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STRATEGI KOMUNIKASI PEMASARAN MUSISI 

INDEPENDEN NAMOY BUDAYA DALAM MENINGKATKAN 

BRAND AWARENESS 

 

Adya Dipta Ibrahim 
 

ABSTRAK 

 
Internet adalah aspek penting dalam masyarakat modern, memungkinkan 

akses dan berbagi informasi serta memudahkan kehidupan melalui e- 

commerce, m-banking, dan teknologi digital lainnya. Musisi merupakan 

bentuk musik digital yang populer berkat platform streaming dan berbagi 

musik. Musisi independen adalah genre musik yang berkembang pesat, 

terutama melalui platform seperti Spotify. Internet memainkan peran penting 

dalam produksi dan distribusi musik, memungkinkan genre musik, video 

musik, dan platform media sosial mencapai audiens yang lebih luas dan 

mempromosikan produk mereka. Namoy Budaya merupakan salah satu 

musisi independen yang dapat menembus pasar dengan cara independen. 

Penelitian ini bertujuan untuk mengetahui strategi komunikasi pemasaran 

musisi independen Namoy Budaya dalam meningkatkan brand awareness 

yang dijabarkan menggunakan konsep steps in developing effective 

communication. Penelitian ini menggunakan metode studi kasus dan jenis 

kualitatif deskriptif. Pengumpulan data didapatkan melalui wawancara yang 

dilakukan ke empat narasumber, observasi, dan dokumen pendukung. Hasil 

dari penelitian yang dilakukan Namoy Budaya telah melakukan setiap 

langkah yang dijabarkan oleh Kotler di steps in developing effective 

communication. 

 

Kata kunci: Steps in developing effective communication, Strategi 

Komunikasi Pemasaran, Musisi Independen 
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MARKETING COMMUNICATION STRATEGIES OF 

INDEPENDENT MUSICIAN NAMOY BUDAYA IN 

ENHANCING BRAND AWARENESS 

 
Adya Dipta Ibrahim 

 

ABSTRACT (English) 

 

The internet is an essential aspect of modern society, enabling access to and 

sharing of information, as well as facilitating life through e-commerce,mobile 

banking, and other digital technologies. Musicians have become popular in 

the digital music era, thanks to streaming platforms and music sharing. 

Independent musicians are a rapidly growing music genre, especially through 

platforms like Spotify. The internet plays a crucial role inmusic production 

and distribution, allowing different music genres, music videos, and social 

media platforms to reach wider audiences and promote their products. 

Namoy Budaya is one of the independent musicians who has been able to 

penetrate the market independently. This research aims to determine the 

marketing communication strategies used by independentmusician Namoy 

Budaya to enhance brand awareness, utilizing the concept of steps in 

developing effective communication. This study employs a case study method 

and qualitative descriptive approach. Data collection is obtained through 

interviews conducted with four informants, observations, and supporting 

documents. The results of the research show that Namoy Budaya has 

implemented each step outlined by Kotler in developing effective 

communication. 

Keywords: Independent musician, Marketing Communication Strategy, Steps 

in developing effective communication, 
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