcssnsrossssscssssssssssessssesens 54

2.3.5.4 OUL-Of -HOME ccc.ccuueveenvresenniissnniosnsrossnsiossssicssssssssssessssessans 54
2.3.5.5 MODBIIE a..unaannnannonnnnnnsnnnnosnnnssssnessssssssnsisssnsnosssssossnssssansessens 55
2.3.5.6 Social Media dan Social Networking .............ccueeeeeueeeennn. 55

P2 S ST 1) 1 | SRR 55
2.4.1 Masalah KeSePIan .......ccccceerericssnrcssnnicssnnecsssssssnsecsssesnns 56

2.4.2 Bentuk Kesepian........cccoeererenicscnicssnnicssnnncssnsesssnsecsssecnns 57

2.4.3 Solitude and Loneliness (Kesendirian dan Kesepian)....58

2.4.4 Mengatasi Rasa Kesepian .......cc.ccceeveicssnnicscnnccssnnccssnnccnns 58

2.5 SOSIAlcccueiinniinniiniinsiinninitennentessesssessesstessstssasssssssssesssssssassnns 59
2.5.1 Introvert, Ambivert, dan EXIIOVErt .....eeeeeeeeeeeeeersessaneeneeeees 59

2.6 Yayasan Pulih (Lembaga) ........ccccccerevvrrincnicssnicssnnicssnnecsnsecsannes 60
2.6.1 Layanan Konseling Psikologis.........cccceecerercureercnercrnnccnnns 61

BAB III METODOLOGI PENELITIAN DAN PERANCANGAN.........cc.c... 62
3.1 Metodologi Penelitiam .........cccceevvrcscunicssnnicssnnicssnnicssnnecssnnccsnnecnns 62
3.1.1 Metode Kualitatif .........coovveevueeneecnnenneensuecssnecsnensnccsnnesnaee 62

3.1.2 Metode Kuantitatif.......ccceevueevuensuerinensuecsnecsnensseensenenees 72

3.1.3  Studi EKSIiStiNg cccueeieiveicssricssnccssnncsssnncsssnessnssessssessssesnns 76

3.1.4 Studi Referensi......cceeineensecnseecsensseenseecssnecsessssecssecssee 82

3.2 Metodologi Perancangan.......ccccccceeeerescsisssneicssnencssnsecssssssnseccnns 84
BAB IV STRATEGI DAN ANALISIS PERANCANGAN .....ccccceveecunesnecnesnnee 86
4.1 Strategi Perancangan..........ccccecevesvnercscnnrcssnercssnnssssssscsssssssssscnns 86
411 OFICHIALION «..cvueveneevrissneescsiossnsiossssrsssssrcsssssssssesssssassasssssans 86
4.1.1.1 Target AUIeNS .....ccceeeeercvrressnrrcscnncsssercsssescssssssssssssassessans 87
4.1.1.2 KOMPELILOT ....coveevvrririrresssrncssnricscsnnsssssrcssssncssssssnssssssssssnns 90
4.1.1.3 Analisis SWOT ......couiveiruecrerssensnncsenssncssecsenssesssessessascssenns 92

4.1.2  ARALYSIS connviiinnenissiiinssnncssssiossnsissessnsssssisssssssssssssssssssssssssans 93
4.1.2.1 Insight NGO dan Audiens............ccoceeerverrcscnrecssnnccssnnccsans 94
4.1.2.2 CTeative Brief ........ucecvvesessrcseercsssrcsessssssssssssssssssssssssssesans 95
4.1.2.3 Strategi dan Taktik Pesan .........oeeeveereecsecsseecsnensnennne 100
4.1.2.4 Strategic Media PIANNING ...........ueeeeeeeeercuvsonsneecsssiecsanenns 101

4.1.3  CONCOPIION acunaannnnanennnnvenneriscnsrossnsrossssiossssissssssssasssssssseses 103

Xi

Perancangan Kampanye Membangun..., Monika Rosary Winata, Universitas Multimedia

Nusantara



4.1.3.1 Mind Map .eeueennoenneennennnenennennnesnnnssesnesasessesssessssssessassans 103

4.1.3.2 Big Ide@..uucuucceeeeiseesuecsunssnissenenssenssecsasssnsssessasssssssessassans 104
4.1.3.3 MOOADOATA c..unuennnnaeonnnneosanniissnnrossnsrossneicssnescssnesossesssansenns 105
4.1.3.4 Aset Dasar Visual ......ceoeeeveensenssncnsenssnecsnecsnecsaensncenne 106

