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AKTIVITAS DIGITAL ADVERTISING STRATEGIST DI
RUPARUPA

Heavenia Raissa

ABSTRAK

Sudah banyak e-commerce yang terpengaruh oleh transformasi digital salah satunya
pada aktivitas promosi yang sudah menggunakan pemasaran digital. Ruparupa
menjadi salah satu e-commerce yang memanfaatkan peluang tersebut dengan aktif
melakukan pemasaran digital. Sehingga tujuan pelaksanaan magang ini adalah
untuk menambah wawasan dan skill serta belajar mengimplementasikan ilmu
komunikasi yang telah dipelajari dari Universitas Multimedia Nusantara ke dalam
tim Digital Ads ruparupa. Digital Advertising Intern diberikan tanggung jawab
untuk mengerjakan daily & weekly ROAS report, analisis kompetitor, initial plan,
social media advertising, dan reporting e-commerce. Konsep yang digunakan
dalam pembuatan laporan magang ini adalah konsep digital advertising menurut
Kotler, Kartajaya, & Setiawan (2019), Jaehyung, Hyeonseok, Chanjun, &
Sugyeong, (2022), Adom, Nyarko, & Som (2016), dan Ariyadi (2020). Kendala
utama yang dialami yakni adanya aktivitas pekerjaan yang tertunda karena ada iklan
yang tidak disetujui oleh Tiktok, padahal materi iklan tidak ada yang melanggar
ketentuan. Selama enam ratus empat puluh jam kerja magang dilakukan, dapat
disimpulkan bahwa adanya penambahan wawasan dan kompetensi terutama untuk

penggunaan tools wajib bagi seorang digital advertising.

Kata kunci: Digital Advertising, Campaign, ruparupa
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INTERNSHIP WORK ACTIVITIES AS DIGITAL
ADVERTISING STRATEGIST AT RUPARUPA

Heavenia Raissa

ABSTRACT

Many e-commerce sites have been affected by digital transformation, one of which
is promotional activities that use digital marketing. ruparupa is one of the e-
commerce companies that is taking the opportunity by actively using digital
advertising. So the purpose of this internship is to develop knowledge and skills and
learn to implement the communication knowledge that has been learned from
Multimedia Nusantara University into the rurupa Digital Ads team. Digital
Advertising Intern is given responsibility for working on daily & weekly ROAS
reports, competitor analysis, initial plans, social media advertising, and e-
commerce reporting. The concept used in making this internship report is the
concept of digital advertising according to Kotler, Kartajaya, & Setiawan (2019),
Jaehyung, Hyeonseok, Chanjun, & Sugyeong, (2022), Adom, Nyarko, & Som
(2016), and Ariyadi (2020). The main obstacle experienced was that work activities
were delayed because there were advertisements that were not approved by Tiktok,
even though none of the advertising materials violated the provisions. During the
six hundred and forty hours of internship work carried out, it can be concluded that
there has been additional insight and competence, especially for the use of
mandatory tools for a digital advertiser.

Keywords: Digital Advertising, Campaign, ruparupa
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