
65
Analisis Motif Penggunaan, Kayla Kenesha Wijaya, Universitas Multimedia Nusantara

DAFTAR PUSTAKA
Annur, C. M. (2022, April 29). Netflix masih punya 221 juta pelanggan per kuartal I-

2022. Katadata. https://databoks.katadata.co.id/datapublish/2022/04/29/netflix-

masih-punya-221-juta-pelanggan-per-kuartal-i-2022

Annur, C. M. (2022, July 29). Netflix, Aplikasi Video on Demand Paling Favorit di

Indonesia. Katadata. https://databoks.katadata.co.id/datapublish/2022/07/29/netfli

x-aplikasi-video-on-demand-paling-favorit-di-indonesia

Ardilla, B. S., & Delliana, S. (2021). Motives And User Satisfaction Level Of IGTV

@Temanbumil During The Pandemic. Komunikologi, 5(2),

124. https://doi.org/10.30829/komunikologi.v5i2.9958

Babbie, E. R. (2013). The Basics of Social Research. Cengage Learning.

Bahfiarti, T., & Arianto, A. (2022). Uses and gratifications approach: influence of COVID-

19 media exposure on millennial generation in Makassar city,

Indonesia. Heliyon, 8(6), e09704. https://doi.org/10.1016/j.heliyon.2022.e09704

Bungdiana, Carissa (2022) Pengaruh Customer Relationship Management Permainan

Shopee Tanam terhadap Loyalitas Pelanggan (Survei pada Pelanggan Aplikasi

Shopee di Jabodetabek). Bachelor Thesis thesis, Universitas Multimedia

Nusantara.

Danniswara, R., Sandhyaduhita, P. I., & Munajat, Q. (2017b). The impact of EWOM

referral, celebrity endorsement, and information quality on purchase

decision. Information Resources Management Journal, 30(2), 23–

43. https://doi.org/10.4018/irmj.2017040102

Ghozali, I., [M. Com., Ph.D., CA., Akt.]. (2016). Desain Penelitian Kuantitatif Dan

Kualitatif. Yoga Pratama ( Fakultas Ekonomika Dan Bisnis UNDIP Semarang ).

Hamali, S. (n.d.). Simulasi Monte Carlo.

Management. https://bbs.binus.ac.id/management/2017/12/simulasi-monte-carlo/

Humaizi, H., Asmara, S., Sis, R. L., & Yusuf, M. (2020). The use of online marketplace

website in Indonesia: A study of consumers’ motives and

https://databoks.katadata.co.id/datapublish/2022/04/29/netflix-masih-punya-221-juta-pelanggan-per-kuartal-i-2022
https://databoks.katadata.co.id/datapublish/2022/04/29/netflix-masih-punya-221-juta-pelanggan-per-kuartal-i-2022
https://databoks.katadata.co.id/datapublish/2022/07/29/netflix-aplikasi-video-on-demand-paling-favorit-di-indonesia
https://databoks.katadata.co.id/datapublish/2022/07/29/netflix-aplikasi-video-on-demand-paling-favorit-di-indonesia
https://doi.org/10.30829/komunikologi.v5i2.9958
https://doi.org/10.1016/j.heliyon.2022.e09704
https://doi.org/10.4018/irmj.2017040102
https://bbs.binus.ac.id/management/2017/12/simulasi-monte-carlo/


66
Analisis Motif Penggunaan, Kayla Kenesha Wijaya, Universitas Multimedia Nusantara

gratification. International Journal of Interactive Mobile

Technologies. https://doi.org/10.3991/ijim.v14i07.11385

Humaizi, M.A, D. (2018). Uses and Gratifications Theory. USU

Press. https://repository.usu.ac.id/bitstream/handle/123456789/70743/Fulltext.pdf

Jayani, D. H. (2021, May 24). Proporsi Populasi Generasi Z dan Milenial Terbesar di

Indonesia. Katadata. https://databoks.katadata.co.id/datapublish/2021/05/24/prop

orsi-populasi-generasi-z-dan-milenial-terbesar-di-indonesia

Jenner, M. (2018). Netflix and the Re-invention of Television. Springer.

Katz, R., Ogilvie, S., Shaw, J., & Woodhead, L. (2022). Gen Z, Explained: The Art of

Living in a Digital Age. University of Chicago Press.

Kriyantono, R. (2014). Teknik Praktis : Riset Komunikasi. In Kencana Prenada Media

GroupeBooks. http://library.fis.uny.ac.id/opac/index.php?p=show_detail&id=318

3

Malhotra, N. K., Birks, D. F., & Nunan, D. (2017). Marketing Research: An Applied

Approach.

McDonald, K., & Smith-Rowsey, D. (2016). The Netflix Effect: Technology and

Entertainment in the 21st Century. Bloomsbury Publishing USA.

