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PENGARUH DIRECT MARKETING SHOPEE TERHADAP

KEPUTUSAN PEMBELIAN

Fellycia Kosasi

ABSTRAK

Menjamurnya penggunaan internet di masyarakat selama pandemi
menyebabkan terjadinya perubahan perilaku (buying behavior) dari offline
menuju online. Shopee merupakan aplikasi belanja daring yang
menggunakan strategi direct marketing sebagai bagian dari integrated
marketing communication. Penelitian ini terdiri dari dua variabel, yakni direct
marketing dan keputusan pembelian dan bertujuan untuk mengetahui apakah
terdapat pengaruh strategi direct marketing Shopee terhadap keputusan
pembelian dan seberapa besar pengaruhnya. Penelitian ini menggunakan teori
dari Kotler & Keller mengenai integrated marketing communication dan
keputusan pembelian. Penelitian ini bersifat kuantitatif dengan metode survei.
Pengumpulan data diperolah melalui penyebaran kuesioner terhadap 200

responden yang telah ditentukan kriterianya. Hasilnya menunjukkan bahwa
hubungan antara kedua variabel sebesar 0,407 yakni berkorelasi sedang serta
direct marketing Shopee memiliki pengaruh signifikan sebesar 16,6%

terhadap keputusan pembelian. Sedangkan sisanya sebesar 83,4% adalah
pengaruh lain yang tidak dapat dijelaskan dalam penelitian ini. Oleh karena
itu, Shopee dapat memaksimalkan penggunaan strategi direct marketing
terutama email marketing, catalog marketing dan direct-response marketing.

Kata kunci: Shopee, e-commerce, direct marketing, keputusan pembelian
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THE INFLUENCE OF SHOPEE'’S DIRECT MARKETING ON

PURCHASING DECISIONS

Fellycia Kosasi

ABSTRACT

The mushrooming of internet use in society during the pandemic has caused
a change in behavior (buying behavior) from offline to online. Shopee is an
online shopping application that uses a direct marketing strategy as part of
integrated marketing communication. This study consists of two variables,
namely direct marketing and purchasing decisions and aims to determine
whether there is an influence of Shopee's direct marketing strategy on
purchasing decisions and how big the influence is. This study uses the theory
from Kotler & Keller regarding integrated marketing communication and
purchasing decisions. This research is quantitative with a survey method.
Data collection was obtained by distributing questionnaires to 200
respondents whose criteria had been determined. The results show that the
relationship between the two variables is 0.407, which is moderately
correlated and Shopee's direct marketing has a significant influence of 16.6%
on purchasing decisions. While the remaining 83.4% is another influence that
cannot be explained in this study. Therefore, Shopee can maximize the use of
direct marketing strategies, especially email marketing, catalog marketing
and direct-response marketing.

Keywords: Shopee, e-commerce, direct marketing, purchasing decisions
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