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PERANCANGAN WEBSITE PT CIANJUR ARTA MAKMUR
(Lutfiah Amandadewi)

ABSTRAK

Produk yang di hasilkan oleh PT CIANJUR ARTA MAKMUR berupa daging
sapi, makanan olahan, dan daging ayam diproses dari awal pembibitan,
pembesaran ternak, dan mengolahnya menjadi makanan olahan. PT
CIANJUR ARTA MAKMUR merupakan perusahaan berbasis B2B dalam
menjual produknya sehingga mempunyai target pembeli dengan skala yang
berbeda yaitu menjual ke perusahaan atau reseller atau producers Proses
pendekatan transaksinya pun tidak hanya mengarah pada penjualan produk,
namun selalu ada upaya untuk membina keterikatan bisnis dengan perusahaan
atau reseller atau producers. Pengembangan media informasi dibutuhkan
untuk menunjang penyebaran informasi kepada perusahaan atau reseller atau
producers yang diharapkan dapat memberikan edukasi produk. Metode
kuantitatif digunakan dengan mengumpulkan data analisis ilmiah dari
pengguna produk. Metode kualitatif digunakan untuk mendapatkan informasi
detail secara langsung melalui narasumber yang merupakan staff ahli pada
perusahaan tersebut. Dari analisa data yang didapatkan dijadikan sebagai
bahan dalam pembuatan media informasi yang berbasis webbase digunakan
untuk memberikan perusahaan atau reseller atau producers informasi
mengenai produk, pengolahan dan kualitas, dengan tujuan bisa mendapatkan
informasi yang cukup terhadap suatu produk, baik secara teknologi yang
dimiliki, juga kualitas yang terdapat di dalam produk tersebut.Perancangan
website dengan menggunakan metode design thinking menjadi pilihan karena
dapat membuat informasi yang lebih lengkap dan mudah

Kata kunci: Teknologi, Webbase, Informasi
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WEBSITE DESIGN PT CIANJUR ARTA MAKMUR

(Lutfiah Amandadewi)

ABSTRACT (English)

The products produced by PT CIANJUR ARTA MAKMUR are beef, processed food,
and chicken meat which are processed from the beginning of breeding, raising
livestock, and processing them into processed food where all processes use
predetermined quality standards. PT CIANJUR ARTA MAKMUR is a B2B based
company in selling its products so that it has a target buyer with a different scale,
namely selling to companies or resellers or producers. The transaction approach
process does not only lead to product sales, but there are always efforts to foster
business engagement. with companies or resellers or producers. The development
of information media is needed to support the dissemination of information to
companies or resellers or producers who are expected to be able to provide
education on PT CIANJUR ARTA MAKMUR products. Quantitative methods are
used by collecting scientific analysis data from product users to consumers.
Qualitative methods are used by collecting natural analysis data from product users
in the community. From this data, a web-based information facility was built which
is used to provide the companies or resellers or producers with information about
products, processing and quality, with the aim of the public being able to obtain
sufficient information about a product, both technologically, owned, as well as the
quality obtained in the product.

Keywords: Technology, Webbase, Information

iX
Perancangan Website PT..., Lutfiah Amandadewi, Universitas Multimedia Nusantara



DAFTAR ISI

HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK

KEPENTINGAN AKADEMIS ... Y
KATA PENGANTAR ..ottt sttt sne st eene s Vi
ABSTRAK oottt ettt et ab et et ene et saeReebe e ben R et st neere et e viii
ABSTRACT (ENGIISN) ..ot IX
D e I G 1 PSPPSR X
DAFTAR TABEL ....coiiiiiiiti ettt abesneae e ane e ans Xiii
DAFTAR GAMBAR ...ttt a e e e saa e e anaa e e antae s annaeaanaeeenneeens Xiv
DAFTAR LAMPIRAN ..ottt sttt ssena s sneaanasne s e esees Xvii
BAB | PENDAHULUAN ......cooiiiiiii it sinee s sineeesanssaeeesnnnees 1
1.1 Latar Belakang ..o 1