4.1.4  DESIZN ccccuuericvuneinsunrcsssnosssiosssssssssssssssssssssssssssssssssssssssssns 107
4.1.4.1 Identitas Kampanye ........cccecceeeeenercssnnrcssnnecssnsecsneecsanneces 107
4.1.4.2 Kep ViSUAL .......ucoouuereesvieseserissssissssicssnsicssssssssssessssesssssenes 109
4.1.4.3 Media Utama ......cccceeevsreesnenssnecsaecssnessscsssscsssnsssssssassssacnee 113
4.1.4.4 Media SeKunder...........cceeeesveecsuecssnecsaeessacsssnssaecsansssncnee 115

4.1.5 IMPIeMENTIALION c.uuueeneeeeesenerissuerosssiossssiosssssossssssssssssssssenes 134

4.2 Analisis Perancangan.............ccecceiercnicssnnicssnnncssnnecssnsesssssecsssseces 134
4.2.1 Analisis Media Tahapan Attention - Interest................ 134
4.2.1.1 Analisis Desain Poster ..........coeeveecsensseecsenssnccsnensnennne 135
4.2.1.2 Analisis Desain Billboard ...............cueeeneeenneeeneeenensnnene 136
4.2.1.3 Analisis Desain Commuter Line AdS ................ueeeuuee.... 137
4.2.1.4 Analisis Desain Kartu Flazz ...............c..cocvvuercnuercnnnnnne. 139

4.2.2 Analisis Media Tahapan Search..............ccueeeeuecccnnne. 140
4.2.2.1 Analisis Desain Instagram ............cocceeerveeecscneccssnrccsnnccns 140
4.2.2.2 Analisis Desain MiCrosite .......euueeerueesseecsueessnecsaessncenee 141

4.2.3 Analisis Media Tahapan Action ............eceeveeeesssiecsnnncen. 142
4.2.3.1 Analisis Desain Booth dan Banner .................cccoveesueeeee. 142
4.2.3.2 Analisis Desain Name Badge...............covuvveuuueecscuvicsnnnee. 143
4.2.3.3 Analisis Desain Installation...............cueeeeeeesueecsuersunenne 144
4.2.3.4 Analisis Desain Photobooth Strip.............cccceveessueecsnnneee. 145

4.2.4 Analisis Media Tahapan Share ..............cceeeeecsvvicsnanee. 145
4.2.4.1 Analisis Desain T-SAirt.......eceveeevreecsenseecseecssnecsaessnennee 145
4.2.4.2 Analisis Desain Sticker Pack ............uuceueeevsuvenneecsuensnnnne 146

4.3 BUA@ELING ..cuuueierurrirvnricssnrisssnnissssnesssnsssssressssnosssssosssssssssssssssssssns 147
BAB V PENUTURP ....couuciiiiiisennicrnnnicssissssssecssecssssssessesssssssssssssssssssssssssssssessess 148
5.1 SiMPUIAD cocneeiiiiiiiiivniiinnninisnninsssnissssncsssiessssnesssssessssssssssssssssssnns 148
5.2 SAT@N.cciiiniciieiiseinsennseessieseccssessssecssesssssessesssasssassssassssesssssssasnss 149
DAFTAR PUSTAKA.....couirirriticensensnicnsseessecssssnsssissssssssssesssssssssssssssssssssees xiii

xii

Perancangan Kampanye Membangun..., Monika Rosary Winata, Universitas Multimedia
Nusantara



LAMPIRAN

UMN

UNIVERSITAS
MULTIMEDIA
NUSANTARA

Perancangan Kampanye Membangun..., Monika Rosary Winata, Universitas Multimedia
Nusantara



