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AKTIVITAS STRATEGIC AND MEDIA 

EVENT PLANNER DI PT BACH MULTI 

GLOBAL 

 

Stefanie Fransiska 

 

ABSTRAK 

 

Pemilihan tempat magang dilandasi oleh tumbuh pesatnya event marketing dalam membantu 

penjualan produk perusahaan. Tujuan dari kerja magang ini adalah untuk mempraktikan ilmu event 

marketing yang telah dipelajari saat kuliah pada perusahaan tempat kerja magang. Perusahaan 

yang menjadi tempat kerja magang adalah sebuah distributor generator set dan alat bor bernama 

PT Bach Multi Global. PT Bach Multi Global membutuhkan event marketing sebagai senjata bagi 

perusahaan untuk melakukan pemasaran produk dan jasa, yaitu melalui komunikasi pemasaran 

secara langsung pada saat event berlangsung. Posisi yang dipilih dalam aktivitas magang adalah 

Strategic and Media Event Planner. Deskripsi pekerjaan Social Media Intern adalah bertanggung 

jawab dalam mempersiapkan berbagai kebutuhan pra-acara hingga memastikan jalannya event 

yang diikuti berjalan dengan lancar dan baik. Beberapa konsep yang digunakan pada laporan 

magang adalah konsep Event: Brainstorm, Execute, Evaluate, Content Planning, Copywriting dari 

Moriarty, Mitchell dan Wells (2015). Setelah dilakukan aktivitas magang selama 640 jam, 

didapatkan kesimpulan yaitu terdapat beberapa perbedaan antara proses praktik kerja magang 

dengan tahapan proses yang di pelajari di kampus dalam hal penerapan teori dan skill yang telah 

dipelajari selama pembelajaran di kampus serta perbedaan lingkungan dan hubungan antar kolega.  

Kata kunci: Generator Set, PT Bach Multi Global, Strategic and Media Event Planner 

 

 

 

 

 



 

ix 
Aktivitas Strategic and Media Event Planner di PT Bach Multi Global, Stefanie Fransiska, Universitas Multimedia Nusantara 

 

 

 

STRATEGIC AND MEDIA EVENT 

PLANNER’S ACTIVTIES AT PT BACH 

MULTI GLOBAL 

 

Stefanie Fransiska 

 

ABSTRACT 

 

The choice of internship location was based on the rapid growth of event marketing in helping 

sales of company products. The purpose of this internship is to put into practice the event 

marketing knowledge that has been learned while studying at the company where the internship 

works. The company where the internship works is a distributor of generator sets and drilling tools 

called PT Bach Multi Global. PT Bach Multi Global needs event marketing as a weapon for the 

company to market products and services, namely through direct marketing communications 

during the event. The position chosen for the internship activity is Strategic and Media Event 

Planner. The job description of a Social Media Intern is that they are responsible for preparing 

various pre-event needs to ensure that the event they are participating in runs smoothly and well. 

Some of the concepts used in internship reports are the Event concept: Brainstorm, Execute, 

Evaluate, Content Planning, Copywriting from Moriarty, Mitchell and Wells (2015). After 

carrying out internship activities for 640 hours, it was concluded that there were several 

differences between the internship process and the stages of the process learned on campus in 

terms of the application of theory and skills learned during learning on campus as well as 

differences in the environment and relationships between colleagues. 

Keywords: Generator Set, PT Bach Multi Global, Strategic and Media Event Planner 
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