1.2 Rumusan Masalah ...........ccoeiiiiiiiiiiiiiieee e 2

1.3 Batasan Masalah..........ccccocviiiiiiiiiniee e 2

1.4 Tujuan Tugas AKNIF........ccooieiiiiicieee e 3

1.5 Manfaat Tugas AKNIK ... 3

BAB Il TINJAUAN PUSTAKA . ...t 5
2.1 DeSAIN GrafiS....cccciiiiiieieieiere e e 5

2.1.1 EIemen DeSAIN......ccccvueiieieiiesieeie s sie e 5

2.1 1L GAFIS.ciiiieieiieiie sttt 5

2.1.1.2 BENTUK .ottt 6

2.1 1.3 WAKNG .ottt 7

2.1.1.4 Color WREEI ..ot 8

2.1.1.5 PSIKoIOgi Warna.............cccvevieiveiieiie e sie e s 12

2.1.1.6 TEKSTUN ..ottt 19

2.1.2 Prinsip DESAIN .....cccoiiiiieieie et 20

2.1.2. 1 FOIMAL ... 20

2.1.2.2 Keseimbangan (balance) ... 21

2.1.2.3 Hirarki Visual ......cc..ccoeiiiiiineniiinineesene s 22

2.1.2.4 Trama (rhythm) ..o 23

2.1.2.5 Kesatuan (UNILY) ....ccceeioiiriieieeirieeeseese e siesns e 24

2.1.2.6 Hukum Pesepsi Visual (Laws of Perceptual Organization)

24
X

Perancangan Website PT..., Lutfiah Amandadewi, Universitas Multimedia Nusantara



2.1.3  Prinsip DESAIN ......cccoiiiiiiiisie et 28

2.1.3.1 Jenis — Jenis Tipografi.........cccoevvveiiieiiiiieiiece e 29
S ] 4 o F RS SUS SRRSO 35

2.1.5 Single-column Grid .......ccccoooeiiiiiiieieeie e 36

2.1.6  Multicolumn Grid .......cccooiiiiiiieieiieiee e 36

2.1.7 MOAUIAr GFId......coiiiiieieiieie e 37

2.2 Media INFOrmMAaSH .....cceeiiiiiiieiicie e 38
2.2.1 Jenis — jenis Media INfOrmasi........ccccceeeienieiiiniennnnnnnns 39

2.2.2 Tujuan Media INformasi.......cccccovvveiieeiieeiiiesiie e 40

2.3 WEDSITE .eoeieeieieee e eiee et e e tee e e e eneesne e e eneesnae e aneesnaenneaneenseenens 43
2.3.1  HOMEPAGE ..ottt 43

2.3.2 Singlepage WEDSITE ..........cccoiiiiiiiiiiniicnieie e 44

A T TS (=11 - | SRS 45

2.3.4 Adaptive User INnterface..........cccovereneeiininnienesesees 46

2.3.5  USEIr EXPEIIENCE ...c.viiveeiteeieiieiteesteeiesaesreeeeseesieaeessaennens 47
2.3.5. 1 NAVIQASI . eiiuveeriiiuiieitieiiieitieiiteesaeasteeseeeseesreesreesaeesreeaneas 47
2.3.5. 2 FOrMUIIT ..ooiiiie e 50
2.3.5.3TOMDON ..ot 52

2.3.6  USer INterface .......cccoovveeiiiie e 53
2.3.6.1 TKON (ICON) .ottt 57

2.3.7 Perancangan Website User Interface...........c...cccecevrvennenn 58
2.3.7. L SKEESA ..ccvieniiieiii ittt st 58
2.3.7.2 WITETramMING ..ccoiveeiieeiie et eie ettt sie e sne e 59
2.3.7. 3 MOCKUP .c..cuveeeite ittt nb e 60
2.3.7.4 ProtOtyPINg ......coiiueeieeiieeiie it sieesieeseeesieesaessrassnnaasseesnnes 61