McQuail, D., & Deuze, M. (2020). McQuail’s Media and Mass Communication Theory.

SAGE.

Miles, J. (2019). Instagram Power, Second Edition: Build Your Brand and Reach More

Customers with Visual Influence: Build Your Brand and Reach More Customers

with Visual Influence. McGraw Hill Professional.

MPd, A. M. Y. (2016). Metode Penelitian Kuantitatif, Kualitatif & Penelitian Gabungan.

Prenada Media.

Mutia, A. (2022, March 11). Sempat Ditinggal Pelanggan, Netflix Tambah 2,4 Juta

Pelanggan pada Kuartal III

2022. Katadata. https://databoks.katadata.co.id/datapublish/2022/11/03/sempat-

ditinggal-pelanggan-netflix-tambah-24-juta-pelanggan-pada-kuartal-iii-2022

Nuzuli, A. K. (2022). Motives for Using Tik Tok in Uses and Gratification Theory

Perspective. Komunika: Jurnal Dakwah Dan Komunikasi, 16(1), 15–

26. https://doi.org/10.24090/komunika.v16i1.4787

https://doi.org/10.3991/ijim.v14i07.11385
https://repository.usu.ac.id/bitstream/handle/123456789/70743/Fulltext.pdf
https://databoks.katadata.co.id/datapublish/2021/05/24/proporsi-populasi-generasi-z-dan-milenial-terbesar-di-indonesia
https://databoks.katadata.co.id/datapublish/2021/05/24/proporsi-populasi-generasi-z-dan-milenial-terbesar-di-indonesia
http://library.fis.uny.ac.id/opac/index.php?p=show_detail&id=3183
http://library.fis.uny.ac.id/opac/index.php?p=show_detail&id=3183
https://databoks.katadata.co.id/datapublish/2022/11/03/sempat-ditinggal-pelanggan-netflix-tambah-24-juta-pelanggan-pada-kuartal-iii-2022
https://databoks.katadata.co.id/datapublish/2022/11/03/sempat-ditinggal-pelanggan-netflix-tambah-24-juta-pelanggan-pada-kuartal-iii-2022
https://doi.org/10.24090/komunika.v16i1.4787


67
Analisis Motif Penggunaan, Kayla Kenesha Wijaya, Universitas Multimedia Nusantara

Pandemi 2020 Buat Netflix Kebanjiran 36,6 Juta Pelanggan Baru Baca artikel CNN

Indonesia “Pandemi 2020 Buat Netflix Kebanjiran 36,6 Juta Pelanggan Baru.

(2021, January 21). cnnindonesia.com. Retrieved March 9, 2023,

from https://www.cnnindonesia.com/hiburan/20210120132336-220-

596129/pandemi-2020-buat-netflix-kebanjiran-366-juta-pelanggan-baru (Original

work published 2021)

Prambadi, G. A. (2022, August 21). Generasi Milenial dan Gen Z Didorong untuk Terus

Dapatkan Literasi Digital. Republika

Online. https://tekno.republika.co.id/berita/rgz4tj456/generasi-milenial-dan-gen-z-

didorong-untuk-terus-dapatkan-literasi-digital

Putrawan, I. M. (2017). Pengujian Hipotesis dalam Penelitian-Penelitian. Pengujian

Hipotesis Dalam Penelitian-

Penelitian. http://digitallib.pps.unj.ac.id/index.php?p=show_detail&id=92647

Seemiller, C., & Grace, M. (2018). Generation Z: A Century in the Making.

Siegel, B. (2017). The Netflix Effect: Technology and Entertainment in the 21st Century.

KevinMcDonald and DanielSmith-Rowsey, eds. Bloomsbury Academic, 2016. 272

pp. $120.00 cloth. The Journal of Popular Culture, 50(6), 1443–1446.

https://doi.org/10.1111/jpcu.12615

Sugiyono. (2018). Metode Penelitian Bisnis : Pendekatan Kuantitatif, Kualitatif,

Kombinasi dan R&D. Bandung: CV. Alfabeta.

Sugiyono. (2015). Metode Penelitian Kombinasi (Mix Methods). Bandung: Alfabeta.

http://www.cnnindonesia.com/hiburan/20210120132336-220-
http://www.cnnindonesia.com/hiburan/20210120132336-220-
https://tekno.republika.co.id/berita/rgz4tj456/generasi-milenial-dan-gen-z-didorong-untuk-terus-dapatkan-literasi-digital
https://tekno.republika.co.id/berita/rgz4tj456/generasi-milenial-dan-gen-z-didorong-untuk-terus-dapatkan-literasi-digital
http://digitallib.pps.unj.ac.id/index.php?p=show_detail&id=92647
https://doi.org/10.1111/jpcu.12615

	DAFTAR PUSTAKA

