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THE INFLUENCE OF KNOWLEDGE CREATION AND KNOWLEDGE 

SHARING ON PRODUCT DEVELOPMENT WITH PRODUCT 

INNOVATION MEDIATION  

EMPIRICAL STUDY ON THE R&D FOOD INDUSTRY 

 Fedora Sanchia Tiyana 

 

ABSTRACT  
In this study, the effect of knowledge creation and knowledge sharing on 

product development through the mediation of product innovation was investigated. 

This research was conducted because of the research gap in previous studies 

regarding the effect of knowledge creation and knowledge sharing on product 

development. In addition, the number of product launches in the market which still 

tends to be small makes this research also carried out. This research is quantitative 

and was conducted by distributing questionnaires to food and beverage companies 

in Jakarta and obtaining 50 respondents. The data obtained were processed using 

SMART-PLS. 

According to the findings of this study, knowledge sharing has no significant 

effect on product development; knowledge creation has no significant effect on 

product development; knowledge creation has a significant positive effect on 

product innovation; knowledge sharing has a significant positive effect on product 

innovation; product innovation has a significant positive effect on product 

development; product innovation mediates the relationship between knowledge 

creation and product development, and product innovation mediates the 

relationship between knowledge sharing and product development. 

From the result, it can be suggested that the company needs to design 

activities, create internal company forums, create a database for the R&D 

department, and require employees to carry out activities outside the company. Both 

suggestions can be adapted to the majority of the working executives' generation. It 

is expected to be more effective in implementation. 

 

Keywords: Knowledge Creation, Knowledge Sharing, Product Development, 

Product Innovation, Food Industry 
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