DAFTAR TABEL

Tabel 3.1 Analisis SWOT Be More Us Campaign...........ccceeeveeneieeieenieenreenneenne 79
Tabel 3.2 Analisis SWOT The Loneliness Project...........cccceevieenieiiienienieenenne 81
Tabel 4.1 Tabel Identifikasi Target Sasaran Kampanye............ccccceecveevvenieennennne. 87
Tabel 4.2 Tabel Perbandingan Kompetitor..........cccoerieviiieniieeiiienieeie e 90
Tabel 4.3 Analisis SWOT Yayasan Pulih............cccooiiiiiiiiiiii 92
Tabel 4.4 Insight NGO dan AUdiens ..........cccceeeieiiieiieeiiienieeieenie e e eie e 94
Tabel 4.5 Tabel Creative Brief ...........cccooiiiiiiiiiiiiiieeieceeee e 96
Tabel 4.6 Tabel Strategi dan Taktik Pesan ..........cccccoevieriiieiieniiinnieniiecieeeene, 100
Tabel 4.7 Tabel Campaign Media Strategic Planning (AISAS)........cccccceeeneennee. 102
Tabel 4.8 Tabel Media TIMeline...........cooiiiiiiieiiiiniiiiieeie e 102
Tabel 4.9 Tabel BUAELING...........cceeiierieeiiieiie ettt ete e eaeesaee e eeees 147
Xiv

Perancangan Kampanye Membangun..., Monika Rosary Winata, Universitas Multimedia
Nusantara



DAFTAR GAMBAR

GAMDAT 2.1 GATIS.....uvviiiiieieeeeeeeiteee e eeeiteeeeeeeteeeeeetaeeeeeeiaaesseeeaeeeeeeasseeeeesseeeeenareeeeas 7
Gambar 2.2 BeNtUK .......coooiuiiiiiiieie et 8
GAMDAL 2.3 TEKSTUL «.vvviiiiiiieee ettt eeee e e et e e e e e e eeaaeeeeeaneeeeas 9
Gambar 2.4 KeSeImban@an...........ccccueeuieriieiiiienieeieesieeseenseessseesseessseenseesnveeseennns 10
Gambar 2.5 Hierarki VISUal...........coooiuiiiiiiiiiiieiiiieie e eeeaeee e eevee e 11
Gambar 2.6 TTAMA ..........ccovviiiiiiiiei et eeeee e eeae e e e e eaae e e eeaae e e eeanreeens 11
Gambar 2.7 KESATUAN...........ccooouiieeeeiieeeeeeiteeeeeeiteeeeeeeaeeeeeeiseeeeeeesaeeeeessneseeenneeeens 12
Gambar 2.8 Aturan Perseptual..........cccccoeviiiiiiiiiiiiiiieiieeieece e 13
Gambar 2.9 Framing .........co.ooiieiiiiiniieeniieniieeieeite et esieeeseesseesseesseessseesseesnseenseennns 15
Gambar 2.10 SIMIEIIS ....coovviiiieieieeeecieeeeeiite e e e eeiaeeeeeesaeeeeeeisseeeeeesseeeeesnsseeeennreeens 16
Gambar 2.11 ASIMNEIIIS .....uvveeiieueeieeeeiieeeeeeireeeeeeiteeeeeesaeeeeeeissseeeeeseeeeeesnsseeeeanreeeas 16
Gambar 2.12 ANatomi GIid ...........coooivieiiiiieieeeeeiieeeeeceeeeeeeieeeeeeeiaeeeeeeiareeeeeereeeens 18
Gambar 2.13 Single-column Grid...........ccceeiiiiiiiiiiiinieiiieieee e 19
Gambar 2.14 multicolumn @rids ..........ccoerieiiiiiiiiiiieieeie e 19
Gambar 2.15 Modular GridS...........coocueeeiieiiueeeieiiieeeeeiieee e e eeireeeeeeeeeeeeeeaeeeens 20
Gambar 2.16 RGB dan CMYK .......ccoviiiiiiiiiieeee e 21
Gambar 2.17 Teori Dasar Warna............cooovveeeeeiiueeeeeeiieeeeeeeieeeeeeeeeeeeeeeeeeeeeeneeeens 22
Gambar 2. 18 IMETaN .......ccovviiiioiiie et 24
GamDbar 2.19 JINGEA ....cooiiieiieiieeiieeie ettt ettt eteesite st eetaeeteeteeenbe e teesaaeenee e 25
Gambar 2.20 KUNINE ...ccvieiieriiiiieiie et esie ettt eieeeteesieeeteesteessaeenseesaseenseeenns 25
GamDbar 2.21 HiJaU....cueoiiieiieiieeiieee ettt ettt et 26
Gambar 2.22 BiIU .....oooiiieiiiice et e 27
GaAMDBAT 2.23 UNZU..cutiiiiieiieie ettt ettt st esteeeae et e snbe e seesaseenseennns 28
Gambar 2.24 Merah MUQ.......ccccoeiiiuiieeieiieciiiiieeeeeeee e eesiae e e e eeeavse e s enanee s 28
GamMDbAr 2.25 COKIAL.....ccoiiuiiiiiieiiie ettt e e e e et e e e et e e e ennaneee s 29
Gambar 2.26 PULIN .......ooooiiiiiiiee et 30
Gambar 2.27 ADU-ADU.....cc..oiiiieieiee et e ettt e e e 31
Gambar 2.28 HITAIMN .......oooviiiiiiiieie e cciieeee ettt e e eeeeat e e eeeaaaeeeseaneeeeennneeeens 32
Gambar 2.29 KI1asifikasi TYPE ...ccueerueieriieiieeiiieiieeitieiie ettt et eaeesiee e e ee 34
Gambar 2.30 Contoh Wordmarks............ccccceeiiieiieeieeiiieeeeiiiee et eenaeee e 35
Gambar 2.31 Contoh Letterforms Marks...........ccccceeeeeviiieeiiiieeceeceee e 35
Gambar 2.32 Contoh Pictorial Marks..............coooviiieeiiieeiieiiiieceecieee e 36
Gambar 2.33 Contoh AbStract Marks..............ooovveiieeiineeeeeiiiiee e e eeeneee e 36
Gambar 2.34 EMDICINS ........coooviiiiiiiiiiie i eetaae e e et 37
Gambar 2.35 Gambar Konseptual dan Surealisme............ccceeevveviiiciieniinieenncnne. 38
Gambar 2.360 DIQGIAM.......ccueeriiiiieiiieieeciie sttt et et eesbeeteeanae e teesnaaeaee e 39
Gambar 2.37 ADSIAKSI ...ccuvviiiiiiiiiie et 40
Gambar 2.38 Tlustrasi INfOrmasi............oeeevviiiiiiireeeeeeiieeeeeceee e 41
Gambar 2.39 Tlustrasi EQitorial..............ooooviviiiiiiiiiiiecieicceiee et eeenaaeee e 41
Gambar 2.40 Tlustrasi StOrytelling...........ccceevvieriieiiieniieiieieee e 42
XV

