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METODE PROMOSI STAND UP COMEDY INDONESIA 

ABSTRAK 

Oleh Degisa Vibranti Devi 

 

 Pandji Pragiwaksono merupakan stand up comedian yang giat mempromosikan Stand Up 
Comedy Indonesia melalui event dan tour. Salah satu event yang cukup sukses diselenggarakan 
ialah event juru bicara world tour yang diselenggarakan pada tahun 2016. Skripsi ini bertujuan 
untuk metode promosi yang digunakan oleh Pandji dalam mempromosikan stand up comedy 
Indonesia melalui event juru bicara world tour.  

 Penelitian ini menggunakan konsep bauran promosi dari  Kotler dan Armstrong. Jenis 
penelitian yang digunakan adalah deskriptif kualitatif dan menggunakan metode studi kasus. 
Teknik pengumpulan data yang digunakan ialah wawancara mendalam dan studi pustaka. 

 Hasil Penelitian menunjukkan bahwa Strategi komunikasi yang dilakukan mengacu pada 
elemen-elemen yang terdapat dalam bauran promosi seperti advertising, direct marketing, 
publicity/public relations, sales promotion, interactive/internet marketing, personal selling dan 
word of mouth.  Dari 7 bauran promosi yang dijelaskan, Lumintu dalam hal ini manajemen dari 
Pandji Pragiwaksono sebagai penyelenggara Juru Bicara World Tour hanya menjalankan 5bauran 
dan metode promosi, yaitu sales promotion, advertising, internet marketing, public relations, dan 
juga word of mouth. Dengan menggunakan bauran promosi diatas, penjualan tiket event juru bicara 
world tour 85 % habis dan mendapatkan pemberitaan yang cukup baik dari berbagai media. 
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PANDJI PRAGIWAKSONO’S COMUNICATION STRATEGY TO 

PROMOTE INDONESIAN STAND UP COMEDY  

ABSTRACT 

     By Degisa Vibranti Devi 

Pandji Pragiwaksono is known as a stand up comedian who very active to promote 
Indonesian stand up comedy through event and tour. One of the most successful event are Juru 
Bicara World Tour which handled on 2016. The purpose of this research are getting to know the 
promotion method that Pandji Pragiwaksono’s used for promoting Indonesian Stand Up Comedy 
through Juru Bicara world tour event.  

This research used International Marketing and Promotions Decision models by Belch, 
than Integrated Marketing Communication by Kotler and Keller. The type of research is 
qualitative description, by using case study method. Data gathering methods are performed using 
in-depth interview and literature review or documents.  

Research shows that the communication strategy refers to International Marketing and 
Promotions Decisions elements such as economic conditions, cultural conditions, in terms of 
demographics, also the situation and political conditions. On the other hand, Pandji 
Pragiwaksono’s management doing campaigns using marketing communication activities such as 
sales promotion, advertising, internet marketing, public relations, pre-event, and also word of 
mouth. By using the strategy, the sale of tickets Juru Bicara world tour event sold 85% in all tour 
and got a good news from various media. 

. 

 

Key Notes: Communication Strategy, Promotion, Stand Up Comedy, Event. 
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