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PENGARUH EVENT TERHADAP CUSTOMER LOYALTY

(Survei pada Para Undangan Event Diamond Talk di Frank & co Jakarta
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ABSTRAK
Oleh: Cindy Laurencia Halim

Penelitian 1ini dilatar belakangi oleh pentingnya mengetahui customer
loyalty dalam menjalankan bisnis. Customer loyalty dapat diukur dari seberapa
sering orang membeli produk kita, menikmati jasa yang kita tawarkan,
merekomendasikan kepada teman dan juga kebal terhadap tarikan dari pesaing.

Konsep yang digunakan dalam penelitian ini adalah teori/konsep dari
Getz. Teori/konsep ini mengungkapkan bahwa event adalah perpaduan untuk dari
duration, setting,management dan juga people. Metodologi dalam penelitian ini
menggunakan metode kuantitatif dengan jenis penelitian eksplanatif.
Pengumpulan data dilakukan dengan membagikan kuesioner kapada 58
responden. Teknik pengambilan sample menggunakan cara sensus atau sampel
jenuh. Hasil dalam penelitian ini menunjukan adanya pengaruh antara event
diamond talk terhadap customer loyalty sebanyak 6,8% dan sisanya dipengaruhi
oleh faktor-faktor lain.

Diharapkan penelitian ini dapat menjadikan inspirasi bagi pembaca dan
menjadi sumber referensi utuk penelitian selanjutnya.

Kata kunci: Event , Customer loyalty, duration, setting, management, people
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THE INFLUENCE OF EVENT ON CUSTOMER LOYALTY

(Survey On Invited Guests at Diamond Talk Event by Frank & Co Jakarta
in 2016)

ABSTRACT
by Cindy Laurencia Halim

This dissertation is inspired by the importance of understanding customer
loyalty in the administration of a successful business. Customer loyalfy can
generally be evaluated through several factors including: frequency of purchase,
satisfaction of service, recommendation to future buyers and degree of appeal of
competitors.

The hypothesis applied in this research follows Donald Getz’s theory of
event — an integration between duration, setting, management and people. The
techniques used within this paper comprise quantitative study followed by
explanatory and evaluative reasoning. Data was collected through distributions of
questionnaires to 58 respondents. Samples were collected based on sensus. The
conclusion of this study shows that the diamond talk event was responsible to
6.8% change in cusfomer loyalty while the remaining were due to other common
factors.

This paper is expected to provide inspiration to readers while it may also
be used as a reference for further researches.

Keywords: event, customer loyalty, duration, setting, management, people
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