
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 

Hak cipta dan penggunaan kembali: 
 

Lisensi ini mengizinkan setiap orang untuk menggubah, 

memperbaiki, dan membuat ciptaan turunan bukan untuk 

kepentingan komersial, selama anda mencantumkan nama 

penulis dan melisensikan ciptaan turunan dengan syarat 

yang serupa dengan ciptaan asli. 
 
 
 
 

Copyright and reuse: 
 

This license lets you remix, tweak, and build upon work 

non-commercially, as long as you credit the origin creator 

and license it on your new creations under the identical 

terms. 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Perpustakaan Univeristas Multimedia Nusantara 



 
 

85 
 

DAFTAR PUSTAKA 
 

Amali, M. T. (2019). Strategi komunikasi Krisis Public Relations Pt. Lion Mentari 
Airlines Dalam Merespon Kasus Kecelakaan pesawat Lion Air 
JT610. Jurnal Audience, 2(2), 116–134. 
https://doi.org/10.33633/ja.v2i2.2709  

Andreas, Kaplan M., Haenlein Michael. (2010). "Users of the  world, unite! 
The challenges and opportunities of social media". Business Horizons 53. 

Anthonissen, P. F. (2017). Crisis communication: Practical Pr strategies for 
Reputation Management and Company Survival. Langara College. 

Austin, L. L., & Jin, Y. (2022). Social Media and Crisis Communication. 
Routledge.  

Ayun, Primada Qurrota. 2015. ”Fenomena Remaja Menggunakan Media Sosial 
dalam Membentuk Identitas“ Channel. Volume 3 Nomor 2. Hal 1-16. 
Oktober 2015.  

 
Barton, L. (2001). Crisis in organizations Ii. South-Western College Pub.  
 
Banks, K. F. (2011). Crisis Communication: A Casebook Approach. New 
            York: Routledge Taylor and Francis Group. 
 
Benoit, W. L. (2015). Accounts, excuses, and apologies: Image Repair Theory and 

Research. SUNY Press.  

Carlina, G., & Paramita, S. (2017). Pr Crisis melalui media sosial. Jurnal 
Komunikasi, 9(1), 81. https://doi.org/10.24912/jk.v9i1.211  

Carroll, C. E. (2015). The Handbook of Communication and Corporate Reputation. 
Wiley-Blackwell.  

Cheng, Y., & Lee, C.-J. (2019). Online crisis communication in a post-truth 
Chinese society: Evidence from interdisciplinary literature. Public Relations 
Review, 45(4), 101826. https://doi.org/10.1016/j.pubrev.2019.101826  

Creswell, J. W., & Creswell, J. D. (2018). Research Design: Qualitative, 
Quantitative, and Mixed MethodsApproaches (Fifth). SAGE Publications, 
Inc. 

Coombs, W. T. (2014). Applied Crisis Communication and Crisis Management: 
Cases and exercises. SAGE Publications, Inc.  



 
 

86 
 

Coombs, W. T., & Holladay, S. J. (2012). The paracrisis: The challenges created 
by publicly managing crisis prevention. Public Relations Review 

 
Duarte, F. (2016). Berapa Banyak Waktu Yang dihabiskan rakyat Indonesia di 

media sosial? BBC News Indonesia. Retrieved June 5, 2022, from 
https://www.bbc.com/indonesia/majalah-49630216  

 
Fearn-Banks, K. 1996. Crisis Communication : A Case book Approach. Mahwah, 

NJ: Lawrence Erlbaum  

Fink, S. (2013). Crisis communications: The Definitive Guide to Managing The 
Message.  

 
Fink, S. (1986). Planning for the inevitable. New York : Amacom.  

Garna, Y. K. (2009). Metoda Penelitian Kualitatif. Judistira Foundation dan 
Primaco Akademika Bandung.  

Harrison, G. (2005). Communication Strategies as a Basis for Crisis Management 
Including Use of the Internet as a Delivery Platform. Dissertation. Georgia: 
Georgia State University.  

Iman, M. (n.d.). Pengguna Instagram di Indonesia. Good News From Indonesia. 
Retrieved June 5, 2022, from 
https://www.goodnewsfromindonesia.id/tag/pengguna-instagram-di-
indonesia  

Jakarta Aquarium Safari - largest indoor aquarium. Jakarta Aquarium Safari - 
Largest Indoor Aquarium. (2022, February 22). Retrieved June 5, 2022, 
from https://jakartaaquariumsafari.com/  

Jackson-Cherry, L. R., & Erford, B. T. (2018). Crisis assessment, intervention, 
and prevention. Pearson.  

Jemadu, L. (2022, February 23). Jumlah Pengguna media sosial Indonesia capai 
191,4 juta per 2022. suara.com. Retrieved June 5, 2022, from 
https://www.suara.com/tekno/2022/02/23/191809/jumlah-pengguna-media-sosial-
indonesia-capai-1914-juta-per-2022 

Kasali, R. (2009). Marketing in crisis: Marketing therapy: Menyerang Pasar dan 
mengambil manfaat dari Krisis Ekonomi. Gramedia Pustaka Utama.  

