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PERANCANGAN MEDIA PROMOSI DIGITAL 

DI PT MITRA ADIPERKASA 

 Grace Timothy 

 

ABSTRAK 

 

PT Mitra Adiperkasa Tbk atau MAP merupakan perusahaan ritel yang berdiri 

sejak tahun 1995 dan menaungi beberapa merek dagang terkenal di Indonesia. 

MAP memiliki sekitar 3.200 gerai ritel dan beragam portfolio yang mencakup 

sports, fashion, department stores, kids, food & beverage serta produk-

produk lifestyle. MAP membuka kesempatan magang untuk mahasiswa 

semester akhir dan penulis berhasil lolos untuk melakukan praktik kerja 

magang selama kurang lebih 5 bulan/ 800 jam kerja di divisi MAP Fashion 1 

- Advertising & Promotion. Divisi ini bertanggung jawab atas brand-brand 

fashion yang ada di MAP. Magang menjadi kesempatan bagi penulis untuk 

menerapkan pengetahuan dan kemampuan yang telah didapat pada masa 

perkuliahan. Selain itu, penulis mendapatkan ilmu dan pengalaman kerja 

nyata yang dapat berguna di masa mendatang ketika memasuki dunia kerja 

yang professional. Proyek yang dikerjakan penulis sebagian besar adalah 

proyek perancangan visual media promosi berbasis digital baik untuk sosial 

media maupun website. Selama proses kerja magang, penulis dibimbing oleh 

supervisor agar bisa beradaptasi dengan lingkungan kerja dan pekerjaannya. 

 

 

Kata kunci: Magang MBKM, MAP, Fashion, Promosi Digital 
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DIGITAL PROMOTION MEDIA DESIGN 

AT PT MITRA ADIPERKASA 

Grace Timothy 

 

ABSTRACT (English) 

 

PT Mitra Adiperkasa Tbk or MAP is a retail company that was founded in 

1995 and oversees several well-known trademarks in Indonesia. MAP has 

around 3,200 retail outlets and a diverse portfolio that includes sports, 

fashion, department stores, kids, food & beverage and lifestyle products. 

MAP opened up internship opportunities for final semester students and the 

author succeeded in qualifying for an internship for approximately 5 months/ 

800 working hours in the MAP Fashion 1 - Advertising & Promotion division. 

This division is responsible for the fashion brands on MAP. Internships are 

an opportunity for writers to apply the knowledge and skills they have 

acquired during their studies. Apart from that, the author gained knowledge 

and real work experience that can be useful in the future when entering the 

professional world of work. Most of the projects carried out by the author are 

visual design projects for digital-based promotional media, both for social 

media and websites. During the internship process, the writer is guided by a 

supervisor so that the writer can adapt to the work environment and work 

assigned to the writer. 

 

 

Keywords: MBKM Internship, MAP, Fashion, Digital Promotion 
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