[@10se)

Hak cipta dan penggunaan kembali:

Lisensi in1i mengizinkan setiap orang untuk menggubah,
memperbaiki, dan membuat ciptaan turunan bukan untuk
kepentingan komersial, selama anda mencantumkan nama
penulis dan melisensikan ciptaan turunan dengan syarat
yang serupa dengan ciptaan asli.

Copyright and reuse:

This license lets you remix, tweak, and build upon work
non-commercially, as long as you credit the origin creator
and license it on your new creations under the identical
terms.

Team project ©2017
Dony Pratidana S. Hum | Bima Agus Setyawan S. IIP



DAFTAR PUSTAKA

Alizadeh, A., Moshabaki, A., Hoseini, S. K., & Naiej, A. K. (2014). The
Comparison of Product and Corporate Brading Strategy: A Conceptual
Framework. IOSR Journal of Business and Management, 16(1), 14-24.

Ardianto, E. (2010). Metodologi Penelitian untuk Public Relations. Bandung:
Simbiosa Rekatama Media.

Argenti, P. A. (2013). Corporate Communicarion (6th ed.). New York: McGraw-
Hill.

Badan Pusat Statistik. (2013, October). Proyeksi Penduduk Indonesia. Jakarta:
Badan Pusat Statistik.

Bathmanathan, V., & Hironaka, C. (2016). Sustainability and Business: What Is
Green Corporate Image? I0OP Conference Series Earth and Environmental
Science.

Burhan, B. (2011). Metodologi Penelitian Kualitatif. Jakarta: PT Raja Grafindo
Persada.

Cornelissen, J. (2004). Corporate Communication: Theory and Practice. London:
Sage Publications Ltd.

Cornelissen, J. (2009). Corporate Communications: A Guide to Theory and
Practice (2nd ed.). California: SAGE.

Ejupi, V., Siljanovska, L., & Iseni, A. (2014, May). The Mass Media and
Persuasion. European Scientific Journal, 10, 636 - 646.

Faisal, S. (2007). Format-Format Penelitian Sosial. Jakarta: PT Raja Grafindo
Persada.

Forman, J., & Argenti, P. (2005). How Corporate Communication Influences
Strategy Implementation, Reputation, and The Corporate Brand: An
Exploratory Qualitative Study. Corporate Reputation Review, 8, 245-264.

Gray, E., & Balmer, J. (1998). Managing Corporate Image and Corporate
Reputation. Long Range Planning, 31, 695 - 702.

Xiii

Peran Brand..., Narissa Nadine, FIKOM UMN, 2017



Hariwijaya, M. (2007). Metodologi dan Teknik Penulisan Skripsi, Tesis, dan
Disertasi. Yogyakarta: elMatera Publishing.

Henaldy, M. (2010). Perjalanan Penuh Karya Tirto Utomo Pendiri AQUA:
Menjadi yang Terbaik. Yogyakarta: Bridge Publishing (Kerjasama dengan
Tirto Utomo Foundation).

Keller, K. L. (2013). Strategic Brand Management (4th ed.). New Jersey: Pearson
Education, Inc.

Kotler, P., & Keller, K. L. (2010). Manajemen Pemasaran (13th ed.). Jakarta:
Erlangga.

Kriyantono, R. (2006). Teknik Praktis Riset Komunikasi. Jakarta: Kencana
Prenada Media Group.

Mandiri Institute. (2015). Air Minum Dalam Kemasan. Industry Update, 11.

Martino, V., & Lovari, A. (2016). When The Past Makes News: Cultivating
Media Relations Through Brand Heritage. Public Relations Review.

McQuail, D. (2011). McQuail's Mass Communication Theory. London: SAGE
Publications.

Miles, M., Huberman, A., & Saldana, J. (2014). Qualitative Data Analysis: A
Methods Sourcebook (3rd ed.). California: SAGE Publications.

Moleong, L. J. (2010). Metodologi Penelitian Kuantitatif. Bandung: ROSDA.
Pawito. (2007). Penelitian Komunikasi Kualitatif. Yogyakarta: LKiS Yogyakarta.

Rindell, A., Santos, F. P., & de Lima, P. A. (2015). Two Sides of a Coin:
Connecting Brand Heritage to Consumer's Corporate Image Heritage.
Journal of Brand Management, 467 - 484.

Schenkler, 1., & Herrling, T. (2004). Guide to Media Relations. New Jersey:
Pearson.

Sclutz, M., & Hatch, M. J. (2008). Taking Brand Initiative: How Companies Can
Align Strategy, Culture, and Identity Through Corporate Branding. San
Fransisco: Jossey Bass.

Smith, R. D. (2009). Strategic Planning for Public Relation. Oxon: Routledge.

Xiv

Peran Brand..., Narissa Nadine, FIKOM UMN, 2017



Urde, M. (2013). The Corporate Brand Identity Mix. Journal of Brand
Management, 20, 742 - 761.

Urde, M., Greyser, S., & Balmer, J. (2007). Special Issue Papers: Corporate
Brands with a Heritage. Brand Management, 15, 5 - 19.

