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STRATEGI PUBLIC RELATIONS DALAM
MEMPERTAHANKAN REPUTASI PT ASTRA
INTERNATIONAL TBK MELALUI GERAKAN

#SemangatSalingBantu

Amelia Anggraeni

ABSTRAK

Public Relations umumnya ada di setiap perusahaan besar dan menjadi “wajah”
atau representasi perusahaan. Pengelolaan pun pemberitaan mengenai perusahaan,
komunikasi melalui PR. Datangnya virus COVID-19 memberikan dampak yang
cukup signifikan pada berbagai sektor kehidupan di Indonesia. Penanggulangan
pandemi membutuhkan sinergi antara pemerintah dan pihak lain yang dapat
meringankan dampak yang dirasakan masyarakat Indonesia. Melihat situasi ini,
perusahaan dari berbagai sektor usaha menunjukkan kepedulian dengan caranya
masing-masing, seperti melaksanakan suatu aktivitas dan membentuk program
relevan. Saat perusahaan ingin menyampaikan aksi konkret membantu publiknya,
Public Relations sebagai representasi perusahaan turun untuk terlibat agar
penyampaian pesan dari perusahaan ke publik bisa tepat sasaran. Salah satu
perusahaan terbesar di Indonesia, Astra International, melalui divisi Public
Relations membentuk program PR gerakan #SemangatSalingBantu guna
membantu sesama yang sedang kesulitan. Tujuan penelitian adalah untuk
mengetahui strategi yang dilakukan Public Relations dalam mempertahankan
reputasi PT Astra International Tbk di era kenormalan baru melalui gerakan
#SemangatSalingBantu. Penelitian ini menggunakan metode penelitian studi kasus,
pendekatan kualitatif deskriptif, dan pengumpulan data dengan mewawancarai dua
orang partisipan dan satu orang infoman ahli serta studi dokumentasi. Hasilnya
dianalisis dengan konsep strategi PR milik Ronald D. Smith (2017) dan analisis
dengan teknik pattern matching. Konsep dominan yang digunakan adalah konsep
strategi PR Smith, juga konsep model kampanye Nowak dan Warneryd. Hasil
penelitian menunjukkan strategi PR gerakan #SemangatSalingBantu menggunakan
strategi komunikasi proaktif; being relevant dalam setiap aspek komunikasi dan
fokus pada komunikasi ranah digital. Menggunakan owned media sebagai taktik
komunikasi efektif.

Kata kunci: Astra International, Era Kenormalan Baru, Gerakan

#SemangatSalingBantu, Strategi Public Relations, Reputasi
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PUBLIC RELATIONS STRATEGY IN MAINTAINING
PT ASTRA INTERNATIONAL TBK’S REPUTATION
IN THE NEW NORMAL ERA THROUGH
#SemangatSalingBantu MOVEMENT

Amelia Anggraeni

ABSTRACT (English)

Public Relations generally exists in every large company and becomes the "face"

or representation of the company. Management also reports about the company,
communication through PR. The arrival of the COVID-19 virus has had a
significant impact on various sectors of life in Indonesia. Overcoming the pandemic
requires a synergy between the government and other parties that can reduce the
impact felt by the Indonesian people. Seeing this situation, companies from various
business sectors show concern in their own ways, such as carrying out an activity
and establishing relevant programs. When a company wants to deliver concrete
actions to help its public, Public Relations as a representative of the company
comes down to get involved so that the delivery of messages from the company to
the public can be right on target. One of the largest companies in Indonesia, Astra
International, through its Public Relations division, has established a PR program
for the #SemangatSalingBantu movement to help others in need. The purpose of
this research is to find out the strategy used by Public Relations in maintaining the
reputation of PT Astra International Tbk in the new normal era through the
#SemangatSalingBantu movement. This research uses case study research method,
descriptive qualitative approach, and data collection by interviewing two
participants and one expert informant as well as documentation study. The results
were analyzed using Ronald D. Smith's concept of PR strategy (2017) and analysis
using the pattern matching technique. The dominant concept used is the concept of
Smith's PR strategy, as well as the concept of the Nowak and Warneryd campaign
models. The results showed that the PR strategy of the #SemangatSalingBantu
movement used a proactive communication strategy, being relevant in every aspect
of communication and focusing on digital communication. Using owned media as
an effective communication tactic.

Keywords: Astra International, New Normal Era, #SemangatSalingBantu
movement, Public Relations Strategy, Reputation
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