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AKTIVITAS BRAND ACTIVATION PADA PT JELITA 

ANUGERAH INDONESIA DALAM MENINGKATKAN BRAND 

AWARENESS 

 (Audrey Febryanti Reksowardojo) 
 

 

 

ABSTRAK 

 

 
Minat yang tinggi dari masyarakat terhadap produk-produk lokal telah mendorong 

pertumbuhan produsen lokal yang signifikan. Sebuah perusahaan kosmetik tentunya 

harus memiliki divisi khusus bernama brand activation untuk merencanakan activation 

baik di event offline maupun secara online melalui social media brand sebagai owned 

media yang utama. Tujuan dari kerja amagang ini adalah untuk mengetahui proses dan 

cara kerja serta peran langsung dari divisi Brand Activation pada departemen 

Marketing di Jacquelle Beaute. Perusahaan yang menjadi tempat proses kerja magang 

dilakukan adalah sebuah brand makeup lokal yang berdiri sejak tahun 2015 dengan 

nama brand Jacquelle Beaute dan berada di bawah PT Jelita Anugerah Indonesia. Posisi 

yang dipilih selama proses kerja magang ini adalah Brand Activation Intern yang 

berada di bawah divisi Marketing Communication dan memiliki aktivitas seperti 

membuat deck photoshoot dan video shoot, membuat caption dari hasil eksekusi 

konten oleh tim Social Media, dan membuat konsep activation untuk kepentingan 

promosi. Konsep yang digunakan dalam Laporan magang ini adalah konsep Brand 

Activation. Kendala utama dalam proses kerja magang ini adalah jadwal perusahaan 

yang seringkali berubah seringkali mempengaruhi kebutuhan untuk melakukan 

activation yang perlu dipersiapkan jauh-jauh hari. Setelah dilakukan proses kerja 

magang selama 640 jam kerja, terdapat kesimpulan yaitu brand activation sangat 

penting untuk meningkatkan awareness dan engagement dari sebuah brand. 
 

 

 

Kata kunci: Brand Activation, Media Sosial, Instagram, Jacquelle Beaute 
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BRAND ACTIVATION ACTIVITIES AT PT JELITA ANUGERAH 

INDONESIA TO INCREASE BRAND AWARENESS 

 (Audrey Febryanti Reksowardojo) 

 
ABSTRACT (English) 

 

 

The high interest from the community in local products has driven significant 

growth for local manufacturers. A cosmetics company must certainly have a 

specialized division called brand activation to plan activations both at offline 

events and online through brand-owned social media as the primary owned 

media. The purpose of this internship is to understand the processes, workings, 

and direct role of the Brand Activation division in the Marketing department at 

Jacquelle Beaute. The company where the internship took place is a local makeup 

brand established since 2015 under the name Jacquelle Beaute, operating under 

PT Jelita Anugerah Indonesia. The chosen position during this internship process 

is Brand Activation Intern under the Marketing Communication division, 

involving activities such as creating photoshoot and video shoot decks, crafting 

captions from content execution by the Social Media team, and developing 

activation concepts for promotional purposes. The concept used in this internship 

report is the Brand Activation concept. The main challenge in this internship 

process is the company's frequently changing schedule, often affecting the need 

to prepare for activations well in advance. After completing the internship 

process with 640 working hours, the conclusion is that brand activation is crucial 

for increasing awareness and engagement for a brand. 
 

Keywords: Brand Activation, Social Media, Instagram, Jacquelle Beaute 



ix 

Aktivitas Brand Activation…, Audrey Febryanti Reksowardojo, Universitas Multimedia 

Nusantara 

 

 

 
 

DAFTAR ISI 

HALAMAN PERNYATAAN TIDAK PLAGIAT .................................................... ii 

HALAMAN PENGESAHAN .................................................................................... iii 

HALAMAN PERSETUJUAN PUBLIKASI LAPORAN ILMIAH ...................... iv 

KATA PENGANTAR ................................................................................................. v 

ABSTRAK.................................................................................................................. vii 

ABSTRACT .............................................................................................................. viii 

DAFTAR ISI ............................................................................................................... ix 

DAFTAR GAMBAR .................................................................................................. xi 

DAFTAR TABEL ...................................................................................................... xii 

DAFTAR LAMPIRAN ............................................................................................ xiii 

BAB I PENDAHULUAN ............................................................................................ 1 

1.1 Latar Belakang .................................................................................................. 1 

1.2 Maksud dan Tujuan Pelaksanaan Kerja Magang .............................................. 8 

1.3 Waktu dan Prosedur Pelaksanaan Kerja Magang .............................................. 8 

1.3.1 Waktu Pelaksanaan Kerja Magang ........................................................... 8 

1.3.2 Prosedur Pelaksanaan Kerja Magang ....................................................... 9 

BAB II GAMBARAN UMUM PERUSAHAAN .................................................... 11 

2.1 Sejarah Singkat Perusahaan ............................................................................ 11 

2.1.1 Profil Perusahaan.................................................................................... 11 

2.1.2 Tempat, Kontak, dan Kanal Perusahaan ................................................ 12 

2.2 Visi dan Misi PT Jelita Anugerah Indonesia ................................................... 13 

2.3 Struktur Organisasi PT Jelita Anugerah Indonesia ......................................... 14 

BAB III PELAKSANAAN KERJA MAGANG ..................................................... 16 

3.1 Kedudukan Dalam Kerja Magang ................................................................... 16 

3.2 Tugas dan Uraian dalam Kerja Magang .......................................................... 16 

3.2.1 Tugas Kerja Magang .............................................................................. 17 

3.2.2 Uraian Pelaksanaan Kerja Magang ........................................................ 23 

3.2.3 Kendala Utama ....................................................................................... 39 

3.2.4 Solusi ...................................................................................................... 39 

BAB IV SIMPULAN DAN SARAN ........................................................................ 40 

4.1 Simpulan.......................................................................................................... 40 