2.4 B2B (BUSINESS 10 BUSINESS).....ccciveiieriieiesiesiesiesiesieesieeeesaeneens 64
2.4.1 Tipe Perusahaan B2B.............cccoocveiieeieivieiiesesieneenn 65

2.5 PT Widodo Makmur Perkasa ...........cceccveeenienieieeiiesesiieaaeneens 66
2.6 PT Cianjur Arta MaKmur ............cccoooveiieiiiiiiein e 68
BAB Il METODOLOGI PENELITIAN DAN PERANCANGAN .............. 71
3.1 Metodologi Penelitian............ccooieiieiieiiniie e 71
3.1.1 Metode Kualitatif..........cooerieiieiiiiieeeeee e 71

Xi

Perancangan Website PT..., Lutfiah Amandadewi, Universitas Multimedia Nusantara



3.2 Metodologi Kuantitatif............ccccooeieniiiiiiicees e 73

32,1 KUISIONEE .viiiieiieiieieie e sbinae ettt sttt 74

3.3 Metodologi PErancangan ............cccoeieriiienieieenienene e 78

BAB IV STRATEGI DAN ANALISIS PERANCANGAN .......ccccovvvniinnnnn. 80
4.1 Strategi PErancangan ...........cccccooeeieeieenenieesienesesseese e 80

A.1.1  OVEIVIEW ..eeiuiiiiieieeeiesieestaesseasaesseesssassssseessesssesssssseessesseesses 80

4.1 L1 EMPAtNIZE....coiiicie e 80

A.1.1.2 DEFINE ..ottt 80

4.1.1.3 1ARALE ...eivviiviiiiarierieieie ettt sttt 88

4.1.1.4 PIrOtOTYPE .ooveiiiieiie it 97

AL LD TESE it 98

4.1.2 Perancangan Layout ..........cccooeeiiiiiiiiiciiieenee e 99

4.2 ANaliSis PEranCangan ..........c.ccceuvueieerueieeseesuesaessesssesseeseeseesens 104

4.2.1 Analisis Tahap Attention & Interest .........cc.cccooeieenee. 104

4.2.2 Analisis Tahap Search.........cccccooviviiinnie, 107

4.2.3 Analisis Tahap ACLION .......cccceviviiieiii e 108

4.2.4 Analisis Tahap Share...........ccocoovveieiiiiiee, 108

G T = 0o [0 < 1 o [ SRS 108

BAB YV PENUTUP ...ttt 110
5.1 SIMPUIAN....coiiiiec e 110

0.2 SAKAN ittt ae e anne e 110
DAFTAR PUST AKA ettt ettt saa e e naa e e anbe e e sneeeennaaeanneeens Xiii
LAMPIRAN ...ttt sttt a et b et abeabeese e ent e b besbenbeabenreas Xiv

Xii

Perancangan Website PT..., Lutfiah Amandadewi, Universitas Multimedia Nusantara



DAFTAR TABEL

Tabel 4.1 SegmeNntasi AUGIENS .......ccuiiiiiieieienienie sttt 81
Tabel 4. 3 RiSet KOMPELITOT ........ccviiieiieiie ettt 84
Tabel 4. 4 ANaliSiS SWOT ...c.voiieiieieeecee et sra e sneesae e e e nneenee e 87
Tabel 4. 5 Tabel Perancangan Media.............ccoiveiiieeiieiiineiie e 87
Tabel 4. 6 1si KONten WEDSITE........coiiiiiiiieieieie e s 88
Tabel 4. 7 Creative Brief ..o e 90
Tabel 4. 8 BUAGETING ....ccuveivierieieiccie ettt st sraesaaeaesraesneanbesreenne s 109
Xiii

