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 Strategi Social Media Marketing Instagram PT Kebun Maju 

Bersama dalam Meningkatkan Customer Engagement (Studi 

Kasus pada Akun @dapoerkebun.bintaro) 

 

 Naufal Endrasyah Pratama 

ABSTRAK 

 

Perkembangan internet sangat terasa untuk sebagian banyak orang di Indonesia, 

salah satunya dengan menggunakan media sosial. Oleh karena itu, para pengusaha 

restoran harus memutar strategi agar usahanya terus berjalan dan menjaga 

hubungan dengan konsumen. Karena adanya perkembangan internet begitu pesat, 

strategi yang dilakukan melalui daring seperti strategi social media marketing, salah 

satunya dengan menggunakan media sosial Instagram. Penelitian ini bertujuan 

untuk mengetahui strategi social media marketing yang dilakukan Dapoer Kebun 

melalui media sosial Instagram akun @dapoerkebun.bintaro dalam meningkatkan 

customer engagement. Pendekatan penelitian ini adalah kualitatif dengan metode 

studi kasus. Pengumpulan data yang dilakukan melalui wawancara terstrukrur 

secara langsung dan mendalam. Hasil penelitian ini Dapoer Kebun menggunakan 

kombinasi dari mengikuti keinginan pelanggan dan strategi dari tujuh tahapan 

konsep (Tuten & Salomon, 2018). Tolok ukur keberhasilan dalam meningkatkan 

customer engagement adalah dengan melihat partisipasi pengikut dalam 

memberikan timbal balik dan aktivitas di Instagram. 

Kata kunci: social media marketing, customer engagement, Instagram, strategi, 

internet. 
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 Strategi Pemasaran Media Sosial Instagram PT Kebun Maju 

Bersama Dalam Meningkatkan Customer Engagement (Studi 

Kasus Pada Akun @dapoerkebun.bintaro) 

 

 Naufal Endrasyah Pratama 

 

ABSTRACT (English) 

 

The development of the internet is felt by most people in Indonesia, one of which is 

by using social media. Therefore, restaurant owners must rotate strategies to keep 

their business running and maintain relationships with consumers. Due to the rapid 

development of the internet, online strategies such as social media marketing 

strategies, one of which is using social media Instagram. This study aims to 

determine the social media marketing strategy implemented by Dapoer Kebun 

through the Instagram social media account @dapoerkebun.bintaro in increasing 

customer engagement. This research approach is qualitative with the case study 

method. Data collection was carried out through direct and in-depth structured 

interviews. The results of this study Dapoer Kebun use a combination of following 

customer wishes and strategies from the seven stages of the concept (Tuten & 

Salomon, 2018). The benchmark for success in increasing customer engagement is 

by looking at the participation of followers in providing feedback and activity on 

Instagram. 

Keywords: Media social strategy, customer engagement, Instagram,strategy, 

internets. 

  



 

 

ix 
Strategi Pemasaran Media…, Naufal Endrasyah Pratama, Universitas Multimedia Nusantara 

  

DAFTAR ISI 

 
HALAMAN PERNYATAAN TIDAK PLAGIAT ............................................. ii 

HALAMAN PENGESAHAN .............................................................................. iii 

HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK 

KEPENTINGAN AKADEMIS ........................................................................... iv 

KATA PENGANTAR ........................................................................................... v 

ABSTRAK ........................................................................................................... vii 

ABSTRACT (English) ......................................................................................... viii 

DAFTAR ISI ......................................................................................................... ix 

DAFTAR TABEL ............................................................................................... xii 

DAFTAR GAMBAR .......................................................................................... xiii 

DAFTAR LAMPIRAN ...................................................................................... xiv 

BAB I  PENDAHULUAN ..................................................................................... 1 

1.1 Latar Belakang Penelitian ..................................................................... 1 

1.2 Rumusan Masalah .................................................................................. 4 

1.3 Pertanyaan Penelitian ............................................................................ 4 

1.4 Tujuan Penelitian ................................................................................... 4 

1.5 Kegunaan Penelitian .............................................................................. 4 

1.5.1 Kegunaan Akademis ....................................................................... 4 

1.5.2 Kegunaan Praktis ............................................................................ 5 

BAB II  KERANGKA KONSEP ......................................................................... 6 

 Penelitian Terdahulu .............................................................................. 6 

 Konsep yang digunakan ......................................................................... 8 

