DAFTAR PUSTAKA

Ahad. (2023, March 12). Jadi Penghasil Devisa, Kemenperin Pacu kinerja industri
Sfurnitur Dan Kerajinan. kemenperin.go.id.
https://kemenperin.go.id/artikel/23902/Jadi-Penghasil-Devisa,-Kemenperin-Pacu-
Kinerja-Industri-Furnitur-dan-Kerajinan

Allen, J., Harris, R., & Jago, L. (2019). Festival & Special Event Management, Essentials
Edition. John Wiley & Sons Australia.

Antchak, V., Gorchakova, V., & Rossetti, G. (2022). The value of events in times of
uncertainty: Insights from balcony performances in Italy during the COVID-19
lockdown. Annals of Leisure Research, 1-18.
https://doi.org/10.1080/11745398.2022.2046117

Baskoro, M. L. (2020). PENGGUNAAN PESO MODEL DALAM PERANCANGAN
STRATEGI ONLINE MARKETING UNTUK PROGRAM STUDI DESAIN
KOMUNIKASI VISUAL. Jurnal Titik Imaji, 3(1), 45-50.

Bladen, C., Kennell, J., Abson, E., & Wilde, N. (2023). Events management an
introduction. Routledge. Diamond, S. (2015). Content Marketing Strategies For
Dummies. Wiley Professional, Reference & Trade (Wiley K&L).
https://umnlibrary.vitalsource.com/books/9781119154563

Chaffey, D., & Ellis-Chadwick, F. (2022). Digital Marketing (8th ed.). Pearson
International Content. https://umnlibrary.vitalsource.com/books/9781292401003

Diamond, S. (2015). Content Marketing Strategies For Dummies. Wiley Professional,
Reference & Trade (Wiley K&L).
https://umnlibrary.vitalsource.com/books/9781119154563

Drummond, C., O’Toole, T., & McGrath, H. (2020). Digital engagement strategies and
tactics in social media marketing. European Journal of Marketing, 54(6), 1247—
1280. https://doi.org/10.1108/ejm-02-2019-0183

Duerden, M. D., Lundberg, N. R., Ward, P., Taniguchi, S. T., Hill, B., Widmer, M. A., &
Zabriskie, R. (2018). From ordinary to extraordinary: A framework of experience
types. Journal of  Leisure Research, 49(3-5), 196-216.
https://doi.org/10.1080/00222216.2018.1528779

Dwivedi, Y. K., Kapoor, K. K., & Chen, H. (2015). Social media marketing and
advertising. The Marketing Review, 15(3), 289-3009.
https://doi.org/10.1362/146934715x14441363377999

43

Tambahkan Judul Laporan, Nama Lengkap Mahasiswa, Universitas Multimedia Nusantara


https://kemenperin.go.id/artikel/23902/Jadi-Penghasil-Devisa,-Kemenperin-Pacu-Kinerja-Industri-Furnitur-dan-Kerajinan
https://kemenperin.go.id/artikel/23902/Jadi-Penghasil-Devisa,-Kemenperin-Pacu-Kinerja-Industri-Furnitur-dan-Kerajinan
https://doi.org/10.1080/11745398.2022.2046117
https://umnlibrary.vitalsource.com/books/9781119154563
https://umnlibrary.vitalsource.com/books/9781292401003
https://umnlibrary.vitalsource.com/books/9781119154563
https://doi.org/10.1108/ejm-02-2019-0183
https://doi.org/10.1080/00222216.2018.1528779
https://doi.org/10.1362/146934715x14441363377999

Fatima, T., & Elbanna, S. (2022). Corporate Social Responsibility (CSR) implementation:
A Review and a research agenda towards an integrative framework. Journal of
Business Ethics, 183(1), 105—121. https://doi.org/10.1007/s10551-022-05047-8

Fisher, C., Park, S., & Lee, J. Y. (2019). Who writes a press release? changing audience
perceptions of journalists as marketers of news, not just reporters. Journalism,
22(8), 1964—1982. https://doi.org/10.1177/1464884919847803

Gerritsen, D., & Olderen, R. van. (2020). Events as a Strategic Marketing Tool (2nd ed.).
CAB International.