Perancangan Kampanye Membangun..., Monika Rosary Winata, Universitas Multimedia
Nusantara



Gambar 2.41 TTUSTEAST PEISUAST «.uuueeeeeeeeeeeeeee e e e e e e e eeeeeeeeaeaeaeaeeeaenas 43

Gambar 2.42 Tlustrasi Identitas........ceecierieeiiiiiiiiiecie e 44
Gambar 2.43 Logo Yayasan Pulih............cccocooiiiiiiiiiiiiiineeee 61
Gambar 3.1 Wawancara bersama Konselor Yanuar Lurisa Aldio......................... 63
Gambar 3.2 Wawancara bersama Psikolog Koleta Acintya Saraswati ................. 65
Gambar 3.3 Wawancara bersama Ansya Sir€Zar............ceerveevueereesieeenieenveenneenns 66
Gambar 3.4 Wawancara In-depth bersama Fay............cccoevvievieniieiciinieeiiee, 68
Gambar 3.5 Wawancara In-depth bersama Vi0..........ccoecueevveeiiienieesieenieeieeneenne 70
Gambar 3.6 Wawancara In-depth bersama TA ...........ccccoovviieiieniieiiieneeeeeeee, 71
Gambar 3.7 Kuesioner Pie Chart USI@.............ccceevuerieneriienieneeniesieniesiaeseeneeennes 74
Gambar 3.8 Kuesioner Pie Chart KeSepian. .........cccueeeeevueereeeiieenieeieeneeeeeeneenns 74
Gambar 3.9 Kuesioner Pie Chart Membicarakan Kesepian.............ccceecveeveennenne. 75
Gambar 3.10 Kuesioner Stacked Row Chart Hal yang dilakukan ketika kesepian