Perancangan Website PT..., Lutfiah Amandadewi, Universitas Multimedia Nusantara



DAFTAR GAMBAR

GaAMDAT 2. 1 GAIIS ..eviciieiteesie ettt asee st este e sbeesseaseesseseeeseesbeeeeaseeaseensesseenreenee e 6
GaMDAN 2. 2 BENTUK ©.e.viveitiitieiieiieie ettt bbbttt sbe st ene e 7
GaMDAr 2. 3 WA ...c.eeiiieiiieieiie et see e esaeaneesteeaesnaesra et eseesseeneesneesseeneens 8
Gambar 2. 4 Tiga Warna PrIMET ............ooiieiiieiiie e siee e esiessnaesieesnaeesseesneesneeannes 9
Gambar 2. 5 Tiga Warna SEKUNGEN ...........coiveiiiieieeie e seesie e sreesne e seesee e e 10
Gambar 2. 6 ENam Warna TeISIEN.......c.euueiieieieeiieaieaiiesiee e sessreessesneeseee e sneenes 10
Gambar 2. 7 Warna AnalOgOUS..........cccoueieeieieeieesieaeeseesteaeesraesseaaessaeseesneesnas 11
Gambar 2. 8 Warna Komplementer ..ot 12
Gambar 2. 9 Psikologi Warna Merah pada Kampanye IKlan...............c.ccc........... 13
Gambar 2. 10 Psikologi Warna Oranye pada Kampanye Iklan Sumber:

SPECKYNOY.COM (2021) ...veiieieieiii ettt ab bbbt 14
Gambar 2. 11 Psikologi Warna Kuning pada Kampanye Iklan............................ 15
Gambar 2. 12 Psikologi Warna Hijau pada Kampanye Iklan ............cc.ccocoooveee. 15
Gambar 2. 13 Psikologi Warna Biru pada Kampanye Iklan.............cccocoeennnne. 16
Gambar 2. 14 Psikologi Warna Ungu pada Kampanye IKlan.............c..ccccceeveeee. 17
Gambar 2. 15 Psikologi Warna Hitam pada Kampanye Iklan...............c.cc.coeeie. 18
Gambar 2. 16 Psikologi Warna Putih pada Kampanye Iklan.................c..c.......... 19
Gambar 2. 17 TeKSIUT ......eiveeciiee ettt ra et e e ae e re e e eneenns 20
Gambar 2. 18 FOIMAL ......oiueeiuiiiiiie ittt sb et nes 21
Gambar 2.19 Keseimbangan (balance).........ccccoccvvveieiieciece e 22
Gambar 2.20 EMPRASIS ......co.oiiiiiiiiiieieeees e 22
GAMDAN 2,21 IFMA...ceuiiiieie ettt bbb beereeneas 23
Gambar 2.22 SIMITAITTY ......c.oiiiiiiiieee e 24
Gambar 2.23 PrOXIMITY ....oouviiieecie e are e 25
Gambar 2.24 Menggunakan continuity untuk menjelaskan 3 langkah ................. 26
GaMDAr 2.25 CIOSUIE ..euiiiiieiieie ettt st es et esbe et aneesee e eeeneeanaenasneenes 26
Gambar 2.26 Common Fate pada Expandable Menu .............ccccooieiiiiiiiiennn, 27
Gambar 2.27 ContiNUING LINE ..ot 28
Gambar 2.28 TIPOGIAfl........couiiiiiie ittt 29
Gambar 2.29 Tipografi Old Style.........cccceiieiiiieieee e 30
Gambar 2.30 Tipografi Transitional ...........cc.oooiiiiiiiiiiiiee s 31
Gambar 2.31 Tipografi MOGErn ..........ccccvevieieiiece e 32
Gambar 2.32 Tipografi Slab Serif.........ccccovviiiiiec e 32
Gambar 2.33 Tipografi SANS Serif..........cociiiiiiinnii e 33
Gambar 2.34Tipografi Blackletter ... 34
Gambar 2.35 TIPOGrafi SCIIPT....c..eiiiiiieiii it 34
Gambar 2.36 Tipografi DiSPlay .........ccccviiiieiiiiccr e 35
Gambar 2.37 Single-Column Grid .........ccoevveieiieieeie e 36
Gambar 2.38 MUulticolumn Grid..........ccoiieiiiiiiiiiie s 37
Gambar 2.39 Modular Grid ..........ccooviiiiiiieese e e 38
Gambar 2.40 Contoh Single WEDBSITE ..o 45

