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PELAKSANAAN PRAKTIK MITIGASI SICK BUILDING 
SYNDROME MELALUI KAMPANYE DIGITAL DI FIFGROUP 

 
 Christian Andrew Mienarto 

 
ABSTRAK 

 

Latar belakang dari perancangan karya ini adalah penerapan sistem kerja WFO 
yang memiliki keterkaitan terhadap Sick Building Syndrome (SBS), sebagaimana 
disampaikan oleh KEMENKES RI bahwa risiko tertinggi terpapar SBS ada pada 
pekerja di bangunan dengan struktur tertutup dan rutin menggunakan komputer. 
Environment Health Safety (EHS) sebagai fungsi mitigasi kecelakaan kerja, 
memiliki kewajiban untuk menerapkan praktik K3, yang salah satunya diwujudkan 
melalui komunikasi mitigasi SBS. Tujuan dari karya ini adalah untuk meningkatkan 
awareness karyawan FIFGROUP HO terhadap SBS sebesar 25%. Konsep yang 
digunakan dalam perancangan karya ini adalah PRACE menurut Chaffey & Smith 
yang diawali tahap plan, dengan pre-survey kepada 200 responden sebagai acuan 
penyusunan strategic plan, selanjutnya reach, dengan penyusunan media plan serta 
movement kampanye yakni #FIFGROUPFREESBS, kemudian act, dengan 
penentuan format pesan infographics, lalu convert, dengan aktivasi kampanye 
melalui event Culture Day, dan terakhir engage, dengan membagikan stiker 
kampanye berisi pesan mitigasi SBS. Hasil karya berupa kampanye digital yang 
dipublikasikan melalui Instagram @growingatfifgroup dan FIFGROUP Employee 
Mobile Apps (FEMA). Kesimpulan dari karya ini adalah pelaksanaan komunikasi 
K3 yang efektif melalui media sosial, dengan hasil post-survey kepada 240 
responden, menunjukan peningkatan awareness karyawan terhadap SBS sebesar 
50,5%, serta pernyataan dari 214 karyawan, bahwa informasi yang diberikan efektif 
dalam menuntun tindakan untuk mengurangi risiko SBS. 
 
 

Kata kunci: Work From Office, Environment Health Safety, Komunikasi, Mitigasi, 
Sick Building Syndrome 
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IMPLEMENTATION OF SICK BUILDING SYNDROME 
MITIGATION PRACTICES THROUGH DIGITAL 

CAMPAIGN AT FIFGROUP 
 

 Christian Andrew Mienarto 
 

ABSTRACT 
 

The background to the design of this work is the implementation of the WFO work 
system which is related to Sick Building Syndrome (SBS), as stated by KEMENKES 
RI that the highest risk of exposure to SBS is in workers in buildings with closed-
structure and routinely use computers. Environment Health Safety (EHS) as a 
workplace accident mitigation function, has an obligation to implement K3 
practices, one of which is realized through SBS mitigation communications. The 
aim of this work is to increase FIFGROUP HO employees' awareness of SBS by 
25%. The concept used in designing this work is PRACE according to Chaffey & 
Smith which begins with the plan stage, with a pre-survey of 200 respondents as a 
reference for preparing a strategic plan, then reach, with preparing a media plan 
and campaign movement #FIFGROUPFREESBS, then act, by determining the 
infographic message format, then convert, with the activation campaign through 
Culture Day event, and finally engage, by distributing campaign stickers containing 
SBS mitigation message. The results of the work are in the form of digital 
campaigns published through Instagram @growingatfifgroup and FIFGROUP 
Employee Mobile Apps (FEMA). The conclusion of this work is the implementation 
of effective K3 communication through social media, with the results of a post-
survey to 240 respondents, showing an increase in employee awareness of SBS by 
50.5%, as well as statements from 214 employees, that the information provided is 
effective in guiding action to reduce the risk of SBS.  
 
 

Keywords: Work From Office, Environment Health Safety, Communication, 
Mitigation, Sick Building Syndrome 
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