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FAKTOR-FAKTOR DAYA TARIK PESAN PROMOSI 

TERHADAP MINAT BELI KONSUMEN SHOPEE 

Effi Marsella 

ABSTRAK 

  

Pertumbuhan belanja secara daring yang semakin pesat membuat pentingnya bagi 

perusahaan e-commerce untuk mampu menciptakan pesan persuasif yang dikemas dalam 

bentuk iklan sehingga mampu menarik perhatian audiens untuk mau melakukan transaksi. 

Tujuan dari penelitian ini ingin melihat pengaruh faktor penyusun daya tarik pesan promosi 

yang mencakup struktur pesan, konten pesan, framing, bahasa, dan daya tarik emosional 

pada iklan Shopee Murah Lebay terhadap minat beli. Konsep utama dari penelitian ini 

menggunakan konsep fundamental pesan dan minat beli. Analisis  penelitian dilakukan 

dengan jenis kuantitatif eksplanatif dengan pengumpulan data survei melalui kuesioner 

online. Dengan menggunakan Google Form, kuesioner disebar kepada 219 responden yang 

pernah menonton iklan promosi Shopee Murah Lebay. Sampel ditarik dengan teknik 

purposive sampling dan hipotesis diuji dengan metode Uji F dan Partial Least Square-

Structural Equation Model (PLS-SEM). Hasil analisis menunjukkan terdapat pengaruh 

daya tarik pesan terhadap minat beli secara bersama-sama sebesar 53.3%. Sedangkan 

secara parsial, hasilnya struktur pesan, framing, dan daya tarik emosional tidak 

memengaruhi minat beli, sedangkan konten pesan dan bahasa berpengaruh positif terhadap 

minat beli.  

Kata kunci: Komunikasi Pemasaran, Daya Tarik Pesan, Iklan, Minat Beli 
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FACTORS INFLUENCING PURCHASE INTENTION OF 

SHOPEE'S CONSUMERS: THE ROLE OF MESSAGE APPEAL 

Effi Marsella 

  

ABSTRACT 

The rapid growth of online shopping makes it important for e-commerce companies to be 

able to create persuasive messages which organize in the form of advertisement so they are 

able to attract the audience’s purchase intention. The purpose of this study was to see the 

effect of the attractiveness of the promotion message which include message structure, 

content, framing, language, and emotional appeal of Shopee Murah Lebay’s advertisement 

on purchase intention. The main concept of this study uses the fundamental concepts of 

messages and purchase intention. The research analysis was carried out with an 

explanatory quantitative type by collecting survey data through an online questionnaire. 

Using Google Forms, questionnaires were distributed to 219 respondents who had watched 

the promotional advertisement of Shopee Murah Lebay. The sample was drawn by 

purposive sampling technique and the hypothesis was tested using the F-testing and Partial 

Least Square-Structural Equation Model (PLS-SEM) method. The results of the analysis 

show that there is an effect of message appeals on purchase intention by 53.3%. While 

partially, the result is that message structure, framing, and emotional appeal do not affect 

purchase intention, while message content and language have a positive effect on purchase 

intention. 

Keywords: Marketing Communications, Message Appeal, Advertising, Purchase Intention 
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