4.2 Saran ................................................................................................................ 41 

https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.5xudkixhjaic
https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.h7r2dj6bvz5c
https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.6soxx4c4pv3g
https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.bg71d5184bl0
https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.cm4w2se7rr57
https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.imec6s71salo
https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.imt947g0jllm
https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.rdq1b831bp3e
https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.p70cvvsbvj1a
https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.1yl8aig54xng
https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.wvb7v5q77hm6
https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.599sz4sgr4a1
https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.jnk4w0tgmbwl
https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.fcusvpgjamd0
https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.oxhpo3vyevuu
https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.rsdxpxyxdfao
https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.iquraao4y1lq
https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.ozb0nbcl6rpr
https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.j3knw28b8qu3
https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.nfyit5gmhngz
https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.fzzj1pl9x7y8
https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.1mb0jqopcyt5


ix 

Aktivitas Brand Activation…, Audrey Febryanti Reksowardojo, Universitas Multimedia 

Nusantara  

4.2.1 Saran untuk Perusahaan ......................................................................... 41 

4.2.2 Saran untuk Universitas ......................................................................... 41 

4.2.3 Saran untuk Mahasiswa .......................................................................... 42 

DAFTAR PUSTAKA ................................................................................................ 43 

LAMPIRAN ............................................................................................................... 45 

https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.48u8kwd4ildk
https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.vnw03fecoaid
https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.4vl977qptota
https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.v19x21u3m7to
https://docs.google.com/document/d/1WLUL3GbYfafJppvHTBJEKbYYWe9BdcXIDRCP1D89tjc/edit#heading%3Dh.3h1okynvsvm9


xi 
Aktivitas Brand Activation…, Audrey Febryanti Reksowardojo, Universitas Multimedia 

Nusantara 

 

DAFTAR GAMBAR 
 

 
Gambar 1.1 Perkiraan Pendapatan Produk Perawatan Diri dan Kecantikan di 

Indonesia ....................................................................................................................... 2 

Gambar 1.2 Alasan perempuan Indonesia memilih brand makeup lokal ..................... 4 

Gambar 2.1 Logo Jacquelle Beaute ............................................................................ 10 

Gambar 2.2 Struktur Organisasi PT Jelita Anugerah Indonesia ................................. 13 

Gambar 2.3 Struktur Departemen Marketing Communication PT Jelita Anugerah 

Indonesia ..................................................................................................................... 13 

Gambar 3.1 Alur pembuatan konsep photoshoot dan video shoot .............................. 21 

Gambar 3.2 Alur pembuatan konsep offline event ...................................................... 22 

Gambar 3.3 Alur pembuatan konsep booth activation ................................................ 23 

Gambar 3.4 Konsep photoshoot .................................................................................. 26 

Gambar 3.5 Konsep video shoot referensi dari Chanel ............................................... 27 

Gambar 3.6 Model kampanye ..................................................................................... 28 

Gambar 3.7 Insights account reach Instagram Jacquelle Beaute ................................ 29 

Gambar 3.8 Hasil Eksekusi Konten Instagram Jacquelle Beaute ............................... 30 

Gambar 3.9 Insights account engaged konten Instagram Jacquelle Beaute ................ 31 

Gambar 3.10 Hasil evaluasi konten untuk kampanye #jacquellebreaktherules .......... 32 

Gambar 3.11 Produk Mickey Minnie Edition di Shopee ............................................ 33 

Gambar 3.11 Produk Mickey Minnie Edition di Shopee ............................................ 33 

Gambar 3.11 Produk Mickey Minnie Edition di Shopee ............................................ 33 

Gambar 3.11 Produk Mickey Minnie Edition di Shopee ............................................ 33 

Gambar 3.11 Produk Mickey Minnie Edition di Shopee ............................................ 33 



xii 
Aktivitas Brand Activation…, Audrey Febryanti Reksowardojo, Universitas Multimedia 

Nusantara 

 

 

 
 

DAFTAR TABEL 

Tabel 3.1 Timeline Praktik Kerja Magang .................................................................. 17 



xiii 
Aktivitas Brand Activation…, Audrey Febryanti Reksowardojo, Universitas Multimedia 

Nusantara 

 

DAFTAR LAMPIRAN 

Lampiran 1 Surat Pengantar MBKM 01 ..................................................................... 45 

Lampiran 2 Surat Pengantar Kerja Magang KM2 ...................................................... 46 

Lampiran 3 Surat Pernyataan Penerimaan dari PT Jelita Anugerah Indonesia ........... 47 

Lampiran 4 Kartu Kerja Magang ................................................................................ 48 

Lampiran 5 Daily Task Proses Kerja Magang ............................................................ 49 

Lampiran 6 Lembar Verifikasi Laporan Magang ....................................................... 50 

Lampiran 7 Form Bimbingan Magang ........................................................................ 51 

Lampiran 8 Hasil Turnitin ........................................................................................... 52 


