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PERANCANGAN KONTEN MEDIA SOSIAL BEAUTY,
WELLBEING, AND PERSONAL CARE DI UNILEVER STUDIO

(Jonatan Kurniadi)

ABSTRAK

Praktek kerja magang di Unilever Studio dilakukan sebagai salah satu
pemenuhan syarat kelulusan perkuliahan Desain Komunikasi Visual
Universitas Multimedia Nusantara. Unilever Studio merupakan sebuah in-
house agency hasil kolaborasi dari Oliver Agency dan Unilever Indonesia
yang telah beroperasi sejak tahun 2017. Model bisnis in-house agency
membawa keunggulan dan tantangan yang mampu mendorong dan mengasah
kemampuan para pekerja magang dalam hal teknis maupun non-teknis.
Dalam praktek kerja magang ini, penulis menemukan kendala pada ketetapan
posisi supervisor, pengenalan ways of working, ketidakpastian jam kerja,
perbedaan pemahaman work-life balance, dan perbedaan kepribadian,
komunikasi, dan perilaku. Segala tantangan dapat terselesaikan dengan
membangun komunikasi yang membukakan peluang pada negosiasi dan
adaptasi yang dilakukan untuk mengakomodasi permintaan dan keperluan
pekerjaan. Dalam praktek kerja magang, soft skill seperti manajemen waktu,
kemapuan dalam komunikasi, dan adaptasi dan hard skill seperti
keterampilan teknis dalam perancangan konten dan organisasi aset visual
menjadi hal-hal yang diasah dan dikembangkan secara menyeluruh di
Unilever Studio.

Kata kunci: Magang, Pemasaran Digital, Unilever Studio
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INTERNSHIP REPORT: BEAUTY, WELLBEING, AND

PERSONAL CARE SOCIAL MEDIA DESIGN IN UNILEVER

STUDIO

(Jonatan Kurniadi)

ABSTRACT (English)

Internship at Unilever Studio stands as a pivotal requirement for the
completion of the Visual Communication Design program at Multimedia
Nusantara University. Unilever Studio, a collaborative effort between Oliver
Agency and Unilever Indonesia since 2017. The workplace operates as an in-
house agency, offering a unique blend of advantages and challenges for
interns to navigate. Throughout the internship, various hurdles emerged,
ranging from ambiguity in the supervisor's role to the introduction of distinct
ways of working, uncertainties regarding working hours, and disparities in
the understanding of work-life balance, as well as differences in personalities,
communication styles, and behavior. Addressing these challenges
necessitated the establishment of open communication channels, fostering
negotiation opportunities and adaptive strategies to meet job demands and
requirements. This internship experience not only satisfies academic criteria
but also serves as a crucible for the comprehensive development of soft skills
such as time management, communication, and adaptability. Simultaneously,
hard skills, including technical proficiency in content design and the
organization of visual assets, are honed. Unilever Studio equips interns with
invaluable insights into the industry, underscoring the significance of
effective communication, adaptability, and technical skills used in the
professional landscape.

Keywords: Internship, Digital Marketing, Unilever Studio
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