Ishak, Z., Alexander, O., Al-Sanjary, O. 1., & Yusuf, E. (2020). Potential students
preferences towards University website Interface Design:the methodology. 2020
16th IEEE International Colloquium on Signal Processing &amp; Its Applications

(CSPA). https://doi.org/10.1109/cspad48992.2020.9068724

Li, F., Larimo, J., & Leonidou, L. C. (2020). Social media marketing strategy: Definition,
conceptualization, taxonomy, validation, and future agenda. Journal of the
Academy of Marketing Science, 49(1), 51-70. https://doi.org/10.1007/s11747-020-
00733-3

Marini, S., Aprilia, L. R., & Faot, A. M. (2021). Promotion mix implementation in
accommodation businesses in the pandemic time covid-19. Jurnal
Kepariwisataan: Destinasi, Hospitalitas Dan Perjalanan, 5(2), 14-22.
https://doi.org/10.34013/jk.v512.349

Morgan, N. A., Whitler, K. A., Feng, H., & Chari, S. (2018). Research in marketing
strategy. Journal of the Academy of Marketing Science, 47(1), 4-29.
https://doi.org/10.1007/s11747-018-0598-1

Octaviani, F., Raharjo, S. T., & Resnawaty, R. (2022). Strategi komunikasi Dalam
corporate social responsibility Perusahaan Sebagai upaya Pemberdayaan
Masyarakat. Jurnal Ilmu Kesejahteraan Sosial HUMANITAS, 4(I), 21-33.
https://doi.org/10.23969/humanitas.v4ii.4882

OLIVIA, A., & RAMSBOTTOM, V. (2020). Fundamentals of event design. CRC Press.

Prasetya, P. (2022). B2B Marketing: Bukan Sekadar “Order Taker.” Forum Manajemen
Prasetya Mulya, 36(2), 55-61.

Ramaswamy, S., Das, G., & Singh, A. (2021). Corporate Communication: Legitimacy
for Employee Wellbeing during Crisis. Turkish Journal of Computer and
Mathematics Education, 12(6), 5022-5028.
https://doi.org/https://doi.org/10.17762/turcomat.v12i6.8750

Rodriguez-Gomez, S., Arco-Castro, M. L., Lopez-Perez, M. V., & Rodriguez-Ariza, L.
(2020). Where does CSR come from and where does it go? A review of the state of

44

Tambahkan Judul Laporan, Nama Lengkap Mahasiswa, Universitas Multimedia Nusantara


https://doi.org/10.1007/s10551-022-05047-8
https://doi.org/10.1177/1464884919847803
https://doi.org/10.1109/cspa48992.2020.9068724
https://doi.org/10.1007/s11747-020-00733-3
https://doi.org/10.1007/s11747-020-00733-3
https://doi.org/10.34013/jk.v5i2.349
https://doi.org/10.1007/s11747-018-0598-1
https://doi.org/10.23969/humanitas.v4ii.4882
https://doi.org/https:/doi.org/10.17762/turcomat.v12i6.8750

the art. Administrative Sciences, 10(3), 60.
https://doi.org/10.3390/admsci10030060

Réklaitis, K., & Pileliené, L. (2019). Principle differences between B2B and B2C
Marketing Communication Processes. Management of Organizations: Systematic
Research, 81(1), 73—86. https://doi.org/10.1515/mosr-2019-0005

Satik, G., & Aral, R. (2019). The Title of the Article: Writing Techniques Used in
Language Teaching: Narrative Writing and Creative Writing. Modern Journal of
Language Teaching Methods, 9(1), 359-366.

Vieira, V. A., de Almeida, M. 1., Agnihotri, R., da Silva, N. S., & Arunachalam, S. (2019).
In pursuit of an effective B2B digital marketing strategy in an emerging market.
Journal of the Academy of Marketing Science, 47(6), 1085-1108.
https://doi.org/10.1007/s11747-019-00687-1

Vitek, M. (2021). Events as an effective marketing communication tool. SHS Web of
Conferences, 90, 01022. https://doi.org/10.1051/shsconf/20219001022

Wilcox, D. L., & Reber, B. H. (2013). Public Relations Writing and Media Techniques:
Pearson New International Edition (7th ed.). Pearson International Content.
https://umnlibrary.vitalsource.com/books/9781292055985

45

Tambahkan Judul Laporan, Nama Lengkap Mahasiswa, Universitas Multimedia Nusantara


https://doi.org/10.3390/admsci10030060
https://doi.org/10.1515/mosr-2019-0005
https://doi.org/10.1007/s11747-019-00687-1
https://doi.org/10.1051/shsconf/20219001022
https://umnlibrary.vitalsource.com/books/9781292055985

