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Abstract

The paylater payment feature is being

widely discussed as an alternative

payment system that o�ers simplicity and

�exibility in settling digital business

transactions with a 28 % to 38 % growth

annually. Despite the popularity of

Traveloka apps as the largest travel

business platform that has been

downloaded more than 100 million times,

the number of Traveloka Paylater users is

limited to only 8.6 % of the total users. The

purpose of this study is to discuss what

factors in�uence a user’s behavioral

intention to use Traveloka Paylater.

 PDF

Published

2023-04-29

How to Cite

Kurniasari, F., Prihanto, J. N., & Andre, N.

(2023). Identifying determinant factors

in�uencing user’s behavioral intention to use

Traveloka Paylater. Eastern-European Journal of

Enterprise Technologies, 2(13 (122), 52–61.

https://doi.org/10.15587/1729-

4061.2023.275735

Issue

Vol. 2 No. 13 (122) (2023): Transfer of

technologies: industry, energy,

nanotechnology

Section

Transfer of technologies: industry,

energy, nanotechnology

License

Home / Archives /

Vol. 2 No. 13 (122) (2023): Transfer of technologies: industry, energy, nanotechnology /

Transfer of technologies: industry, energy, nanotechnology

Identifying determinant factors in�uencing
user’s behavioral intention to use Traveloka
Paylater

Information site

Language

English

Українська

Information

For Readers

For Authors

For Librarians

Make a Submission

Open Journal Systems

How to correctly link to an article in

the Eastern European Journal of

Enterprise Technologies



More Citation Formats 

Register Login

https://journals.uran.ua/eejet/index
https://journals.uran.ua/eejet/about/editorialTeam
https://journals.uran.ua/eejet/issue/current
https://journals.uran.ua/eejet/issue/archive
https://journals.uran.ua/eejet/announcement
https://journals.uran.ua/eejet/contacts
https://journals.uran.ua/eejet/search/search
mailto:florentina@umn.ac.id
mailto:florentina@umn.ac.id
https://orcid.org/0000-0001-5528-247X
https://orcid.org/0000-0001-9163-1278
https://orcid.org/0000-0002-2353-473X
https://doi.org/10.15587/1729-4061.2023.275735
https://doi.org/10.15587/1729-4061.2023.275735
https://journals.uran.ua/eejet/article/view/275735/272779
https://journals.uran.ua/eejet/issue/view/16610
https://journals.uran.ua/eejet/issue/view/16610
https://journals.uran.ua/eejet/issue/view/16610
https://journals.uran.ua/eejet/index
https://journals.uran.ua/eejet/issue/archive
https://journals.uran.ua/eejet/issue/view/16610
http://jet.com.ua/
http://jet.com.ua/
http://jet.com.ua/
https://journals.uran.ua/eejet/user/setLocale/uk_UA?source=%2Feejet%2Farticle%2Fview%2F275735
https://journals.uran.ua/eejet/user/setLocale/uk_UA?source=%2Feejet%2Farticle%2Fview%2F275735
https://journals.uran.ua/eejet/user/setLocale/en_US?source=%2Feejet%2Farticle%2Fview%2F275735
https://journals.uran.ua/eejet/user/setLocale/uk_UA?source=%2Feejet%2Farticle%2Fview%2F275735
https://journals.uran.ua/eejet/information/readers
https://journals.uran.ua/eejet/information/authors
https://journals.uran.ua/eejet/information/librarians
https://journals.uran.ua/eejet/about/submissions
http://pkp.sfu.ca/ojs/
https://twitter.com/TechnolCenter
https://twitter.com/TechnolCenter
https://www.linkedin.com/in/eejet
https://www.linkedin.com/in/eejet
https://wa.me/380503033801
https://wa.me/380503033801
https://t.me/technology_center_pc
https://t.me/technology_center_pc
viber://add?number=380503033801
viber://add?number=380503033801
https://www.youtube.com/watch?v=nOh1uFpWwv4
https://www.youtube.com/watch?v=nOh1uFpWwv4
https://www.youtube.com/watch?v=nOh1uFpWwv4
https://journals.uran.ua/eejet/user/register
https://journals.uran.ua/eejet/login


The study involved 360 Traveloka user

respondents over 17 years old who knew

the Paylater model of payment but never

use Traveloka PayLater.

The research found that computer self-

e�cacy a�ects perceived ease of use,

security has an e�ect on trust, and social

in�uence a�ects the behavioral intention

to use Traveloka Paylater. Meanwhile,

computer self-e�cacy, perceived ease of

use, perceived �nancial costs, security and

trust do not have a positive in�uence on

the behavioral intentions to use Traveloka

Paylater.

Users with a higher level of computer self-

e�cacy �nd it easier to use the services

and more trust the platform that has a

higher level of security. Social media were

proven to have the greatest impact on

potential users by encouraging them to

use Traveloka Paylater services. Since

Traveloka Paylater services also o�er some

attractive promotions, including discount

prices, users won’t mind if there will be

extra charges.

The study shows that Traveloka Paylater

becomes an attractive digital payment

service due to its correlation with the

credit system mechanism, which allows

buyers to buy now but pay later using an

installment plan. Traveloka Paylater shows

promising growth since Indonesians are

already familiar with the credit system.

Since the majority of Traveloka Paylater

users are the young generation, this

method of payment will create hedonism

of impulsive buying.

To extend the number of target users of

the older generation, the study revealed

the urgency to provide more integrated

simple registration methods as well as

create attractive live chat features, monitor

the system regularly, and work with well-

known in�uencers to increase literacy.
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