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PENGARUH PENGGUNAAN INFLUENCER NEX CARLOS
DALAM MENINGKATKAN MINAT BELI PELANGGAN GO-
FOOD INDONESIA

(Leonardus Hensen)

ABSTRAK

Go-Food Indonesia merupakan aplikasi penyedia jasa antar makanan dan minuman
secara online. Melihat perkembangan tren kuliner terus melakukan inovasi terbaru
dalam menghadapi pasar. Hadirnya kompetitor sejenis Go-Food Indonesia seperti
Grab Food dan Shopee Food dengan memberikan layanan dan fitur berbeda dari
aplikasi Go-Food Indonesia. Kemudian penggunaan influencer digunakan oleh
aplikasi Go-Food Indonesia menggunakan Nex Carlos sebagai influencer memiliki
kepribadian seperti tujuan perusahaan. Penelitian ini dilakukan dengan tujuan untuk
mengetahui pengaruh dan besarnya pengaruh penggunaan influencer Nex Carlos
dalam meningkatkan minat beli pelanggan Go-Food Indonesia. Konsep Kelman
mencakup tiga sumber yaitu credibility, attractiveness, dan power mengenai
influencer dinilai relevan dengan penelitian ini. Adapun pendekatan kuantitatif
eksplanatif dengan menyebarkan kuisioner secara online melalui platform media
sosial kepada 277 pengguna Go-Food Indonesia dan subscriber Youtube Nex
Carlos. Hasil penelitian menunjukan bahwa variabel penggunaan influencer Nex
Carlos berpengaruh signifikan terhadap peningkatan minat beli pelanggan Go-Food
Indonesia artinya hipotesis diterima (H1 diterima), hal ini dibuktikan dengan hasil
uji hipotesis (Uji t) diperoleh nilai thitung Sebesar 11.283 dan nilai tianel SEbesar 1,968.
Nilai signifikansinya (Sig.) adalah 0,000 < 0,05. Dari hasil uji Determinasi (R2)
menunjukan pengaruh penggunaan influencer Nex Carlos terhadap minat beli
pelanggan Go-Food adalah sebesar 31,6%. Kemudian sisanya sebesar 68,4%
disebabkan oleh faktor lain yang tidak dijelaskan dalam penelitian ini..

Kata Kunci : Influencer, Go-Food Indonesia, minat beli
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THE EFFECT USING INFLUENCER NEX CARLOS INCREASING
BUYING INTEREST OF GO-FOOD INDONESIA CUSTOMERS

(Leonardus Hensen)

ABSTRACT

Go-Food Indonesia is an online food and beverage service provider application.
Seeing the development of culinary trends continue to make the latest innovations
in facing the market. Thepresence of competitors such as Go-Food Indonesia such
as Grab Food and Shopee Food by providing different services and features from
the Go-Food Indonesia application. Then the use of influencers is used by the Go-
Food Indonesia application using Nex Carlos as an influencer who has a
personality like the company's goals. This study was conducted with the aim of
knowing the influence and magnitude of the influence of the use of influencer Nex
Carlos in increasing the buying interest of Indonesian Go-Food customers.
Kelman's concept includes three sources, namely credibility, attractiveness, and
power regarding influencers which are considered relevant to this study. The
quantitative approach is explanatory by distributing online questionnaires through
social media platforms to 277 Indonesian Go-Food users and YouTube subscribers
Nex Carlos. The results showed that the variable of the use of the Nex Carlos
influencer had a significant effect on increasing the buying interest of Go-Food
Indonesia customers, meaning that the hypothesis was accepted (H1 was accepted),
this is evidenced by the results of hypothesis testing (t test) which obtained a tcount
value of 11,283 and a ttable value of 1,968. The significance value (Sig.) is 0.000
< 0.05. From the results of the Determination test (R2), it shows that the influence
of the use of Nex Carlos influencers on the buying interest of Go-Food customers
is 31.6%. Then the remaining 68.4% was caused by other factors not explained in
this study.

Keywords : Influencer, Go-Food Indonesia, Buying Interest.
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