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MOTIF PENGGUNAAN AKUN YOUTUBE KIMBAB FAMILY 

SEBAGAI PEMENUHAN KEBUTUHAN PEMBELAJARAN 

BUDAYA KOMUNIKASI KOREA SELATAN 

 
 Cindy Tania 

ABSTRAK 

 

Fenomena budaya Korea Selatan semakin menyebar secara luas di Indonesia 

melalui media sosial. Salah satunya akun Youtube Kimbab Family yang 

menampilkan budaya komunikasi Korea Selatan yang dibuat oleh pasangan 

antara orang Indonesia dan Korea Selatan. Tujuan penelitian ini untuk 

mengetahui motif dan pemenuhan kebutuhan pembelajaran budaya komunikasi 

Korea Selatan khalayak dari penggunaan akun Youtube Kimbab Family. 

Penelitian ini menerapkan teori Uses and Gratifications, yang mengkaji tentang 

motif penggunaan media dan pemenuhan kebutuhan khalayak. Penelitian ini 

merupakan penelitian eksplanatif dengan metode survei. Sampel diambil secara 

purposive sampling berjumlah 203 responden yang merupakan subscribers 

Kimbab Family. Data dikumpulkan melalui kuesioner online dan dianalisis 

menggunakan uji paired sample t-test. Hasil penelitian ini menunjukkan bahwa 

secara keseluruhan akun Youtube Kimbab Family telah mampu memenuhi 

kebutuhan pembelajaran budaya komunikasi Korea Selatan bagi para 

subscribers. Namun, bila dilihat pada setiap dimensi, akun Youtube Kimbab 

Family hanya memenuhi kebutuhan subscribers pada dimensi kognitif, afektif, 

integrasi personal, dan integrasi sosial. Sedangkan, belum memenuhi kebutuhan 

pada dimensi pelepasan. Kontribusi penelitian ini untuk mengembangkan teori 

uses and gratifications pada media sosial Youtube dan sebagai tinjauan atau 

masukan bagi Kimbab Family untuk perancangan konten ke depannya. 

 

Kata kunci: Uses and gratifications, budaya komunikasi Korea Selatan, 

Youtube
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MOTIVES FOR USING KIMBAB FAMILY YOUTUBE 

ACCOUNT AS A FULFILLMENT OF SOUTH KOREAN 

COMMUNICATION CULTURE LEARNING NEEDS 

 
 Cindy Tania 

ABSTRACT 

 

The phenomenon of South Korean culture is increasingly spreading widely in 

Indonesia through social media. One of them is the Kimbab Family Youtube 

account which shows South Korean communication cultures created by a couple 

between Indonesians and Koreans. The purpose of this research is to find out the 

audiences’ motives and fulfillment of the learning needs of South Korean 

communication culture from using the Kimbab Family Youtube account. This 

research applies the Uses and Gratifications theory, which examines the motives 

for using media and fulfillment of audience needs. This research is explanatory 

research with a survey method. Samples were taken by purposive sampling, 

totaling 203 respondents who are subscribers of Kimbab Family. The data was 

collected through an online questionnaire and analyzed using paired sample t-

test. The result of this study indicates that overall the Kimbab Family Youtube 

account has been able to meet the learning needs of South Korean 

communication culture for subscribers. However, when viewed from each 

dimension, the Kimbab Family Youtube account only meets the needs of 

subscribers in cognitive, affective, personal integration, and social integration 

dimensions. Meanwhile, it has not meets the needs in release dimension. The 

contribution of this research is to develop the uses and gratifications theory on 

Youtube social media and as a review or input for Kimbab Family for the future 

content creation. 

 

Keywords: Uses and gratifications, South Korean communication culture, 

Youtube
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