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PENGARUH BRAND AMBASSADOR TERHADAP MINAT 

BELI PRODUK PANTENE MIRACLES HAIR SUPPLEMENT 

MELALUI BRAND IMAGE PANTENE 
 Vanessa Amanda 

ABSTRAK 

 

Industri kecantikan dan perawatan diri memiliki peran yang signifikan dalam era 

modern ini, di Indonesia juga terdapat peningkatan nilai pasar di industri kecantikan 

dan perawatan diri yang cukup signifikan. Salah satu perusahaan yang bergerak di 

industri kecantikan dan perawatan diri adalah Pantene. Penggunaan brand 

ambassador merupakan salah satu cara yang digunakan dalam kegiatan 

pemasarannya. Penelitian ini bertujuan untuk mengetahui faktor yang dapat 

mempengaruhi minat beli konsumen pada followers Instagram Pantene. Salah satu 

Brand Ambassador yang berbeda dengan menggunakan gender lelaki yaitu Keanu 

Angelo, tentu membuat peneliti tertarik untuk dapat meneliti Pantene dari 

perspektif konsumen. apakah brand ambassador yang dipilih oleh Pantene dapat 

mempengaruhi minat beli dan brand image Pantene. Lalu apakah brand 

ambassador dapat mempengaruhi minat beli konsumen dengan melalui intervening 

brand image. Penelitian ini menggunakan metode kuantitatif dengan menyebarkan 

kuesioner terhadap 200 responden. Hasilnya diketahui bahwa ada pengaruh sebesar 

61,2% antara Brand Ambassador terhadap Brand Image, pengaruh brand image 

pantene terhadap minat beli flowers sebesar 51,6%, pengaruh antara Brand 

Ambassador terhadap minat beli Pantene sebesar 46,6%, dan terdapat pengaruh 

tidak langsung brand ambassador terhadap minat beli pada followers melalui 

variabel intervening yakni brand image dengan perbandingan 0,688 untuk langsung 

dan 0,151 untuk tidak langsung.  

 

Kata kunci: Brand Ambassador, Brand Image, Minat Beli, Pantene, Keanu Angelo 
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 THE INFLUENCE OF USING BRAND ON CONSUMER'S 

BUYING INTEREST FOR MIRACLES HAIR SUPPLEMENT 

PRODUCTS THROUGH PANTENE BRAND IMAGE  

 Vanessa Amanda 

 

ABSTRAK  

 

The beauty and self-care industry plays a significant role in this modern era, , it is 

seen that in Indonesia there is also a significant increase in market value in the 

beauty and self-care industry. One of the companies operating in the beauty and 

self-care industry is Pantene. The use of brand ambassadors is one of the methods 

used in marketing activities. This study aims to determine the factors that can 

influence consumer buying interest in Pantene's Instagram followers. One of the 

different Brand Ambassadors using the male gender, namely Keanu Angelo, 

certainly made researchers interested in studying Pantene from a consumer 

perspective. whether the brand ambassador chosen by Pantene can influence 

purchase intention and Pantene's brand image. Then, can brand ambassadors 

influence consumer buying interest through brand image interventions. The study 

used quantitative methods by distributing questionnaires to 200 respondents. The 

results revealed that there was an influence of 61.2% between Brand Ambassadors 

on Brand Image, the effect of Pantene's brand image on interest in buying flowers 

is 51.6%, the influence between Brand Ambassadors on Pantene's buying interest 

is 46.6%, and there is an indirect influence of brand ambassador on buying interest 

in followers through an intervening variable, namely brand image with a ratio of 

0.688 for direct and 0.151 for indirect. 

 

Keywords: Brand Ambassador, Brand Image, Purchase Intention, Pantene, Keanu 

Angelo 
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