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PENGARUH PRICE, PROMOTION, PRODUCT QUALITY, DAN
CONSUMER SATISFACTION TERHADAP BUYING DECISION

PADA PRODUK MIE INSTAN BEST WOK DI INDONESIA
Stephanie Victoria

ABSTRAK

Pada perkembangan kebutuhan pangan dalam masyarakat modern dan popularitas
makanan instan telah meningkat seiring tahun berganti, salah satunya produk mie
instan yang sudah muncul pada tahun 1958 di Jepang. Berdasarkan world instant
noodle yang sering mengkonsumsi mie instan salah satu negara Indonesia
mengalami peningkatan sebesar empat belas persen dari tahun 2018 ke tahun
2022. Selain itu, terdapat survei katadata insight center menunjukan merek mie
instan Indomie, Mie Sedaap dan salah satunya adalah mie instan Best Wok. Mie
instan Best Wok telah menawarkan berbagai varian rasa dengan kualitas, kemasan
yang menarik dan citra merek yang bagus, dan telah diterima baik di pasar
internasional. Tujuan penulisan ini adalah untuk dapat mengidentifikasi hubungan
antar lima variabel ialah, harga, promosi, kepuasan pelanggan, kualitas produk,
dan keputusan pembelian. Penulisan menggunakan metode penulisan
pengumpulan data kualitatif dengan melakukan survei melalui kuesioner online
menggunakan Google Form. Setelah itu penulis melakukan analisis. Hasil Dari
hasil tersebut dapat disimpulkan bahwa pada variabel harga, promosi serta
kualitas produk yang ditawarkan, semakin besar kemungkinan konsumen akan
terus memilih untuk membeli produk tersebut akan tetapi variabel kepuasan
konsumen tidak bisa menjadi pengaruh pada konsumen untuk membeli produk
mie Best Wok.

Kata kunci: Mie Instan, Best Wok, Keputusan Pembelian, Konsumen, Kepuasan
Konsumen, harga, kualitas produk, dan promosi
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THE INFLUENCE OF PRICE, PROMOTION, PRODUCT
QUALITY, AND CUSTOMER SATISFACTION ON THE
BUYING DECISION OF BEST WOK INSTANT Noodle

PRODUCTS IN INDONESIAN

(Stephanie Victoria)

ABSTRACT (English)

In the development of food needs in modern society and the popularity of instant
food has increased over the years, one of which was instant noodle products that
appeared in 1958 in Japan. Based on world instant noodles, the frequent
consumption of instant noodles in one of Indonesia's countries has increased by
fourteen percent from 2018 to 2022. In addition, there is a data insight center
survey showing Indomie instant noodle brands, Mie Sedaap and one of them is
Best Wok instant noodle. . Best Wok instant noodles have offered a wide variety of
flavors with quality, attractive packaging and a good brand image, and have been
well received in the international market. The purpose of this paper is to be able
to identify the relationship between the five variables namely, price, promotion,
customer satisfaction, product quality, and purchasing decisions. Writing uses the
writing method of collecting qualitative data by conducting surveys through
online questionnaires using the Google Form. After that the writer did the
analysis. Results From these results it can be concluded that the variable price,
promotion and product quality offered, the more likely consumers will continue to
choose to buy these products, but the variable consumer satisfaction cannot be an
influence on consumers to buy Best Wok noodle product.

Keywords: Instant Noodles,Best wok, Buying Decisions, Consumers, Consumer
Satisfaction, Product quality, price, and promotio
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