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PERANCANGAN IKLAN UNTUK NDORO DONKER

TEA HOUSE

(Natalie Clarissa Surya)

ABSTRAK

Di Indonesia perkembangan food and beverage (FNB) berkembang dengan cukup
pesat. Berdasarkan data Badan Pusat Statistik (BPS) menyatakan bahwa industri
makanan dan minuman di Indonesia mengalami peningkatan sebesar 2,54% sejak
tahun 2020 hingga 2021. Salah satunya perkembangan FNB yang terjadi di desa
Kemuning. Banyaknya perkebunan di desa Kemuning membuat sebuah peluang
bisnis FNB salah satunya yaitu Ndoro Donker Tea House. Ndoro Donker Tea House
merupakan tempat makan yang menjual makanan dan minuman yang terletak di
dekat kebun teh di desa Kemuning. Namun Ndoro Donker Tea House memiliki
permasalahan terkait media promosi yang dimiliki belum berkembang dengan
maksimal serta omset yang dimiliki belum mengalami kenaikan. Oleh karena itu,
berdasarkan permasalahan yang dimiliki oleh Ndoro Donker Tea House, penuli
melakukan perancangan iklan guna menyelesaikan permasalahan tersebut. Penulis
melakukan pengumpulan data melalui wawancara, FGD, observasi, dan
dokumentasi. Melalui metode tersebut penulis dapat memperoleh data terkait sejara,
permasalahan yang dimiliki, media promosi yang diinginkan dan pesan yang ingin
disampaikan kepada konsumen. Melalui perancangan tersebut penulis berharap
dapat memberikan informasi tempat wisata Tea House untuk dapat menikmati teh di
Ndoro Donker Tea House.

Kata kunci: Tea House, Family, Relax
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ADVERTISING DESIGN FOR NDORO DONKER

TEA HOUSE

(Natalie Clarissa Surya)

ABSTRACT (English)

In Indonesia, the development of food and beverage (FNB) is growing quite
rapidly. Based on data from the Central Statistics Agency (BPS) it is stated
that the food and beverage industry in Indonesia has increased by 2.54% from
2020 to 2021. One of them is the development of FNB which has occurred in
Kemuning village. The number of plantations in the village of Kemuning
creates an FNB business opportunity, one of which is the Ndoro Donker Tea
House. Ndoro Donker Tea House is a place that sells food and drinks and is
located near a tea garden in Kemuning village. However, Ndoro Donker Tea
House has problems related to its media promotion that has not developed
optimally and its turnover has not been increasing. Therefore, based on the
problems owned by Ndoro Donker Tea House, the authors design
advertisements to solve these problems. The author collects data through
interviews, FGD, observation, and documentation. Through this method, the
author can obtain data related to history, the problems they have, the desired
promotional media, and the message they want to convey to consumers.
Through this design, the authors hope to be able to provide information on
Tea House tourist attractions to be able to enjoy tea at the Ndoro Donker Tea
House.

Keywords: Tea House, Family, Relax
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