DAFTAR PUSTAKA

Ahdiat, A. (2022, February 7). 5 Saluran Iklan Digital yang Paling Banyak Diakses
Konsumen. Retrieved February 21, 2023, from Databoks.katadata.co.id:
https://databoks.katadata.co.id/datapublish/2022/02/07/5-saluran-iklan-
digital-yang-paling-banyak-diakses-konsumen

Ahdiat, A. (2023, January 4). Media Digital Kuasai Pasar lklan Global pada 2022.
Retrieved  February 21, 2023, from Databoks.katadata.co.id:
https://databoks.katadata.co.id/datapublish/2023/01/04/media-digital-
kuasai-pasar-iklan-global-pada-2022

Aisyah, S., Ali, Y., Sudarso, A., Rina, S., Febrianty, Sitanggang, A., ... Rosita, Y.
(2021). Dasar-Dasar Periklanan. (A. Karim, Ed.) Yayasan Kita Menulis.

Aulia, G. (2022, September 13). 5 Media Sosial untuk Mengoleksi Foto agar
Estetis.  Retrieved February 22, 2023, from Katadata.co.id:
https://katadata.co.id/intan/berita/63205a5a94¢1d/5-media-sosial-untuk-
mengoleksi-foto-agar-estetis

Azmi, N. (2022, September 5). Panduan Cara Merawat Rambut agar Sehat dan
Berkilau.  Retrieved May 17, 2023, from hellosehat.com:
https://hellosehat.com/penyakit-kulit/perawatan-rambut/cara-merawat-
rambut/

Belch, G. E., Belch, M. A., Kerr, G., Powell, 1., & Waller, D. (2020). Advertising:
An Integrated Marketing Communication Perspective . Sydney, Australia:
Jillian Gibbs and Matthew Coxhill.

Belch, G. E., Belch, M. A, Kerr, G., Powell, 1., & Waller, D. (2020). Advertising:
An Integrated Marketing Communication Perspective 4e. Sydney,
Australia: Jillian Gibbs and Matthew Coxhill.

Bestari, N. P. (2022, August 12). Bukan Tiktok dan Instagram, Ini Media Sosial
Favorit Gen Z. Retrieved May 17, 2023, from Cnbcindonesia.com:
https://www.cnbcindonesia.com/tech/20220812094708-37-363204/bukan-
tiktok-dan-instagram-ini-media-sosial-favorit-gen-z

Camilleri, M. A. (2018). Integrated Marketing Communications. In Travel
Marketing, Tourism Economics and the Airline Product, 85-103.

Citra Pariwara Indonesia. (2022). Citra Pariwara Advertising Festival 2022.
Retrieved from Citrapariwara.org:
https://citrapariwara.org/penghargaan/media?id=3573

Clow, K. E., & Baack, D. (2018). Integrated Advertising, Promotion, and
Marketing Communications (8th Edition ed.). (D. Luiz, & S. Jackson, Eds.)
United Kingdom: Pearson Education Limited.

89
Strategi Kampanye #RambutCapek, Adra Yosni, Universitas Multimedia Nusantara



Clow, K. E., & Baack, D. (2022). Integrated Advertising, Promotion, and
Marketing Communications (Ninth Edition ed.). United States: Pearson
Education Limited.

Comenos, J. (2018, May 2018). How to Determine if Your Brand Should Go With
a Celebrity Endorser or Influencer. Retrieved from Adweek.com:
https://www.adweek.com/brand-marketing/how-to-determine-if-your-
brand-should-go-with-a-celebrity-endorser-or-
influencer/?itm_source=related articles&itm medium=positionl

Creswell, J. W. (2018). Research Design: Qualitative, Quantitative, and Mixed
Methods Approaches (5th Edition ed.). California: SAGE.

Dentsu. (2022). 2023 Global Ad Spend Forecasts. Dentsu.

