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PERAN DEPARTEMEN MARKETING DALAM AKTIVITAS

PT ANUGERAH DAMAI ABADI

(Ivan Dwi Darma)

ABSTRAK

PT Anugerah Damai Abadi yang merupakan anak perusahaan dari
Summarecon Mall Serpong, yang bergerak dalam bidang food and beverage.
Perusahaan yang berlokasi masih didalam area kantor Summarecon Mall
Serpong, PT Anugerah Damai Abadi didirikan sejak 17 Juni 2007, yang
dimana membuka outlet pertama mereka yakni The Barrels yang berlokasi di
Downtown Walk Summarecon Mall Serpong. Praktik kerja magang
dilakukan di Summarecon Mall Serpong yang ada kantor tersendiri untuk PT
Anugerah Damai Abadi pada divisi Marketing. Selama menjalani Praktik
kerja magang, tugas yang dilakukan yakni membuat sales promotion untuk
outlet The Barrels, membuat desain promosi sebagai referensi, dan
menjalankan program promosi yang telah dibuat.

Dalam divisi Marketing ini sangat memikirkan untuk program promosi
untuk outlet PT Anugerah Damai Abadi miliki, yang dimana jika melakukan
program promosi ini maka akan dapat memikat para pelanggan untuk
membeli produk tersebut. Namun, ada beberapa kendala yang dapat
ditemukan pada saat melaksanakannya, yakni terhambat proses desain
program promosi, dan program promosi yang masih belum berjalan pada saat
awal minggu. Kendala tersebut dapat diselesaikan dengan bantuan serta

arahan dari atasan di lapangan.

Kata kunci: Marketing, Promosi, Food and Beverage
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THE ROLE OF THE MARKETING DEPARTMENT IN THE

ACTIVITIES OF PT ANUGERAH DAMAI ABADI

(Ivan Dwi Darma)

ABSTRACT (English)

PT Anugerah Damai Abadi which is a subsidiary of Summarecon Mall
Serpong, which operates in the food and beverage sector. The company which
is still located in the Summarecon Mall Serpong office area, PT Anugerah
Damai Abadi was founded on June 17, 2007, which opened their first outlet,
namely The Barrels, which is located in Downtown Walk Summarecon Mall
Serpong. The internship practice is carried out at Summarecon Mall Serpong
where there is a separate office for PT Anugerah Damai Abadi in the
Marketing division. While undergoing the internship, the tasks carried out
were to make sales promotions for The Barrels outlets, make promotional
designs as references, and run promotional programs that had been made.

The Marketing division is very concerned about the promotion program
for PT Anugerah Damai Abadi outlets, which if you carry out this
promotional program it will be able to entice customers to buy the product.
However, there were several obstacles that could be found when carrying it
out, which were hampered by the promotion program design process, and the
promotional program that was still not running at the start of the week. These

obstacles can be solved with the help and direction of superiors in the field.

Keywords: Marketing, Promotion, Food and Beverage
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