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PERAN DIRECT MARKETING  

DI PT. DROPICTS PTE. LTD. 

Rafael Stefan 

ABSTRAK 

 

Pada laporan kerja magang ini membahas mengenai kegiatan kerja yang 

dilakukan di PT. Dropicts Pte. Ltd pada divisi Marketing. Maksud dan tujuan 

pelaksanaan magang ini adalah untuk memenuhi syarat kelulusan di Universitas 

Multimedia Nusantara dan memahami tentang proses pemasaran di perusahaan 

PT. Dropicts Pte. Ltd. Selama proses kerja magang dilakukan, penulis membantu 

menemukan lebih banyak calon klien dari E-commerce di seluruh dunia. Penulis 

melakukan Direct Marketing dengan cara E-mail Marketing setiap hari. 

Pencarian E-mail dilakukan menggunakan website Apollo dan ekstensi Google 

Chrome yaitu ClearBit. Dalam melakukan tanggung jawab penulis di perusahaan 

ini terdapat beberapa kendala dalam melakukan praktik kerja magang yaitu, 

penggunaan website Apollo serta Clearbit yang lama kelamaan semakin sulit 

untuk menemukan E-mail calon klien sehingga penulis kesulitan untuk mencapai 

target harian. Namun kendala ini penulis komunikasikan kepada supervisor serta 

pembimbing penulis yang kemudian mencapai satu solusi yaitu, pengurangan 

target harian penulis dan rekan-rekan yang melakukan magang juga di perusahaan 

ini. 

Kata Kunci: E-commerce, Direct Marketing, E-Mail Marketing, Calon Klien, 

Marketing 
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ROLE OF DIRECT MARKETING  

AT PT. DROPICTS PTE. LTD 

Rafael Stefan 

ABSTRACT 

This internship report discusses the work activities carried out at PT Dropicts 

Pte. Ltd in the Marketing division. The purpose and objective of this internship is 

to fulfill the graduation requirements at Multimedia Nusantara University and 

understand the marketing process in the company PT. Dropicts Pte. Ltd. During 

the internship process, the author helped to find more prospective clients from E-

commerce around the world. The author conducts Direct Marketing by means of 

E-mail Marketing every day. E-mail searches are carried out using the Apollo 

website and the Google Chrome extension, ClearBit. In carrying out the author's 

responsibilities in this company, there are several obstacles in carrying out 

internship work practices, namely, the use of the Apollo website and Clearbit 

which over time is increasingly difficult to find prospective client e-mails so that 

the author has difficulty achieving daily targets. However, the author 

communicated this obstacle to the supervisor and supervisor of the author who 

then reached a solution, namely, reducing the daily targets of the author and 

colleagues who were also doing internships in this company. 

Keywords: E-commerce, Direct Marketing, E-Mail Marketing, Prospective 

Clients, Marketing 
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