Dhawan, S. (2022, May 28). Why Conditioner is Must Have in Haircare Routine?
Retrieved from Reequil.com: https://www.reequil.com/blogs/care-tips/hair-
conditioners

Dianawati, V. (2022, February 10). Keberhasilan Keanu Edukasi Masyarakat
Pentingnya Punya Rambut Ke-Charged. Retrieved February 22,2023, from
Fimela.com: https://www.fimela.com/beauty/read/4883571/keberhasilan-
keanu-edukasi-masyarakat-pentingnya-punya-rambut-ke-charged

Dihni, V. (2021, September 14). Instagram, Media Sosial Favorit Generasi Z di
Dunia. Retrieved May 27, 2023, from databoks.katadata.co.id:
https://databoks.katadata.co.id/datapublish/2021/09/14/instagram-media-
sosial-favorit-generasi-z-di-dunia

Fimela.com. (2022, November 15). L’Oreal Paris Hadirkan L’Oreal Elseve
Hyaluron Moisture untuk Rambut Indah dan Tidak Lepek. Retrieved from
fimela.com:  https://www.fimela.com/beauty/read/5117772/loreal-paris-
hadirkan-loreal-elseve-hyaluron-moisture-untuk-rambut-indah-dan-tidak-
lepek

Firmansyah, D. (2020). KOMUNIKASI PEMASARAN. (T. Q. Media, Ed.)
Pasuruan, Jawa Timur: CV PENERBIT QIARA MEDIA.

Firmansyah, M. A. (2018). PERILAKU KONSUMEN (Sikap dan Pemasaran).
Yogyakarta: Deepublish .

Global Loyalty Indonesia. (2021, September 24). CONSUMER BEHAVIOR IN
THE HAIR CARE CATEGORY. Retrieved May 17, 2023, from Gli.id:
https://gli.id/article-detail/consumer-behavior-in-the-hair-care-category

Gurel, E. (2017, August). SWOT ANALYSIS: A THEORETICAL REVIEW.
Journal of International Social Research, 10(51).

Hashtag Asia Awards. (2022). Hashtag Asia Awards 2022 Winner. (Lighthouse
Independent Media) Retrieved from awards.marketing-interactive.com:
https://awards.marketing-interactive.com/hashtagasia/2022/winners-
updated/

90
Strategi Kampanye #RambutCapek, Adra Yosni, Universitas Multimedia Nusantara



Hasya, R. (2023, February 16). Konten Video Jadi Tipe Konten Favorit Gen Z
Indonesia dalam Menikmati Media Sosial. Retrieved May 17, 2023, from
Goodstats.id:  https://goodstats.id/article/konten-video-jadi-tipe-konten-
favorit-gen-z-indonesia-dalam-menikmati-media-sosial-bgl9m

Hermanda, A., Ujang, S., & Tinaprilla, N. (2019). THE EFFECT OF SOCIAL
MEDIA INFLUENCER ON BRAND IMAGE, SELF-CONCEPT, AND
PURCHASE INTENTION. Journal of Consumer Sciences, 4(02).

IDN Media. (2022). Indonesia Gen Z Report 2022. IDN Research Institute. IDN
Research Institute.

Immanuel, R. (2022, June 28). The Story Behind #RambutCapek.

Irwansyah, R., Listya, K., Setiorini, A., Hanika, I., Hasan, M., Utomo, K., . . .
Triwardhani, D. (2021). PERILAKU KONSUMEN. Bandung, Jawa Barat:
Widina Bhakti Persada Bandung.

Ismandoyo, D. A. (2019). Strategi Kampanye Periklanan Produk Axe Versi
Indonesia.

Kotler, P., Kartajaya, H., & Setiawan, 1. (2017). Marketing 4.0: Bergerak Dari
Tradisional Ke Digital. (A. Tarigan, Ed.) PT Gramedia Pustaka Utama.

Loeper, A., Steiner, J., & Stewart, C. (2014). Influential Opinion Leaders.
Economic Journal.

Marketing.co.id. (2022). TOP BRAND AWARD 2022. Frontier.

Marta, E., & Kresno, S. (2016). Metodologi Penelitian Kualitatif untuk Bidang
Kesehatan. Rajawali Pers.

Moriarty, S., Mitchell, N., & Wells, W. (2015). Advertising & IMC: Principles &
Practice (10th Edition ed.). United States of America: Pearson Education
Limited.

Moriarty, S., Mitchell, N., Wood, C., & Wells, W. (2018). Advertising & IMC:
Principles & Practice, 11th edition (11th Edition ed.). London, United
Kingdom: Pearson Education.

Munukka, J., Uusitalo, O., & Toivonen, H. (2016). Credibility of a Peer Endorser
and Advertising Effectiveness. Journal of Consumer Marketing.

Murdiyanto, D. E. (2020). PENELITIAN KUALITATIF (Teori dan Aplikasi disertai
Contoh Proposal) (Edisi 1 ed.). Yogyakarta: Lembaga Penelitian dan
Pengabdian Pada Masyarakat UPN "Veteran" Yogyakarta Press.