Xiv

Perancangan Website PT..., Lutfiah Amandadewi, Universitas Multimedia Nusantara



Gambar 2.41 Adaptive User INTerface ..........cocovviiiiiniiieieecse s 46

Gambar 2.42 JeNiS NAVIQASI..........ouiiiiiiiiiiiiinareeiie e estee e esee e siee e sree e 48
Gambar 2. 43 Visible NavIgation ..........ccooeieiine i 48
Gambar 2.44 Floating NaVIGAtION ...........cceieieiiieniienieeisieese e 49
Gambar 2.45 Hamburger Navigation ............cccoceveeieiieiieene e 49
Gambar 2.46 Kerangka FOIM...........ccooiiiiiiii e e 51
Gambar 2.47 Status FOMM ..........oiieiiiiiiiiiinie et sre e 51
Gambar 2.48 Do and don’t fOFrm .........cccccuivueieiieiieeie e sieess e 52
Gambar 2.49 Contoh TOMDOI .......coiiiiieiie e 52
Gambar 2.50 CONTON ICON ...........oiuiiiiiiiieieie ettt se e e e bbb sre e neeneas 57
Gambar 2.51 Format TOMBOL...........ccooiiiriieiiiie e 57
GaMDAr 2.52 SKEESA .......eeiveeitieieiieitieie ettt a et be e sbe e b neeabeeneesneenes 58
Gambar 2.53 WIFETTAME ......viviieiiieiieieieie ettt e e bbb sne e neeneas 59
GaMDAN 2.54 IMOCKU .....cevviete ettt bbbttt nn bbbt b 61
Gambar 2.55 ProtOtYPINg.......ccoiueiiiieiie e eiiee st esee e estee e ssaesnneesseessnessseesseeenns 61
Gambar 2.56 Service Business OrganiSation...............ccuveeereerierenesesenesesennnns 64
Gambar 2.57 B2C VS B2B......couiiiiiiiisieie s e 65
Gambar 2.58 Produk Lini BISNIS.........ccoiueiueiiiieieiiesiisiseeieesie e see s 68
Gambar 2.59 RPH ..ottt sne et nes 69
Gambar 2.60 Produk Daging Sapi .....cceeeeieerieieeieeireaeeseesseaeeseesieseesseeseesseesns 70
Gambar 3. 1 Wawancara NaraSUmMDET ..........cccoueeieaienieneenienie e 72
Gambar 3. 2 RUMUS SIOVIN........ccoiiiiiiiieee e e 74
Gambar 3. 3 Data Responden yang Pernah Mendengar tentang PT Widodo
MAKMUE PEIKASA. ... .vevieiieiieieie ettt ettt 75
Gambar 3. 4 Data Responden yang Pernah Melihat Produk PT Cianjur Arta
IVIBKIMIUE .t et b ettt b e bt eb et seenbe e beann e b e e b s 75
Gambar 3. 5 Data Responden yang Merasa Produk dapat membangkitkan minat
LT =] N S S SRR SR 75
Gambar 3. 6 Data Responden yang Sering Melihat Promosi Produk Ini.............. 76
Gambar 3. 7 Data Media Sosial yang Digunakan Responden Untuk Mencari
INFOrMASE PrOTUK........oiuiiiiiie et abe e ane e 76
Gambar 3. 8 Data Ketertarikan Responden Terhadap Informasi di Media Sosial 77
Gambar 3. 9 Data Pendapat Responden Tentang Ketertarikan Konten................ 77
Gambar 4. 1 Image BOArd..........cooveiveeie ittt sn e 83
Gambar 4. 2 USEr PEISONA. .........civrrieaieiteeiteeiesiassteeeeaseesteetessessineseesseessssnsassessees 83
Gambar 4. 3 Customer JOUNEY Map ........ccveiieiiiiiieiesie et 84
Gambar 4. 4 MINAMAP. ....c.ooveitierer ettt aan e 89
Gambar 4. 5 MOOADOAId ...........ccooiiiiiiieiee e 92
Gambar 4. 6 HOMEPAGE. ... .ccveeieerieeie s st erie e see e s e ae e see et e ereesraesneeneenns 93
Gambar 4. 7 SKetSa FOOTEN........c.ccviiieieie i 93
Gambar 4. 8 Sketsa Product Page ..........ccccvevieiieiieie e 94
XV

