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PENGARUH ENVIRONMENTAL CONCERN, ATTITUDE,
SUBJECTIVE NORMS, PERCEIVED BEHAVIORAL CONTROL,
AVAILABILITY OF GREEN SKINCARE PRODUCT, INTENTION TO
PURCHASE GREEN SKINCARE PRODUCT TERHADAP PURCHASE
OF GREEN SKINCARE PRODUCT PADA THE BODY SHOP

(Siti Sukmawati)

ABSTRAK

Saat ini salah satu Isu permasalahan limbah plastik yang tinggi di Indonesia menjadi
perhatian yang serius dalam konteks kepedulian lingkungan. Perusahaan kosmetik The
Body Shop telah mengambil langkah-langkah untuk mengurangi dampak negatifnya
melalui produk perawatan kulit hijau, adopsi produk tersebut oleh konsumen masih
menjadi tantangan. Namun, terdapat beberapa faktor penghalang yang mungkin
mempengaruhi adopsi produk perawatan kulit hijau The Body Shop terkait isu
permasalahan limbah plastik di Indonesia. Faktor-faktor tersebut meliputi keterbatasan
pengetahuan konsumen mengenai isu limbah plastik, ketersediaan alternatif yang
ramah lingkungan, serta faktor harga dan kenyamanan penggunaan, Metode yang
digunakan dalam penelitian ini adalah deskriptif kuantitatif serta non-probability
sampling dengan menggunakan data dari 170 responden yang kemudian diolah
menggunakan SmartPLS versi 3. Temuan dari penelitian ini environmental concern,
attitude, subjective norm, perceived behavioral control, availability of green skincare
product, intention to purchase green skincare product memiliki pengaruh positif pada

purchase of green skincare product The Body Shop.

Kata Kunci: The Body Shop, Green Skincare, Limbah Plastik, Purchase Intention
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PENGARUH ENVIRONMENTAL CONCERN, ATTITUDE,
SUBJECTIVE NORMS, PERCEIVED BEHAVIORAL CONTROL,
AVAILABILITY OF GREEN SKINCARE PRODUCT, INTENTION TO
PURCHASE GREEN SKINCARE PRODUCT TERHADAP PURCHASE
OF GREEN SKINCARE PRODUCT PADA THE BODY SHOP

(Siti Sukmawati)

ABSTRCT

Currently, one of the issues of high plastic waste in Indonesia is a serious concern in
the context of environmental concern. Cosmetic company The Body Shop has taken
steps to reduce its negative impact through green skin care products, consumer
adoption of these products is still a challenge. However, there are several barrier
factors that may influence the adoption of The Body Shop green skin care products
regarding the issue of plastic waste in Indonesia. These factors include limited
consumer knowledge regarding the issue of plastic waste, availability of
environmentally friendly alternatives, as well as price and convenience factors. The
method used in this research is quantitative descriptive and non-probability sampling
using data from 170 respondents which are then processed using SmartPLS version 3.
Findings from this study environmental concern, attitude, subjective norm, perceived
behavioral control, availability of green skincare product, intention to purchase green
skincare product have a positive influence on the purchase of green skincare product

The Body Shop.

Keywords: The Body Shop, Green Skincare, Plastic Waste, Purchase Intention
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