Van Riel, C. B., & Fombrun, C. J. (2007). Essentials of Corporate
Communication. Oxon: Routledge.

Wardhani, D. (2008). Media Relations Sarana Membangun Reputasi Organisasi.
Yogyakarta: Graha IImu.

West, R., & Turner, L. (2014). Introducing Communication Theory: Analysis and
Application (5th ed.). New York: McGraw-Hill Education.

Wheeler, A. (2013). Designing Brand Identity (4th ed.). New Jersey: John Wiley
& Sons, Inc.

Wiedmann, K.-P., Hennigs, N., Schmidt, S., & Wuestefeld, T. (2011). Drivers and
Outcomes of Brand Heritage: Consumers' Perception of Heritage Brands
in the Automotive Industry. Journal of Marketing Theory and Practice,
19, 205-220.

Wiedmann, K.-P., Hennigs, N., Schmidt, S., & Wuestefeld, T. (2013). Brand
Heritage and Its Impact on Corporate Reputation: Corporate Roots as a
Vision for the Future. Corporate Reputation Review, 16, 187-205.

Yin, R. K. (2004). Studi Kasus: Desain dan Metode. Jakarta: PT Raja Grafindo
Persada.

Sumber Internet:

(2010, Desember 24). Diambil kembali dari Okezone:
http://economy.okezone.com/read/2010/12/24/278/406731/aqua-akhirnya-
go-private

(2015). Dipetik September 11, 2016, dari Mandiri Institute: Mandiri Institute

(2015, May 27). Diambil kembali dari The Jakarta Post:
http://www.thejakartapost.com/news/2015/05/27/analysis-bottled-water-
industry-faces-both-groth-and-challenges.html

XV

Peran Brand..., Narissa Nadine, FIKOM UMN, 2017



(2016). Dipetik May 14, 2016, dari Republika:
http://www.republika.co.id/berita/ekonomi/makro/15/10/20/nwin24346-
pertumbuhan-pasar-industri-fast-moving-consumer-good-melambat

(2016). Dipetik September 11, 2016, dari Industri.bisnis:
http://industri.bisnis.com/read/20160226/43/522798/industri-air-minum-
kemasan-indonesia-bisa-jadi-yang-terbesar-di-asean

AQUA. (2015, December 17). Berita Perusahaan. Diambil kembali dari Aqua:
http://www.aqua.com/kabar_aqua/berita-perusahaan/aqua-undang-seluruh-
pihak

AQUA. (2016). Tentang Aqua. Dipetik September 11, 2016, dari Aqua:
http://www.aqua.com/tentang_aqua/penghargaan

AQUA Grup. (2015). Sustainability Report 2013 - 2014. Jakarta: AQUA Grup.

AQUA Grup. (2016). Nilai Luhur. Dipetik 12 28, 2016, dari Aqua:
http://www.aqua.com/tentang_aqua/nilai-luhur

AQUA Grup. (2017). AQUA Menyapa. Dipetik January 4, 2017, dari Aqua:
http://www.aqua.com/aqua_menyapa/fag/konsumen

Danone. (2016). Our Company Culture: Danone. Diambil kembali dari Danone
Website: http://www.danone.com/en/for-you/candidates/life-at-
danone/our-company-culture/

Danone. (t.thn.). Our Company Culture: Danone. Diambil kembali dari Danone
Website: www.danone.com

Detik. (2013, Februari 23). News Detik. Dipetik Desember 11, 2016, dari
http://news.detik.com/advertorial-news-block/2177316/dengan-logo-baru-
aqua-siap-sebarkan-semangat-baru-untuk-esok-yang-lebih-baik

Mandiri Institute. (2015). Air Minum Dalam Kemasan. Industry Update, 11.

Marketeers. (2016). Dipetik September 11, 2016, dari Marketeers:
http://marketeers.com/industri-air-minum-di-indonesia-tak-pernah-

paceklik/

PWI. (2011, Agustus 24). Diambil kembali dari http://pwi.or.id/index.php/berita-
pwi/631-lomba-karya-jurnalistik-danone-aqua

XVi

Peran Brand..., Narissa Nadine, FIKOM UMN, 2017


http://industri.bisnis.com/read/20160226/43/522798/industri-air-minum-kemasan-indonesia-bisa-jadi-yang-terbesar-di-asean
http://industri.bisnis.com/read/20160226/43/522798/industri-air-minum-kemasan-indonesia-bisa-jadi-yang-terbesar-di-asean
http://marketeers.com/industri-air-minum-di-indonesia-tak-pernah-paceklik/
http://marketeers.com/industri-air-minum-di-indonesia-tak-pernah-paceklik/

SWA Group. (2016, December 1). Dipetik December 6, 2016, dari Mix
Marcomm: http://mix.co.id/public-relations/anugerah-jurnalistik-aqua-v-
best-media-relations-program

UMN

Xvii

Peran Brand..., Narissa Nadine, FIKOM UMN, 2017





