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KONTEN DI MEDIA SOSIAL SETIR KANAN (PT ASTRA 

CREDIT COMPANY) 

 
Audrey Antoinette Justine 

 
ABSTRAK 

 

Konvergensi media mengakibatkan berbagai industri perlu beradaptasi dengan 

konten digital yang kini menjadi kunci komunikasi dengan khalayak. Begitupun 

dengan industri otomotif, di mana peningkatan lama waktu menonton konten 

digitalnya mencapai 111. Maka, pelaksanakan kerja magang ini dilakukan karena 

melihat besarnya peluang yang ada. Sehingga pembelajaran langkah-langkah 

pembuatan konten digital, unsur yang perlu diperhatikan dalam konten, dan 

kreativitas, serta percaya diri dalam memproduksi konten digital dapat 

dikembangkan. Hal ini disalurkan melalui Astra Credit Company dengan akun 

Instagram dan Youtube Setir Kanan, yaitu salah satu media digital milik ACC. 

Posisi yang ditempati adalah Content Creator Intern dengan tanggung jawab untuk 

menyusun rencana konten, memperbaharui materi berita otomotif terkini, 

mengambil gambar konten Instagram dan Youtube, penyuntingan video, menulis 

berita otomotif, mendata hasil Youtube Advertising, dan merealisasikan strategi 

publikasi berdasarkan analisa SEO. Konsep yang dijadikan acuan adalah Phase 

of Media Production, serta beberapa konsep tambahan lainnya seperti New Media 

dan Media Sosial. Pembuatan konten mengikuti tahap pre-production, 

production, dan post-production. Dalam pelaksanaannya, tim Content Production 

mendapat bantuan dari tim Content Writer dan SEO. Beberapa kendala yang 

ditemukan adalah istilah otomotif yang cukup asing dan kesulitan dalam 

penyuntingan konten cinematic. Namun, seluruh kendala bisa teratasi dan 

pelaksanaan kerja magang berjalan dengan lancar sesuai tujuan. 

 

Kata kunci: konten, pembuat konten, konten daring, otomotif, produksi media 
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THE ROLE OF CONTENT CREATOR INTERN IN CONTENT 

PUBLICATION AT SETIR KANAN’S SOCIAL MEDIA 

(PT ASTRA CREDIT COMPANY) 

 
Audrey Antoinette Justine 

 
ABSTRACT 

 

 
Media convergence has led to the emergence of various online platforms. This 

makes various industries need to adapt to digital content which is now the key to 

communication with audiences. Likewise with the automotive industry, where the 

increase in watch time growth for automotive content reached 111%. So, this 

internship is carried out because of the large opportunities that exist. So that 

understanding of the steps for creating digital content, elements that need to be 

considered in content, and creativity, as well as confidence in producing digital 

content can be developed. This is done through Astra Credit Company with the 

Setir Kanan Instagram and YouTube accounts, which is one of ACC's digital 

media. The position occupied is Content Creator Intern with job descriptions in 

the form of compiling content planning, updating the latest news, shooting 

Instagram and YouTube content, taking and editing videos, news writing, updating 

YouTube Advertising, and meeting with the SEO and Social Media teams. The 

concept used as a reference is the Phase of Media Production according to Riaz, 

as well as several other additional concepts such as New Media and Social 

Media. Content creation process follows the pre-production, production and post-

production stages. In its implementation, the Content Production team received 

assistance from the Content Writer and SEO teams. Content creation follows the 

pre-production, production and post-production stages. In its implementation, the 

Content Production team received assistance from the Content Writer and SEO 

teams.Some of the obstacles found were automotive terms which were quite 

unfamiliar and difficulties in editing cinematic content. However, all obstacles 

were overcome and the implementation of the internship ran smoothly as 

intended. 

Keywords: content, content creator, digital content, automotive, media production 
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