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 Kendrick Nathanael Rolin  

ABSTRAK 

 

Industri perbankan Indonesia disadari pentingnya mengadopsi teknologi 

finansial terbaru guna mempertahankan kesetiaan nasabah. Meningkatnya 

perusahaan fintech Indonesia menjadi 785 pada tahun 2021 (440 pada tahun 

2017) menandakan adanya pasar yang berkembang pesat untuk layanan 

keuangan digital. Salah satu bank digital, Bank Jago, merancang layanan dan 

model bisnis seputar target nasabah gen-Z. Bank Jago adalah bank digital 

yang dimiliki oleh bankir Jerry Ng, yang juga dimiliki oleh Gojek melalui PT 

Dompet Karya Anak Bangsa (GoPay). Penelitian ini bertujuan untuk meneliti 

faktor-faktor yang mempengaruhi pengguna Gopay segmen gen-Z untuk 

menggunakan aplikasi Bank Jago secara aktif menggunakan Technology 

Acceptance Model yang dimodifikasi oleh De Leon (2019) dengan variabel 

independen Perceived Ease of Use, Trust Propensity, Perceived Usefulness, 

Social Influence dan variabel dependen Behavioral Intention. Data 142 

responden yang merupakan pengguna GoPay gen-Z yang telah mengunduh 

dan memakai Bank Jago didapatkan lewat kuesioner Google Form. Analisis 

regresi berganda menggunakan SPSS 26, dan memberikan hasil bahwa 

Perceived Usefulness, Trust Propensity, dan Social Influence berdampak 

signifikan terhadap Behavioral Intention memakai Bank Digital Jago. 

 

Kata kunci: Bank Digital, Technology Acceptance Model, Bank Jago 
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Kendrick Nathanael Rolin  

 

ABSTRACT (English) 

 

The Indonesian banking industry is aware of the importance of adopting the 

latest financial technology in order to maintain customer loyalty. The rise of 

Indonesian fintech companies to 785 in 2021 (440 in 2017) signifies a rapidly 

growing market for digital financial services. One of the digital banks, Bank 

Jago, designs services and business models around the target gen-Z 

customers. Bank Jago is a digital bank owned by banker Jerry Ng, who is 

also owned by Gojek through PT Dompet Karya Anak Bangsa (GoPay). This 

study aims to examine the factors that influence Gopay users in the Gen-Z 

segment to actively use the Bank Jago application using the Technology 

Acceptance Model modified by De Leon (2019) with the independent 

variables Perceived Ease of Use, Trust Propensity, Perceived Usefulness, 

Social Influence and the dependent variable Behavioral Intention. Data from 

142 respondents who are Gen-Z GoPay users who have downloaded and used 

Bank Jago were obtained through a Google Form questionnaire. Multiple 

regression analysis uses SPSS 26, and gives the result that Perceived 

Usefulness, Trust Propensity, and Social Influence have a significant impact 

on Behavioral Intention using Bank Digital Jago. 

 

Keywords: Digital Bank, Technology Acceptance Model, Bank Jago 
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