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PERANCANGAN MEDIA KAMPANYE @breakfromburnout
UNTUK ACARA SOSIALISASI BURNOUT SYNDROME
TERHADAP GENERASI Z DI PT CIPUTRA DEVELOPMENT

Sharon Tanuwijaya
ABSTRAK

Latar belakang karya ini merupakan landasan dari kekhawatiran kesehatan mental
terhadap karyawan generasi Z pada PT Ciputra Development mengenai fenomena
sindrom burnout. Kondisi ini tidak-hanya berdampak pada kesejahteraan karyawan,
namun terdapat implikasi signifikan pada produktivitas dan kinerja organisasi
secara keseluruhan terhadap karyawan generasi Z pada PT Ciputra Development.
Hal tersebut tentu perlunya tindakan yang komprehensif dalam mengatasi masalah
kesehatan mental pada sindrom burnout terhadap karyawan generasi Z, perancang
karya membuat media kampanye Break From Burnout untuk acara sosialisasi isu
kesehatan mental burnout sindrom yang diharapkan dapat membantu memotivasi
kerja karyawan. Tujuan dilaksanakan media kampanye ini adalah untuk
meningkatkan wawasan baru mengenai isu kesehatan mental burnout syndrome
terhadap karyawan generasi Z pada PT Ciputra Development. Proses perancangan
kampanye Break From Burnout dilakukan melalui 6 tahapan menurut Tuten dan
Solomon. Kesimpulan yang dapat ditarik dari media kampanye ini menyatakan
bahwa meskipun acara sosialisasi melalui fitur Instagram Feeds dan Story masih
kurang optimal, namun berhasil dalam memanfaatkan fitur Instagram Reels.
Berdasarkan form suryei yang.dibagikan kepada karyawan generasi Z; terbukti
bahwa rendahnya penghargaan di setiap individu karyawan yang berdampak pada
kinerja karyawan.

Kata kunei: Media Kampanye, Media Sosial, Sindrom kelelahan
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DESIGNING A DIGITAL CAMPAIGN @breakfromburnout FOR
SOCIALIZATION OF BURNOUT SYNDROME EVENT FOR
GENERATION Z AT PT CIPUTRA DEVELOPMENT

Sharon Tanuwijaya

ABSTRACT

Background of this work is the concern of mental health towards Generation Z
employees at PT Ciputra Development regarding the phenomenon of burnout
syndrome. This condition not only has an impact on employee well-being, but also
has significant implications for the productivity and overall performance of the
organization towards Generation Z employees at PT Ciputra Development. This
naturally requires comprehensive action in addressing mental health problems in
burnout syndrome towards. Generation Z employees. The designer of the work
created a Break From Burnout media campaign for a socialization event on the
issue of burnout syndrome mental health which is expected to help motivate
employee work. The purpose of implementing this media campaign is to raise new
insights about the issue of burnout syndrome mental health towards Generation Z
employees at PT Ciputra Development. The process of designing the Break From
Burnout campaign was carried out through 6 stages according to Tuten and
Solomon. The conclusion that can be drawn from this media campaign states that
although the socialization event through Instagram Feeds and Story features is still
less than optimal, but it was successful in utilizing the Instagram Reels feature.
Based on the survey form distributed to Generation Z employees, it is proven that
low recognition in each individual employee has an impact on employee
performance.

Keywords: Burnout Syndrome, Digital Campaign, Social Media
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