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PENGARUH PERFORMANCE EXPECTANCY, EFFORT
EXPECTANCY, SOCIAL INFLUENCE, FACILITATING
CONDITION, HEDONIC MOTIVATION, PRICE VALUE, HABIT
SERTA CONTENT PIRACY TERHADAP PURCHASE
INTENTION PADA PENGGUNA PRIME VIDEO DI

INDONESIA

(Herdiana Devia Salsabila)

ABSTRAK

Perkembangan teknologi informasi dan komunikasi baik di dunia maupun
di Indonesia mengalami pertumbuhan yang signifikan. Dengan perkembangan
teknologi dan informasi yang semakin cepat membuat pengguna semakin terbiasa
menggunakan smartphone, layanan streaming video dalam hal menonton film. Di
Indonesia terdapat berbagai macam platform streaming yaitu Netflix, HBO,
Disney+ Hotstar, iTunes, Google dan Prime Video. Meskipun ada berbagai macam
pilihan aplikasi video streaming, tetapi untuk pengguna Prime Video di Indonesia
masih terbilang sedikit dibandingkan pesaingnya hanya mendapatkan sekitar 8%
dari total yang menggunakan layanan tersebut. Berdasarkan penjelasan yang telah
diuraikan diatas, maka diperlukan penelitian mengenai Prime Video secara spesifik
untuk mengetahui apakah variable Performance Expectancy, Effort Expectancy,
Social Influence, Facilitating Conditions, Hedonic Motivations, Price Value, Habit
serta Content Piracy terhadap Purchase Intention pada pengguna Prime Video di
Indonesia.

Pada penelitian ini, peneliti menggunakan jenis desain penelitian
conclusive research design karena penelitian ini ingin melakukan pengujian
terhadap hipotesis dan mengetahui faktor-faktor apa saja yang mempengaruhi
Performance Expectancy, Effort Expectancy, Social Influence, Facilitating
Conditions, Hedonic Motivations, Price Value, Habit serta Content Piracy terhadap
Purchase Intention Telaah pada pengguna Prime Video. Jenis conclusive research
design yang digunakan yaitu, descriptive research dikarenakan peneliti ingin
menjelaskan fenomena yang terjadi serta memberikan alternatif berupa solusi untuk
memecahkan masalah Prime Video di Indonesia. Teknik pengambilan sample
teknik non-probability sampling jenis judgmental sampling dengan total sample
sebanyak 269 responden menggunakan software SPSS versi 25.

Hasil dari penelitian ini mengungkapkan bahwa Performance Expectancy, Social
Influence, Facilitating Conditions, serta habit memiliki pengaruh terhadap
Purchase Intention. Sedangkan variable Effort Expectancy, Hedonic Motivations,
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Price Value, serta Content Piracy tidak memiliki pengaruh terhadap Purchase
Intention.

Kata kunci: Teknologi, streaming video, Performance Expectancy, Effort
Expectancy, Social Influence, Facilitating Conditions, Hedonic Motivations,
Price Value, Habit, Content Piracy & Purchase Intention.
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PENGARUH PERFORMANCE EXPECTANCY, EFFORT
EXPECTANCY, SOCIAL INFLUENCE, FACILITATING
CONDITION, HEDONIC MOTIVATION, PRICE VALUE, HABIT
SERTA CONTENT PIRACY TERHADAP PURCHASE
INTENTION PADA PENGGUNA PRIME VIDEO DI

INDONESIA

(Herdiana Devia Salsabila)

ABSTRACT (English)

The development of information and communication technology in the
world and Indonesia has grown significantly. The faster information and
communication technology makes users more accustomed to using
smartphones and video streaming services to watch movies. Indonesia has
various streaming platforms such as Netflix, HBO, Disney+ Hotstar, iTunes,
Google and Prime Video. Even though it has a wide selection of video
streaming applications, Prime Video users in Indonesia are still low
compared to the competitors. Prime Video users only get around 8% of the
total who used the service. Based on the explanation above, necessary to
conduct specific research to find out the variables Performance Expectancy,
Effort Expectancy, Social Influence, Facilitating Conditions, Hedonic
Motivations, Price Value, Habit and Content Piracy on Purchase Intention
for Prime Video users in Indonesia.
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In this study, researchers used a conclusive research design because this
study wanted to test hypotheses and find out what factors impact Performance
Expectancy, Effort Expectancy, Social Influence, Facilitating Conditions,
Hedonic Motivations, Price Value, Habit and Content. Piracy of Purchase
Intention Review of Prime Video users. The type of conclusive research
design used is descriptive research because researchers want to explain the
phenomena that occur and provide alternatives to solve Prime Video
problems in Indonesia. The sampling technique was a non-probability
sampling technique with a judgmental sampling type with a total sample of
269 respondents using SPSS software version 25.

The results of this study show that Performance Expectancy, Social
Influence, Facilitating Conditions, and habit have impacted Purchase
Intention. Meanwhile, the variable Effort Expectancy, Hedonic Motivations,
Price Value, and Content Piracy do not impact Purchase Intention.

Keywords: Technology, Video Streaming, Performance Expectancy, Effort
Expectancy, Social Influence, Facilitating Conditions, Hedonic Motivations, Price
Value, Habit and Content. Piracy of Purchase Intention
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