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STRATEGI BRAND COMMUNITY PT GRAHA BAHTERA MULIA 

(LORECA) DALAM MENINGKATKAN LOYALITAS PELANGGAN 

 
 

(Venezia Priscilla Huka) 
 

ABSTRAK 
 

Peluang pasar industri kosmetik yang sangat besar di Indonesia membuat para 
pelaku bisnis tertarik untuk membuka perusahaan kosmetik dengan keuntungan 
yang menjanjikan sehingga jumlah perusahaan kosmetik pun semakin 
meningkat. Dengan banyaknya perusahaan kosmetik lokal yang beredar di 
Indonesia, perusahaan Loreca memakai strategi brand community bernama 
Loreca Babes untuk meningkatkan loyalitas pelanggan. Dalam penelitian ini, 
peneliti memakai dua konsep utama yaitu strategi pembentukan brand community 
secara matang dan strategi peningkatan loyalitas bagi perusahaan. Hasil 
penelitian menunjukkan perusahaan Loreca telah mengeksekusi perencanaan 
strategi brand community sebagai bagian dari wadah untuk pelaksanaan strategi 
peningkatan loyalitas pelanggan. Melalui brand community, perusahaan Loreca 
mampu mencapai tujuan peningkatan loyalitas dengan membentuk kedekatan 
hubungan dengan pelanggan melalui kegiatan-kegiatan komunitas, menampung 
informasi mengenai keinginan dan kebutuhan dari feedback pelanggan, 
memberikan hadiah gratis, dan mewujudkan tujuan pelanggan yang ingin dicapai 
sebagai anggota brand community Loreca Babes. 

 

 
Kata kunci: brand community, strategi brand community, online brand 
community, customer loyalty, strategi peningkatan loyalitas 
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PT GRAHA BAHTERA MULIA (LORECA) BRAND COMMUNITY 

STRATEGY IN INCREASING CUSTOMER LOYALTY 

 
 

(Venezia Priscilla Huka) 
 

 
ABSTRACT 

 

The market opportunity for the cosmetics industry is very large in Indonesia 
resulted in many entrepreneurs are interested in building cosmetic companies 
with promising profits which causes increasing number of cosmetic companies. 
With so many local cosmetic companies circulating in Indonesia, the Loreca 
company uses a brand community strategy called as Loreca Babes to increase 
customer loyalty. In this study, researchers used two main concepts, namely the 
strategy of forming a brand community and the strategy to increase customer. 
The results of the study show that the Loreca company has successfully executed 
the brand community strategy as part of their strategy to increase customer 
loyalty. Through the brand community, Loreca is able to achieve the goal of 
increasing loyalty by forming close relationships with customers through 
community activities, collecting information about the wants and needs of 
customer feedback, giving free gifts, and realizing customer goals to be achieved 
as members of the Loreca Babes brand community. 

 
Keywords: brand community, strategi brand community, online brand 
community, customer loyalty, strategi peningkatan loyalitas
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