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Analisis Pengaruh Environmental Consciousness, Eco-label, 

Attitude, Green Advertising dan Price terhadap Green Product 

Buying Decision di Kalangan Millennial Jabodetabek: Telaah 

pada Green Product Emina Natura Pal  
 (Tiaranita Widjaja) 

ABSTRAK 
 
Permasalahan lingkungan yang terjadi dalam beberapa tahun terakhir menjadi 

masalah yang cukup serius. Konsumen generasi milenial dilaporkan lebih 

peduli terhadap lingkungan, tapi pada kenyataannya di negara berkembang 

seperti Indonesia kesadaran masyarakat akan kesehatan dan lingkungan 

masih rendah terutama dalam penggunaan green skincare product. Hal ini 

menjadi sebuah peluang besar bagi produsen untuk berlomba- lomba 

mengeluarkan produk ramah lingkungan, salah satunya perusahaan Emina 

mengeluarkan produk “Emina Natura Pal”. Sehingga penelitian ini dilakukan 

dengan berfokus pada Green Product Buying Decision dari produk Emina 

Natura Pal. 

Metode penelitian yang digunakan adalah kuanttatif deskriptif. Penelitian ini 

menggunakan 135 responden dengan metode pengukuran skala likert 1-5, 

kemudian pengolahan data menggunakan SPSS versi 25. Penelitian ini 

memilki 5 variabel independent (Environmental Consciousness, Eco-label, 

Attitude, Green Advertising dan Price) dan memiliki 1 variabel dependent 

(Green Product Buying Decision). 

Temuan dari hasil penelitian yang telah dilakukan adalah adanya pengaruh 

positif dari variabel Eco-label terhadap Green Product Buying Decision, 

kemudian Attitude terhadap Green Product Buying Decision, serta Green 

Advertising terhadap Green Product Buying Decision. Dalam penelitian ini 

juga di temukan terkait dengan pengaruh yang tidak positif yaitu dari variabel 
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Environmental Consciousness terhadap Green Product Buying Decision dan 
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Kata kunci: Environmental Consciousness, Eco-label, Attitude, Green 
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ABSTRACT (English) 
 

Environmental problems that have occurred in recent years have become 
quite a serious problem. Millennial generation consumers are reported to be 
more concerned about the environment, but in fact in developing countries 
like Indonesia public awareness of health and the environment is still low, 
especially in the use of green skincare products. This is a great opportunity 
for producers to compete in releasing environmentally friendly products, one 
of which is the Emina company which released the product "Emina Natura 
Pal". So this research was conducted by focusing on the Green Product 
Buying Decision from Emina Natura Pal's products. 
 
The research method used is descriptive quantitative. This study used 135 
respondents with the Likert scale measurement method 1-5, then data 
processing used SPSS version 25. This research has 5 independent variables 
(Environmental Consciousness, Eco-label, Attitude, Green Advertising and 
Price) and has 1 dependent variable (Green Product Buying Decision). 
 
The findings from the research that has been done is that there is a positive 
influence from the Eco-label variable on Green Product Buying Decisions, 
then Attitudes on Green Product Buying Decisions, and Green Advertising on 
Green Product Buying Decisions. In this study it was also found to be 
associated with a non-positive effect, namely the Environmental 
Consciousness variable on Green Product Buying Decisions and Price on 
Green Product Buying Decisions.  
 

Keywords: Environmental Consciousness, Eco-label, Attitude, Green 
Advertising, Price, Green Product Buying Decision.   
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