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PERAN CUSTOMER RELATIONSHIP COORDINATOR DALAM
MENJAGA BRAND IMAGE TUNAS TOYOTA CIPUTAT

David Vincent Dati

ABSTRAK
Seiring berkembangnya bisnis tentu saja harus menjaga hubungannya dengan customer
sebelum dan sesudah customer melakukan purchase di perusahaan. Tunas Toyota adalah
sebuah perusahaan dealer resmi mobil Toyota yang didirikan pada Tahun 1967, Tunas
Toyota juga dikenal sebagai PT. TUNAS RIDEAN TBK.Dengan berkembangnya dunia
otomotif bergerak maju menuju zaman listrik banyak produsen mobil yang kini
memproduksi mobil listrik dan juga mobil bertenaga listrik dan Hybrid. Dengan
kompetisi yang sengit beberapa brand ini juga turut dalam mempromosikan produk
mereka di beberapa event negara seperti G-20. Dengan ini maka alasan dibalik pemilihan
perusahaan adalah dengan perkembangan dunia otomotif di Tahun 2022-2023 yang
melaju dengan kencang dan juga perusahaan yang dikenal sebagai salah satu perusahaan
terbaik membuat perusahaan Toyota menjadi salah satu contendor. Oleh karena itu demi
menjaga hubungan Tunas Toyota dengan customer maka Tunas Toyota mengembangkan
survey kepuasaan pelanggan akan tetapi survey pelanggan tersebut masih kurang
disampaikan dengan baik dan benar oleh Tunas Toyota kepada konsumen sehingga
memberikan dampak pada pengisian yang bersifat kurang baik. Oleh karena itu maka
media Penulis membantu dalam menciptakan sistem baru dan juga media edukasi untuk

pelanggan Tunas Toyota Ciputat.

Kata kunci: Customer Relationship Coordinator, Citra Perusahaan, Social Media

Marketing, Digital Marketing
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PERAN CUSTOMER RELATIONSHIP COORDINATOR DALAM

MENJAGA BRAND IMAGE TUNAS TOYOTA CIPUTAT
David Vincent Dati

ABSTRACT
With the progress of a business one of the key factors that plays an important role in
preserving the business is customer relationship maintainence before and after the
purchase of the product. Tunas Toyota is an official distributor and dealer of Toyota that
is established in 1967, The company is also formally known as PT. TUNAS RIDEAN
TBK. With the speedy growth of the automotive industry and the shift in the use of electric
power for car engines a lot of the automotive industry brands are known to create products
that utilize electricity as their main source or secondary source of power for their cars.
With the increased intensity of competition in the automotive industry a lot of car brands
The reason for choosing this company specifically Tunas Toyota Ciputat under PT.
TUNAS RIDEAN TBK is that the rapid growth of the automotive industry and the
increased demands for electric vehicle as goverments motivate their citizens in using
electric vehicles. Tunas Toyota is one of the companies affected by such meeting, and
with the increase in their customers/consumers it provides a challenge for Customer
relationship coordinator and the company to maintain relationship with a very big market
that they have acquired, Tunas Toyota then implemented a Customer satisfaction Survey
which is then shared through their official business whatsapp to customer’s phone
however they have began collecting unreliable and passive data, this is known to be
caused by the absent of any metodes of education in filling in these surveys therefore
customers are not aware of the mistakes they are making in filling out these surveys. And
that where the writer comes in to help in providing these media of education for customers

of Tunas Toyota Ciputat.

Keywords: Customer Relationship Coordinator, Brand Image, Social Media Marketing,

digital marketing
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