Perancangan Website PT..., Lutfiah Amandadewi, Universitas Multimedia Nusantara


file:///D:/Ufi/TA/REVISIAN!!/Lutfiah%20Amanda_LAPORAN%20TA%20DKV%20VBD_3.docx%23_Toc138846753
file:///D:/Ufi/TA/REVISIAN!!/Lutfiah%20Amanda_LAPORAN%20TA%20DKV%20VBD_3.docx%23_Toc138846792
file:///D:/Ufi/TA/REVISIAN!!/Lutfiah%20Amanda_LAPORAN%20TA%20DKV%20VBD_3.docx%23_Toc138846794
file:///D:/Ufi/TA/REVISIAN!!/Lutfiah%20Amanda_LAPORAN%20TA%20DKV%20VBD_3.docx%23_Toc138846795
file:///D:/Ufi/TA/REVISIAN!!/Lutfiah%20Amanda_LAPORAN%20TA%20DKV%20VBD_3.docx%23_Toc138846796
file:///D:/Ufi/TA/REVISIAN!!/Lutfiah%20Amanda_LAPORAN%20TA%20DKV%20VBD_3.docx%23_Toc138846797
file:///D:/Ufi/TA/REVISIAN!!/Lutfiah%20Amanda_LAPORAN%20TA%20DKV%20VBD_3.docx%23_Toc138846799

GamDBDAr 4.9 SIEMAP ....cuvevieeee ittt 94

Gambar 4. 10 WITeframe.........c..oieeiiiiiiiiiiiniene e 95
Gambar 4. 11 FONt MONESEITAL..........eeiueieeiieieiieseeiesee s eenee e e ee e see e nns 96
Gambar 4. 12 Font Photograph SIgnature.............ccooviiiiiiienenenc e 96
Gambar 4. 13 Customer JOUrNEY IMaPp ..........ccceieeieerreaeeseesiessessreesesnesseeseesseesnas 97
Gambar 4. 14 Prototype HOMEPAGE.........cveuerierierieniisiiseeeeiesie s sbe e siesieeneas 97
Gambar 4. 15 ProduCt Page.........ciuiiiiiiiiiiiieiiieeieesieesieessesssassnesssessaeessessnneens 98
Gambar 4. 16 ADOUL US PAQE.......ccciieiiiieiiiie ettt sne e anas e nns 98
Gambar 4. 17 Layout Home Page Promo of The Month..............ccocceiviiieinne. 99
Gambar 4.18 Layout Homepage Our Company Profile...........cccoceevvvieiiveincnnne. 99
Gambar 4.19 Layout Homepage Food Photography ..........cccceeveiiiiiiiinnennee, 100
Gambar 4.20 Layout Produk Page Category ........cccoveeiereeneenieiiesieeniesie e 101
Gambar 4.21 Layout Product Detail Page...........ccccoveieiieieeiecie e 102
Gambar 4.22 Layout ADOUL US.........ooiiiiiiiiiiiie s 102
Gambar 4. 23 Thumbnail Home Page & Website...........ccccooeviieiiiiiiciii e, 103
Gambar 4. 24 Thumbnail Product Page SOSIS ........c.ccuvrrrieiieneienieniesieneseenens 103
Gambar 4. 25 Thumbnail Product Naget AYam .........ccccovereeneiiieieenesieseeniens 104
Gambar 4. 26 Thumbnail Product Pao.............ccoceviiiiiniinieienieie s 104
Gambar 4. 27 Analisis Perancangan Desain Instagram Story.............c.ccoceevneee. 106
Gambar 4. 28 Analisis Perancangan Desain Instagram Feeds Interaktif............ 106
Gambar 4. 29 Analisis Perancangan Desain Instagram Feeds Informatif .......... 107
Gambar 4. 30 Analisis Perancangan Desain Promo of The Month .................... 107
XVi

