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ABSTRAK 

 

Gojek merupakan salah satu perusahaan yang bergerak di bidang logistik yang 

didukung oleh aksesbilitasnya yaitu dengan fasilitas pemesanan menggunakan 

aplikasi yang praktis digunakan. Melalui aplikasinya, masyarakat dapat memesan 

transportasi, layanan pemesanan makanan, layanan pengantaran barang di kota 

yang sama, bahkan berbagai fitur pembayaran tagihan melalui fitur e-money 

berbentuk gopay. Berdasarkan data, ditemukan bahwa event promosi melalui 

kolaborasi dengan BTS, mampu berpengaruh terhadap impulsive buying behavior 

masyarakat. Dengan kolaborasi bersama BTS, promosi yang dilakukan Gojek 

mampu meningkatkan brand image Gojek terutama pada fans BTS yang kemudian 

menyebabkan peningkatan transaksi di platform Gojek. Hal ini terjadi karena 

kombinasi dari kolaborasi bersama BTS beserta bentuk promosi berupa diskon dan 

cashback yang menarik perhatian masyarakat sehingga menyebabkan adanya 

impulsive buying oleh masyarakat. Selain itu Gojek juga membagikan barang edisi 

terbatas hasil kolaborasi dengan BTS yang mampu menarik perhatian ARMY atau 

fans BTS. 

 
 

Kata kunci: Event Promosi, Perilaku Konsumtif, Impulsive Buying Behavior 
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ABSTRACT 

 
Gojek is a company engaged in the logistics sector which is supported by its 

accessibility, namely by ordering facilities using applications that are practical to 

use. Through the application, people can order transportation, food ordering 

services, goods delivery services in the same city, and even various bill payment 

features through the e-money feature in the form of gopay. Based on the data, it 

was found that Gojek's promotional event in collaboration with BTS was able to 

influence people's impulsive buying behavior. With Gojek’s collaboration with BTS, 

this is able to increase Gojek's brand image especially to BTS’s fans which then 

causes an increase in transaction on Gojek’s platform. Selection of brand 

ambassadors can be a brand image that is easily remembered by the public. This is 

due to the combination of the collaboration between Gojek and BTS and also the 

forms of promotion such as discount and cashback. More so, Gojek also give away 

limited edition merch from the collaboration with BTS that influence ARMY or 

BTS’s fans transaction to increase their chance on getting the merch. 

 
Keywords: Event Promotion , Perilaku Konsumtif, Impulsive Buying Behavior 
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