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ABSTRAK 

 

Kalbe Ethical Customer Care merupakan departemen yang dibentuk oleh PT Kalbe 

Farma Tbk untuk membantu meningkatkan awareness masyarakat tentang 

kesehatan dari sisi preventif, kuratif, dan paliatif serta memberikan pengetahuan 

dan wawasan kesehatan kepada masyarakat awam. Kalbe Ethical Customer Care 

memiliki berbagai kegiatan dan event yang dilakukan baik secara offline maupun 

online termasuk event Hari Anak Nasional 2022 di Jakarta. Penelitian ini memiliki 

tujuan untuk mengetahui strategi event management Kalbe Ethical Customer Care 

dalam meningkatkan brand awareness produk ethical Liprolac saat event Hari 

Anak Nasional di Jakarta. Paradigma post-positivisme dan penelitian deskriptif 

kualitatif merupakan jenis penelitian yang digunakan serta metode yang digunakan 

adalah metode studi kasus. Teknik pengumpulan data dilakukan dengan wawancara 

mendalam bersama 3 partisipan yang terlibat secara langsung dalam pembuatan 

strategi event Hari Anak Nasional 2022 di Jakarta. Hasil penelitian menunjukkan 

bahwa Kalbe Ethical Customer Care telah menerapkan konsep karakteristik special 

event dan event management dalam strategi offline event yang dilakukan pada Hari 

Anak Nasional 2022 di Jakarta sehingga dapat menciptakan brand awareness 

kepada target audiens.  

 

Kata kunci:  Event, Brand Awareness, Kalbe Ethical Customer Care 
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KALBE ETHICAL CUSTOMER CARE EVENT 

MANAGEMENT STRATEGY TO IMPROVE BRAND 

AWARENESS DURING PANDEMIC (CASE STUDY HARI ANAK 

NASIONAL 2022 IN JAKARTA) 

Chintia Tanarya 

ABSTRACT 
 

PT Kalbe Farma Tbk established the Kalbe Ethical Customer Care department to 

enable the general people to gain information and insights into healthcare from a 

preventive, curative, and palliative perspective. To accomplish this, Kalbe Ethical 

Customer Care organizes various offline and online activities and events, including 

the Hari Anak Nasional 2022 celebration in Jakarta. This research aims to 

determine Kalbe Ethical Customer Care's event management strategy for 

increasing brand awareness of Liprolac ethical products during the Hari Anak 

Nasional event in Jakarta. Post-positivism paradigm and descriptive qualitative 

researches are the types of research used, and the case study is the method that 

researcher used. The data collection technique carry out by in-depth interviews 

with three participants who were directly involved in making the strategy for the 

Hari Anak Nasional 2022 event in Jakarta. The result show that Kalbe Ethical 

Customer Care used the concept of special event characteristics and event 

management in the offline strategy held on Hari Anak Nasional 2022 in Jakarta to 

raise brand awareness among the target audience.  

Keywords:  Event, Brand Awareness, Kalbe Ethical Customer Care 
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