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PERANCANGAN IDENTITAS VISUAL

BINTARO FARM CENTER (BFC) MINI FARM
(Saniyyah Khairunnisa)

ABSTRAK

Wisata edukasi adalah perjalanan wisata oleh pengunjung, terutama anak-
anak, untuk memperoleh pengetahuan informal secara langsung di tempat
wisata. Alternatif wisata edukasi yang dapat dikunjungi adalah edukasi
pengenalan hewan. BFC Mini Farm merupakan salah satu wisata edukasi
hewan yang berada di Tangerang Selatan. Tempat wisata peternakan hewan
ini sudah berdiri sejak 2010. BFC Mini Farm memiliki keunikan, yaitu
edukasi budidaya hewan berukuran kecil, seperti ikan, lobster air tawar,
landak mini, kelinci, sugar glider, dan hamster. BFC Mini Farm juga
menekankan edukasi dari pemandu serta interaksi antara pengunjung dan
hewan. Namun, BFC Mini Farm belum memiliki identitas visual yang dapat
merepresentasikan keunikannya sehingga terjadi salah persepsi dari audiens.
Selain itu, BFC Mini Farm memiliki misi untuk ekspansi bisnis membuka
cabang. Tidak adanya identitas visual akan menghambat misi tersebut.
Pengumpulan data dilakukan dengan menggunakan metode wawancara,
observasi, studi eksisting, studi referensi, dan kuesioner. Metode perancangan
yang dijalankan berdasarkan teori Wheeler, yaitu conducting research,
clarifying strategy, designing identity, creating touchpoints, dan managing
assets. Hasil akhir perancangan Tugas Akhir berupa identitas visual,
termasuk logo, media kolateral, dan Graphic Standard Manual (GSM)
sebagai pedoman identitas.

Kata kunci: BFC Mini Farm, identitas visual, wisata edukasi
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DESIGNING VISUAL IDENTITY FOR

BINTARO FARM CENTER (BFC) MINI FARM

(Saniyyah Khairunnisa)

ABSTRACT (English)

Educational tourism is a travel undertaken by visitors, especially children, to
acquire direct informal knowledge at tourist destinations. One of the
alternative educational tourism options that can be visited is animal
education. BFC Mini Farm is animal educational tourism sites located in
South Tangerang. This animal farm has been established since 2010. BFC
Mini Farm has a uniqueness, which is the education of small-sized animal
cultivation, such as fish, freshwater lobsters, mini hedgehogs, rabbits, sugar
gliders, and hamsters. BFC Mini Farm also emphasizes education through
guides and the interaction between visitors and animals. However, BFC Mini
Farm does not yet have a visual identity that can represent its uniqueness,
leading to misperceptions from the audience. Additionally, BFC Mini Farm
has a mission to expand its business by opening branches. The absence of a
visual identity will hinder this mission. Data collection is conducted using
methods such as interviews, observations, existing studies, reference studies,
and questionnaires. The design methodology follows Wheeler's theory, which
includes conducting research, clarifying strategy, designing identity, creating
touchpoints, and managing assets. The final result of the thesis design is a
visual identity, including a logo, collateral media, and a Graphic Standard
Manual (GSM) as an identity guideline.

Keywords: BFC Mini Farm, educational tourism, visual identity
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