 
Khan, G. F., Swar, B., & Lee, S. K. (2014). Social media risks and benefits. Social 

Science Computer Review, 32(5), 606–627. 
https://doi.org/10.1177/0894439314524701  



 
 

87 
 

Koswara, A. (2014). Komunikasi Krisis: Analisis upaya respon Krisis Teluk 
Meksiko dari Perspektif public relations. EDUTECH, 13(1), 107. 
https://doi.org/10.17509/edutech.v13i1.3224  

Kriyantono, Rachmat. (2012). Public Relations & Crisis Management (Pendekatan 
Critical Public Relations Etnografi Kritis &Kualitatif). Jakarta: Kencana.  

 
Mahdiyah, L. (2021). Dalam Lima Tahun Terakhir Peserta magang tembus 180 

Ribu Orang: Databoks. Databoks Pusat Data Ekonomi dan Bisnis 
Indonesia. Retrieved June 5, 2022, from 
https://databoks.katadata.co.id/datapublish/2019/05/28/dalam-lima-tahun-
terakhir-peserta-magang-tembus-180-ribu-orang  

Mazzei, A., & Ravazzani, S. (2014). Internal Crisis Communication Strategies to 
Protect Trust Relationships. International Journal of Business 
Communication, 52(3), 319–337. 
https://doi.org/10.1177/2329488414525447  

Moleong, Lexy J. (2017). Metode Penelitian Kualitatif, cetakan ke-36. Bandung: 
PT. Remaja Rosdakarya.  

 
Mitroff, I. I., & Pearson, C. M. (2002). Crisis management: A diagnostic guide for 

improving your organization's crisis-preparedness. Jossey-Bass.  

Nair, R., Sulaiman, S. H., Saad, N. A., Suppiah, P., & Lin, M. (2019). Mitigating 
reputational risk through Image Repair Strategies. Asia Pacific Media 
Educator, 29(1), 23–40. https://doi.org/10.1177/1326365x19837772  

Neuman W. Lawrence. 2013. Metodologi Penelitian Sosial: Pendekatan Kualitatif 
dan Kuantitaif. Jakarta: PT Indeks.  

Nugraha, I. (2019, July 4). Minim, Lembaga Konservasi Yang Terakreditasi Baik. 
Mongabay.co.id. Retrieved June 5, 2022, from 
https://www.mongabay.co.id/2019/07/04/minim-lembaga-konservasi-
yang-terakreditasi-baik/  

 
Orbuch, T. L. (1997). People's accounts count: The Sociology of Accounts. Annual 

Review of Sociology, 23(1), 455–478. 
https://doi.org/10.1146/annurev.soc.23.1.455  

Pearson, C. M., & Clair, J. A. (1998). Reframing Crisis Management. The 
Academy of Management Review, 23(1), 59. https://doi.org/10.2307/259099  

Penuel, K. B., Statler, M., & Hagen, R. (2013). Encyclopedia of crisis management. 
SAGE Reference.  



 
 

88 
 

Putri, A. W., JK, S., & Rahmanto, A. N. (2019). Komunikasi Krisis Kementerian 
Pertanian Pada Kasus penggerebekan Gudang Beras pt IBU (Analisis Isi 
Kualitatif Menggunakan situational crisis communication theory). Jurnal 
Studi Komunikasi Dan Media, 23(1), 53. 
https://doi.org/10.31445/jskm.2019.1765  

Pratama, A. M. (2021, July 9). Magang: Pengertian, Jangka Waktu, Hak Dan 
Kewajibannya Halaman all. KOMPAS.com. Retrieved June 5, 2022, from 
https://money.kompas.com/read/2021/07/09/150208026/magang-
pengertian-jangka-waktu-hak-dan-kewajibannya?page=all  

Rachmat Kriyantono, Kriyantono (2015). Public Relations, Issue & Crisis 
Management: Pendekatan Critical Public Relations,Etnografi Kritis & 
Kualitatif. Kencana. 

Rusidi, (2006), Metodologi Penelitian, Diktat Perkuliahan, Bandung : PPS Unpad.  
 
Smith, R. D. (2017). Strategic Planning for Public Relations (Fifth). Routledge. 
 
Ware, & Linkguel. (2010). Apologia models. Retrieved June 5, 2022, from 

http://changingminds.org/techniques/conversation/excusing/apologia.htm  
 
Winarso, B. (2015, September 17). Apa Itu Instagram, FITUR Dan Cara 

Menggunakannya? Hybrid. Retrieved June 5, 2022, from 

https://hybrid.co.id/post/apa-itu-instagram 

Yin, Robert, K. (2014). Studi Kasus (Desain & Metode). Jakarta: PT. Raja Grafindo 
Persada.  

 
Yin, R. K. (2018). Case study research and applications: Design and methods 

(Sixth). SAGE Publications, Inc. 

https://doi.org/10.1177/109634809702100108 

 

 

 

 

 

 

 

 


