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PERANCANGAN DESAIN SOSIAL MEDIA MILNA INDONESIA
DI DREAMBOX BRANDING AGENCY

Nixie Claribel Chandra

ABSTRAK

Instagram telah menjadi platform yang sangat penting dalam dunia digital
marketing, di mana perusahaan dapat memanfaatkan iklan berbayar,
kolaborasi dengan influencer, dan strategi kreatif untuk memperluas
jangkauan dan meningkatkan kehadiran merek mereka. Dengan kelebihan
pada Instagram ini, Dreambox Brand Agency menggunakan media sosial
Instagram sebagai media digital marketing dan branding untuk jasa yang
dikerjakan. Dreambox merupakan agensi pemasaran dengan keahlian
mendalam dalam 360° digital campaign, branding strategy, dan design.
Penulis memilih Dreambox Branding Agency dalam praktik kerja magang
karena memiliki portfolio kerja sama dengan brand besar seperti Xiaomi,
Apple, King Koil, Milna, Prenagen, Siloam, dan lain sebagainya. Dengan
banyaknya pengalaman memegang brand tersebut, Dreambox memiliki
sistem kerja yang efektif, memiliki sumber daya manusia yang kreatif dan
inovatif sehingga penulis dapat belajar mengembangkan skill secara individu
maupun desain. Dalam praktik kerja magang, penulis mendapatkan
pengalaman perancangan yang variatif seperti perancangan packaging,
editing foto, dan desain sosial media. Terdapat beberapa kendala pada praktik
kerja magang seperti software adobe yang rusak, dan kesulitan komunikasi
antar desainer dan anggota divisi lainnya dikarenakan work from home.
Namun kendala tersebut memiliki solusi seiring berjalannya waktu.

Kata kunci: Dreambox Branding Agency, Praktik kerja magang, Instagram.
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MILNA INDONESIA SOCIAL MEDIA DESIGN AT DREAMBOX
BRANDING AGENCY

Nixie Claribel Chandra

ABSTRACT (English)

Instagram has become a very important platform in the world of digital
marketing, where companies can leverage paid advertising, collaborations
with influencers, and creative strategies to expand their reach and increase
their brand presence. With these advantages of Instagram, Dreambox Brand
Agency uses Instagram social media as a digital marketing and branding
medium for the services it provides. Dreambox is a marketing agency with
deep expertise in 360° digital campaigns, branding strategy and design. The
author chose Dreambox Branding Agency for his internship because it has a
portfolio of collaborations with big brands such as Xiaomi, Apple, King Koil,
Milna, Prenagen, Siloam, and so on. With a lot of experience holding this
brand, Dreambox has an effective work system, has creative and innovative
human resources so that writers can learn to develop individual and design
skills. In the internship, the author gained varied design experience such as
packaging design, photo editing, and social media design. There are several
obstacles to internship work practices, such as damaged Adobe software, and
communication difficulties between designers and other division members
due to working from home. However, these obstacles have solutions over
time.

Keywords: Dreambox Branding Agency, Internship program, Instagram
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