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PELAKSANAAN AKTIVITAS KERJA MAGANG SEBAGAI 
PUBLIC RELATIONS DI PT VIDIO DOT COM 

 
 Britney Edeline Susilo 

 
ABSTRAK 

 

Industri over the top (OTT) merupakan industri yang terus mengalami peningkatan 
setiap tahunnya. Dalam mengikuti perkembangan tersebut, diperlukan penyesuaian 
dan perkembangan strategi dari sisi public relations oleh setiap perusahaan OTT. 
Tujuan dari aktivitas kerja magang yang dilakukan adalah mempelajari strategi 
public relations di industri OTT, menerapkan materi pembelajaran selama 
perkuliahan, dan mengasah diri peserta magang di bidang public relations. 
Perusahaan tempat aktivitas kerja magang dilakukan adalah PT Vidio Dot Com 
(Vidio) yang bergerak di industri OTT, di bawah naungan PT Elang Mahkota 
Teknologi (Emtek). Posisi yang peserta magang jabat adalah public relation intern 
di bawah departemen marketing. Di dalam pelaksanaan kerja magang, tanggung 
jawab yang dikerjakan adalah terkait media partnership, persiapan acara, 
penyebaran press release, dan media monitoring. Konsep yang digunakan dalam 
laporan magang ini adalah konsep kategori pekerjaan spesialis public relations 
menurut Broom (2013). Kendala utama dalam aktivitas kerja magang ini adalah 
adanya perubahan pemimpin dan struktur organisasi di wilayah public relations, 
kesulitan menyesuaikan jadwal cast untuk aktivitas promosi, serta perbedaan 
ekspektasi kerja sama antara Vidio dengan media. Kesimpulan yang diperoleh dari 
aktivitas kerja magang di Vidio adalah aktivitas praktisi public relations memiliki 
kaitan dengan media relations, research, special events, training, dan personal 
contacts. 
 

Kata kunci: Media, Over The Top, Public Relations 
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THE IMPLEMENTATION OF INTERNSHIP WORK 
ACTIVITIES AS PUBLIC RELATIONS AT PT VIDIO DOT COM 

 
 Britney Edeline Susilo 

 
ABSTRACT 

 

The over-the-top (OTT) industry continues to experience annual growth. In keeping 
pace with these growth, adjustments and development strategies in public relations 
are necessary for every OTT company. The objective of the internship was to study 
public relations strategies in the OTT industry, apply the learning materials from 
academic courses, and refine skills in the field of public relations. The internship 
took place at PT Vidio Dot Com (Vidio), operating in the OTT industry under the 
auspices of PT Elang Mahkota Teknologi (Emtek). The intern held the position of 
public relation intern within the marketing department. During the internship, 
responsibilities included managing media partnerships, event preparation, 
distributing press releases, and media monitoring. The concept employed in this 
internship report is the category of tasks performed by public relations specialists 
according to Broom (2013). The main challenges encountered during the internship 
included changes in leadership and organizational structure within the public 
relations department, difficulty in adjusting cast schedules for promotional 
activities, also differing expectations in collaboration between Vidio and the media. 
The conclusion drawn from the internship at Vidio is that the activities of public 
relations practitioners are closely tied to media relations, research, special events, 
training, and personal contacts. 
 

Keywords: Media, Over The Top, Public Relations 
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