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ANALISIS PENGARUH SOCIAL NORMS, PERCEIVED BEHAVIORAL 

CONTROL, DAN PERSONAL ATTITUDE TERHADAP WOMEN 

ENTREPRENEURIAL INTENTION 

 (Sweeta Tsania) 

ABSTRAK 

Minat berwirausaha pada wanita di Indonesia masih rendah. Dengan adanya Usaha 

Mikro, Kecil, dan Menengah (UMKM) membuat woman entrepreneurship 

memiliki peran penting dalam pembangunan ekonomi dan sosial serta 

menumbuhkan niat dalam berwirausaha. Beberapa faktor yang mempengaruhi niat 

berwirausaha pada wanita ialah tekanan sosial (Social Norms), sikap terhadap 

perilaku (Personal Attitude), dan kontrol perilaku (Perceived Behavioral Control) 

yang sangat berperan penting untuk meningkatkan niat wanita dalam berwirausaha. 

Penelitian ini menggunakan metode penelitian deskriptif kuantitatif dengan 

mengumpulkan jumlah responden sebanyak 125 wanita melalui googleform. Dalam 

pengambilan sampel peneliti menggunakan Judgemental Sampling dengan kriteria 

khusus yaitu wanita yang ingin membuka bisnis yang kemudian data diolah dengam 

software PLS-SEM. Hasil dari penelitian ini social norms terhadap personal 

attitude, social norms terhadapa perceived behavioral control, personal attitude 

terhadap women entrepreneurial intention, dan perceived behavioral control 

terhadap women entrepreneurial intention, mempunyai hubungan yang positif dan 

signifikan. Kesimpulan dalam penelitian ini ialah niat berwirausaha pada wanita 

dipengaruhi oleh norma sosial, sikap pribadi, dan kontrol perilaku yang dirasakan. 

 

Kata kunci: social norms, personal attitude, perceived behavioral control, 

women entrepreneurial intention. 
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ANALISIS PENGARUH SOCIAL NORMS, PERCEIVED BEHAVIORAL 

CONTROL, DAN PERSONAL ATTITUDE TERHADAP WOMEN 

ENTREPRENEURIAL INTENTION 

( Sweeta Tsania) 

ABSTRACT  

Entrepreneurial interest in women in Indonesia is still low. The existence of 

Micro, Small and Medium Enterprises (MSMEs) makes woman 

entrepreneurship have an important role in economic and social development 

and fosters entrepreneurial intentions. Several factors that influence women's 

entrepreneurial intentions are social pressure (Social Norms), Personal 

Attitude, and Perceived Behavioral Control, which play an important role in 

increasing women's entrepreneurship intentions. This study uses a 

quantitative descriptive research method by collecting the number of 

respondents as many as 125 women through google form. In taking the 

sample, the researcher used Judgmental Sampling with special criteria, 

namely women who wanted to open a business, which then processed the data 

with PLS-SEM software. The results of this study social norms on personal 

attitude, social norms on perceived behavioral control, personal attitude on 

women entrepreneurial intention, and perceived behavioral control on 

women entrepreneurial intention, have a positive and significant 

relationship. The conclusion in this study is that women's entrepreneurial 

intentions are influenced by social norms, personal attitudes, and perceived 

behavioral control.      

 

Keywords: social norms, personal attitude, perceived behavioral control, 

women entrepreneurial intention. 
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