............................................................................................................................... 76
Gambar 3.11 Website Campaign to End Loneliness.............ccccoevieeiiieniinirennnnne. 77
Gambar 3.12 Instagram Campaign to End Loneliness ..........cccccocevvienenienicnnenne. 78
Gambar 3.13 Be More Us Campaign (2018).......cccveeriiiiiienieiiienieeieeeeeieeeeene 79
Gambar 3.14 The Loneliness Project...........occoeriiiiiiiniiiiiieiieeiiesieeieeeeee e 81
Gambar 3.15 Komik Sidelong GIance..............cccoccuevceeeieesoeeiieiieeiieeieeeeeeeen, 83
Gambar 3.16 Video Edukasi Why You Are Lonely and How to Make Friends.....84
Gambar 4.1 Profil Target Sasaran Kampanye ............ccceceerveeiienieiciienieeieeene 89
Gambar 4.2 Persona Target Sasaran Kampanye.............c.cccceevveenienciieneencieeneene, 90
Gambar 4.3 Mind Map...........c.oocueeeeeeieeiieeieeeeee ettt 104
Gambar 4.4 Alternatif Big Ideq ..............cccoovueeeiieiiiiieiiieieeieeee e 105
Gambar 4.5 MoOdBOAFd.................cccoceviiviiiiiiiiiiiiiiiieseee e 105
Gambar 4.6 TYPOZIADAY «....ooeeeeeeeeiieeieeieeee et 106
Gambar 4.7 Color Palette............ccuecueneeiueiiiiiiiniieiinieseeiieseeesieeee e sieenae e 107
Gambar 4.8 Sketsa Logo Kampanye ...........cccoeviierieeiieniieeiieniieieeie e 108
Gambar 4.9 Draft Logo Kampanye ...........cceceeiierieeniieiiieeniieeieeniie e eeesveeees 108
Gambar 4.10 Logo Kampanye..........ceccueeeiieririiienieeiiesieeiiieeeeesieesieeeieesnneeenes 109
Gambar 4.11 Aset Key Visual Kampanye ..........ccccceevueeeiieerieeieeniesiieeneesneennes 110
Gambar 4.12 Grid Manuscript Key ViSual ............cc.cccooovvveeeeeceeeseeiineseasneennnn. 112
Gambar 4.13 Sketsa Key VisSual..........cccoocveeeeiieiiiaiieeiieiiieeiieeie e esiee e 112
Gambar 4.14 Desain Key VISUAL .........c.ccceeveiecieeiieiieeieeiieeie et 113
Gambar 4.15 Desain BoOth ACATa ..........cceeeveeeuierieeiieeieeiieeie et 114
Gambar 4.16 Desain Banner ACATa.........ccccueeiiueneeeniieeieeiienieenieeseeeseesseeneees 114
Gambar 4.17 Desain POSter 1 ........cccooiiiiiiiiiieieeeeee e 116
Gambar 4.18 Desain POSEr 2 ...cc..cccuiiiuiieiiiiiiieiieciesiie et 116
Gambar 4.19 Desain POSter 3 ........ccieiiiiiiiiiiieieeie ettt 117
Gambar 4.20 Desain Billboard. ................cccoccveceiicuieiiiniieiieeieeeeeeie e 117
Gambar 4.21 Desain Hand GFiD.........cccoeeieecueeeiieieeiieiieeiieeiesiite e esieaeva s 118
Gambar 4.22 Desain Wall Branding ...............cccceeceeeeeeeeeeieecieesiesieeseesveeenes 119

XVvi

Perancangan Kampanye Membangun..., Monika Rosary Winata, Universitas Multimedia
Nusantara



Gambar 4.23
Gambar 4.24
Gambar 4.25
Gambar 4.26
Gambar 4.27
Gambar 4.28
Gambar 4.29
Gambar 4.30
Gambar 4.31
Gambar 4.32
Gambar 4.33
Gambar 4.34
Gambar 4.35
Gambar 4.36
Gambar 4.37
Gambar 4.38
Gambar 4.39
Gambar 4.40
Gambar 4.41
Gambar 4.42
Gambar 4.43
Gambar 4.44
Gambar 4.45
Gambar 4.46
Gambar 4.47
Gambar 4.48
Gambar 4.49
Gambar 4.50
Gambar 4.51
Gambar 4.52
Gambar 4.53
Gambar 4.54