2.2.1 Media Sosial ..................................................................................... 8 

2.2.2 Pemasaran Media Sosial ............................................................... 10 

2.2.3 Instagram ....................................................................................... 12 

2.2.4 Customer Engagement.................................................................. 13 

 Alur Penelitian ...................................................................................... 15 

BAB III  METODOLOGI PENELITIAN ........................................................ 16 

3.1 Paradigma Penelitian ........................................................................... 16 

3.2 Jenis dan Sifat Penelitian ..................................................................... 17 



 

 

x 
Strategi Pemasaran Media…, Naufal Endrasyah Pratama, Universitas Multimedia Nusantara 

  

3.3 Metode Penelitian ................................................................................. 17 

3.4 Key Informan ........................................................................................ 18 

3.5 Teknik Pengumpulan Data .................................................................. 18 

3.6 Keabsahan Data .................................................................................... 20 

3.7 Teknik Analisis Data ............................................................................ 21 

BAB IV  HASIL PENELITIAN DAN PEMBAHASAN .................................. 23 

4.1 Objek Penelitian ................................................................................... 23 

4.1.1 Gambaran Umum dan Objek Penelitian .......................................... 23 

4.1.2 Instagram Dapoer Kebun .................................................................. 24 

4.2 Hasil Penelitian ..................................................................................... 25 

4.2.1 Situation analysis ................................................................................. 25 

4.2.2 Objectives and Budgeting .................................................................... 26 

4.2.3 Target Audience ................................................................................... 27 

4.2.4 Select Social Media Zones and Vehicles ............................................. 28 

4.2.5 Create an Experience Strategy ............................................................ 29 

4.2.6 Establish an Activation Plan ............................................................... 31 

4.2.7 Manage and Measure .......................................................................... 31 

4.3 Pembahasan .......................................................................................... 32 

4.3.1 Customer Engagement ................................................................... 34 

BAB V  SIMPULAN DAN SARAN ................................................................... 36 

5.1 Simpulan ..................................................................................................... 36 

5.2 Saran ........................................................................................................... 37 

5.2.1 Saran Akademis .................................................................................. 37 

5.2.2 Saran Praktis ....................................................................................... 37 

DAFTAR PUSTAKA .......................................................................................... 38 

LAMPIRAN ......................................................................................................... 40 

Lampiran 1 Form Bimbingan Skripsi .............................................................. 41 

Lampiran 2 Draft Pertanyaan Wawancara ....................................................... 43 

Lampiran 3 Transkrip Wawancara .................................................................. 44 

Lampiran 4 Hasil Turnitin ............................................................................... 60 

CV ..................................................................................................................... 61 

 



 

 

xi 
Strategi Pemasaran Media…, Naufal Endrasyah Pratama, Universitas Multimedia Nusantara 

  

  



 

 

xii 
Strategi Pemasaran Media…, Naufal Endrasyah Pratama, Universitas Multimedia Nusantara 

  

DAFTAR TABEL 
 

Tabel 2. 1 Penelitian Terdahulu.............................................................................. 7 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

xiii 
Strategi Pemasaran Media…, Naufal Endrasyah Pratama, Universitas Multimedia Nusantara 

  

DAFTAR GAMBAR 

 

Gambar 1. 1 Mobile, Internet, and social media use ............................................. 2 

Gambar 1. 2 Pengguna Instagram di Indonesia ..................................................... 2 

Gambar 2. 1 Bagan Alur Penelitian ..................................................................... 15 

Gambar 4. 1 Logo Dapoer Kebun ....................................................................... 23 

Gambar 4. 2 Instagram Dapoer Kebun ................................................................ 24 

Gambar 4. 3 Konten Repost Instagram ............................................................... 29 

Gambar 4. 4 Konten Fun Fact Instagram ............................................................ 30 

Gambar 4. 5 Konten Promosi .............................................................................. 30 

Gambar 4. 6 Konten Informasi Kegiatan............................................................. 31 

 

  



 

 

xiv 
Strategi Pemasaran Media…, Naufal Endrasyah Pratama, Universitas Multimedia Nusantara 

  

DAFTAR LAMPIRAN 
 

Lampiran 1 Form Bimbingan Skripsi .................................................................. 41 

Lampiran 2 Draft Pertanyaan Wawancara .......................................................... 43 

Lampiran 3 Transkrip Wawancara ...................................................................... 44 

Lampiran 4 Hasil Turnitin ................................................................................... 60 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 