Nurhaliza, S. (2022, July 16). Rambut Rontok Jadi Masalah Bagi 88 Persen
Perempuan. (A. Pasaribu, Editor) Retrieved March 10, 2023, from
Antaranews.com:  https://www.antaranews.com/berita/2999837/rambut-
rontok-jadi-masalah-bagi-88-persen-perempuan

Nurhayati-Wolff, H. (2022, November 10). Most used social media platforms
among users in Indonesia as of February 2022. Retrieved February 22,
2023, from Statista.com:

91
Strategi Kampanye #RambutCapek, Adra Yosni, Universitas Multimedia Nusantara



https://www.statista.com/statistics/1343136/indonesia-most-used-social-
media-
platforms/#:~:text=According%20t0%20a%?20survey%200on,41.6%20perc
ent%2001%20the%20respondents.

Ogden, S., & Minahan, B. (2015). Sales Promotion Decision Making Concepts,
Principles, and Practice. New Year: Business Expert Press.

Ozuem, W., & Wills, M. (2022). Digital Marketing Strategies for Value Co-
creation. Springer Nature Switzerland.

Parente, E. D., & Strausbaugh-Hutchinson, K. L. (2015). Advertising Campaign
Strategy: A Guide to Marketing Communication Plans (5th Edition ed.).
United States of America: Cengage Learning.

Paschal, D., & Sanjay, K. R. (2015, May). Shampoo and Conditioners: What a
Dermatologist Should Know? Indian Journal of Dermatology.

Pulungan, A. (2023, April 8). Pre-Research. (A. Y. N., Interviewer)

Razak, SE, M.M., D. M. (2016). Perilaku Konsumen. (Mutmainnah, Ed.) Makassar:
Alauddin University Press.

Salsabila. (2023, April 13). P&G Jadi Top Seller Perawatan Rambut Indonesia:
Kondisionernya Jadi Pilihan Utama Konsumen di Periode Maret 2023.
Retrieved May 10, 2023, from Compas.co.id:
https://compas.co.id/article/top-seller-perawatan-rambut-indonesia/

Santika, F. E. (2023, January 30). YouTube Jadi Media Paling Informatif dalam
Memberi Penjelasan Produk. Retrieved February 23, 2023, from
Databoks.katadata.co.id:
https://databoks.katadata.co.id/datapublish/2023/01/30/youtube-jadi-
media-paling-informatif-dalam-memberi-penjelasan-produk

Schiffman, L. G., & Wisenblit, J. (2019). Consumer Behavior (12th Edition ed.).
(I. Sinha, D. Luiz, & L. Albelli, Eds.) London, United Kingdom: Pearson

Education.

Sitorus, S. A., Romli, N. A., Tingga, C. P., Sukanteri, N. P., Putri, S. E., Kurniawan,
A. P., . . . Ulfah, M. (2022). BRAND MARKETING: THE ART OF
BRANDING. (A. Sudirman, Ed.) Bandung, Jawa Barat: MEDIA SAINS
INDONESIA.

Sugiyono. (2015). Metode Penelitian Pendidikan (Pendekatan Kuantitatif &
Kualitatif).

Suwarsono, S. (2016). Pengantar Penelitian Kualitatif. Yogyakarta: Universitas
Sanata Dharma.

Uy, G. F. (2021, June 23). 4 digital marketing channels that work best in Indonesia.
Retrieved February 21, 2023, from Techinasia.com:
https://www.techinasia.com/digital-marketing-channels-indonesia

92
Strategi Kampanye #RambutCapek, Adra Yosni, Universitas Multimedia Nusantara



Wara, D. (2021, 12 9). Rangkaian Hair Supplement Ini Mampu Menutrisi
Rambutmu! Retrieved March 7, 2023, from Herworld.co.id:
https://www.herworld.co.id/article/2021/12/20349-Rangkaian-Hair-
Supplement-Ini-Mampu-Menutrisi-Rambutmu

Widyastuti, S. (2017). MANAJEMEN KOMUNIKASI PEMASARAN TERPADU. (1.
Hadi, Ed.)

Yin, R. K. (2017). Case Study Research and Applications Design and Methods (6th
Edition ed.). SAGE.

93
Strategi Kampanye #RambutCapek, Adra Yosni, Universitas Multimedia Nusantara