Perancangan Website PT..., Lutfiah Amandadewi, Universitas Multimedia Nusantara


file:///D:/Ufi/TA/REVISIAN!!/Lutfiah%20Amanda_LAPORAN%20TA%20DKV%20VBD_3.docx%23_Toc138846802
file:///D:/Ufi/TA/REVISIAN!!/Lutfiah%20Amanda_LAPORAN%20TA%20DKV%20VBD_3.docx%23_Toc138846803
file:///D:/Ufi/TA/REVISIAN!!/Lutfiah%20Amanda_LAPORAN%20TA%20DKV%20VBD_3.docx%23_Toc138846804
file:///D:/Ufi/TA/REVISIAN!!/Lutfiah%20Amanda_LAPORAN%20TA%20DKV%20VBD_3.docx%23_Toc138846805
file:///D:/Ufi/TA/REVISIAN!!/Lutfiah%20Amanda_LAPORAN%20TA%20DKV%20VBD_3.docx%23_Toc138846808
file:///D:/Ufi/TA/REVISIAN!!/Lutfiah%20Amanda_LAPORAN%20TA%20DKV%20VBD_3.docx%23_Toc138846814
file:///D:/Ufi/TA/REVISIAN!!/Lutfiah%20Amanda_LAPORAN%20TA%20DKV%20VBD_3.docx%23_Toc138846815
file:///D:/Ufi/TA/REVISIAN!!/Lutfiah%20Amanda_LAPORAN%20TA%20DKV%20VBD_3.docx%23_Toc138846816
file:///D:/Ufi/TA/REVISIAN!!/Lutfiah%20Amanda_LAPORAN%20TA%20DKV%20VBD_3.docx%23_Toc138846817
file:///D:/Ufi/TA/REVISIAN!!/Lutfiah%20Amanda_LAPORAN%20TA%20DKV%20VBD_3.docx%23_Toc138846818
file:///D:/Ufi/TA/REVISIAN!!/Lutfiah%20Amanda_LAPORAN%20TA%20DKV%20VBD_3.docx%23_Toc138846819
file:///D:/Ufi/TA/REVISIAN!!/Lutfiah%20Amanda_LAPORAN%20TA%20DKV%20VBD_3.docx%23_Toc138846820

DAFTAR LAMPIRAN

Lampiran A FOrm BimBINGaN .........coiiiiiiiiieieieiiesie st Xiv

Lampiran B Hasil Data KUISIONET ...........cccueiiiieiieie e XVii

Lampiran C TUMITIN c.eoueeieeeie et XXV

Lampiran D Transkrip Wawancara & Dokumentasi WWawancara dengan

INATASUMDET ..ttt bbbttt e bbb XXIX
XVii

Perancangan Website PT..., Lutfiah Amandadewi, Universitas Multimedia Nusantara