Desain Hanging Alley .............ccoocceeceeioeeiieanieeiesieeieeeee e 119
Desain InStagram AdS ........cc.eecciiiienereenieeieeniieeie e eeee e 120
Desain Kartu FIazz ........c.cooooviiiiiiiiiiiiiiiiieeececeee e 121
Desain SPOtifY AdS .......ccoeveeeiieiiiiiiiiieeie e 121
Instagram Content Plan .................cccooceeeienceiioieniieeieeieeseeeenn, 122
Instagram Feeds ROW I ...........ccccoeceeeiieeiieniieeiiesiieesieeeie e 122
Instagram Feeds ROW 2.........ccoecueeiueeiieeiienieeieeeiieesieeseeenieenenens 123
Instagram Feeds ROW 3 ........cccoovueeiieiiieeiiienieeiieeeieesieesae e 123
Caption InStagram Feeds ...........cccoevueveueeciencieeieeniieeceeeie e 124
Profil Instagram Jalin Sahabat ............cccccoeviiiiiiiniiiiiiiiecee 125
Story Instagram Jalin Sahabat............cccevviiiiiiiniiiiiiniieiieeeee 126
FLoWChart MICFOSILO. ..................occueeeuieiiieeiieesiieaieesieesaeensiasneeeeees 127
GTId MICFOSITE........oeeeeeeieeieeeeee ettt 128
Microsite Jalin Sahabat............cccooiviiiniiiiiiinie e, 129
Interaction MICTOSITE ..........cccuueeiueeeiieeeiieesiieesieeesiee et 130
NAINE BAAGE ..o s saeesaeesnseenseesaeeseeseseeneeas 131
INSTALIATION ...t 131
PhotobOOHH ST ...t 132
DSAIN T=-SATFL ..ottt 133
DESAIN STICKET ..ot 134
MOCK-UP POSTET ....vieiiieeiieieecie ettt 136
Mock-up BillbOArd.............cccocoveveeiciiiiiiiiiaiieeiieeeeeee e 137
Mock-up Commuter Line AdS ..........ccccoeveeeveeecieieeeieneeaieenenn. 139
Mock-up Kartu Flazz..........cccoooveviiiiiiiiiiieeieceeeeeee e 140
Mock-up Instagram Jalin Sahabat.............cccocceevviiniiiiiiieeeeee. 141
Mock-up Microsite Jalin Sahabat..............ccooceevviiniiiiiieniieene. 142
Mock-up Booth dan Banner .............cccccoccoueeceeiceeeneeecieeniiesseeenen 143
Mock-up Name Badge.............ccccccuvueieiiiianiiiniieiieeieciianaeenenn 144
Mock-up INStAlALION .............cccovevieieiiiaiieiiiieeie e eete e 144
Mock-up PhotobOOth Strip ............cccocueieeeiiaiieaiieieeeieeeeiiesieeees 145
MOCK-UD T-SRIFE ccceenieeiieiieeieieeieeeee ettt 146
Mock-up Sticker PACK ..........cc..cccouvveeiiiiiiaiieeiieiieeieeesia e 147

Xvil

Perancangan Kampanye Membangun..., Monika Rosary Winata, Universitas Multimedia

Nusantara



DAFTAR LAMPIRAN

Lampiran A Lembar BImbingan...........ccceccueeiuierieeiiienieeiiieniieeeeeiie e eiee e e XVi
Lampiran B Hasil KUESIONET ..........cccoiiiiiiiiiiiiiiiieeie ettt xviil
Lampiran C Pengecekan Hasil Turnitin...........coccoeveeniieiiieniienniienieeeiieeeeeenee. XXV
Lampiran D Transkrip Wawancara bersama Konselor..............cccccceevveennennnen. XXViii
Lampiran E Transkrip Wawancara bersama Psikolog Klinis............c.cc.c....... XXXV1
Lampiran F Transkrip Wawancara bersama Staf Yayasan Pulih...................... xlvii
Lampiran G Transkrip Wawancara bersama Fay (nama disamarkan) ................... Ix
Lampiran H Transkrip Wawancara bersama Vio (nama disamarkan) ................. Ixx
Lampiran I Transkrip Wawancara bersama TA (nama disamarkan).............. Ixxviii
XVviii

Perancangan Kampanye Membangun..., Monika Rosary Winata, Universitas Multimedia
Nusantara



