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AKTIVITAS BRAND EXECUTIVE DI PT FOODS 

BEVERAGES INDONESIA 

 

 Jason Kristanto 

 

ABSTRAK 

 

Hadirnya Industri Makanan dan Minuman di Indonesia setiap tahunnya terus 

bertumbuh. Hal ini menjadi daya tarik serta minat dari Kawan Lama Group untuk 

membuat salah satu perusahaan yang bergerak di dalam Industri Makanan dan 

Minuman yang bernama PT Foods Beverages Indonesia. Kehadiran perusahaan 

tersebut tentu diikuti dengan tren minat masyarakat Indonesia. Untuk itu, PT 

Foods Beverages Indonesia terus melakukan inovasi untuk menciptakan produk-

produk makanan dan minuman yang digemari oleh masyarakat. Hingga saat ini, 

PT Foods Beverages Indonesia telah memiliki beberapa brand makanan dan 

minuman yakni Chatime, Chatime Atealier, Cupbop, Gindaco, dan Go! Go! Curry 

dengan total gerai lebih dari 500 outlet yang tersebar di kota-kota besar Indonesia. 

Penulis memiliki kesempatan untuk melakukan praktik kerja magang sebagai 

Brand Executive di PT. Foods Beverages Indonesia. Tugas utama dari Brand 

Executive yakni untuk meningkatkan awareness dari semua brand milik PT 

Foods Beverages Indonesia, salah satunya yakni dengan menerapkan program 

event Chatime Goes to School, Memasang beberapa materi collaterals di seluruh 

gerai milik PT Foods Beverages Indonesia hingga melakukan produksi dan 

distribusi voucher serta kupon kepada pelanggan. Selama kegiatan praktiknya, 

Penulis telah menerapkan pemahaman tentang event dan brand campaign 

sehingga mampu beradaptasi dengan tugas yang diberikan karena adanya 

relevansi antara pemahaman materi di kampus dengan tugas yang dikerjakan di 

perusahaan. Konsep yang digunakan Penulis selama kegiatan praktik magang 

yakni konsep Special Event and Brand Activation, Intergrated Brand Campaign, 

Sales Promotion, serta konsep dari brand secara menyeluruh. Dengan adanya 

pemahaman dan penggunaan konsep tersebut, Penulis telah berhasil 

menyelenggarakan berbagai offline event Chatime Goes to School, serta mampu 

menciptakan materi collaterals di seluruh gerai, yang turut meningkatkan brand 

awareness serta target perusahaan menjadi tercapai. 

 

 

Kata kunci: Brand Awareness, Offline Event, Materi Collaterals, Sales 

Promotion, Brand Executive, dan Intergrated Brand Campaign. 
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BRAND EXECUTIVE ACTIVITIES AT PT FOODS BEVERAGES 

INDONESIA 

 

 Jason Kristanto 

 

ABSTRACT 

  

The presence of the Food and Beverage Industry in Indonesia continues to grow 

every year. This became the attraction and interest of the Kawan Lama Group to 

create a company operating in the Food and Beverage Industry called PT Foods 

Beverages Indonesia. The presence of this company is certainly followed by 

trends in the interest of the Indonesian people. For this reason, PT Foods 

Beverages Indonesia continues to innovate to create food and beverage products 

that are popular with the public. Until now, PT Foods Beverages Indonesia has 

several food and beverage brands, namely Chatime, Chatime Atealier, Cupbop, 

Gindaco, and Go! Go! Curry with a total of more than 500 outlets spread across 

major cities in Indonesia. The author had the opportunity to do internship as a 

Brand Executive at PT. Foods Beverages Indonesia. The main task of the Brand 

Executive is to increase awareness of all brands owned by PT Foods Beverages 

Indonesia, one of which is by implementing the Chatime Goes to School event 

program, installing several collateral materials in all outlets owned by PT Foods 

Beverages Indonesia and producing and distributing vouchers and coupons to 

customers. During the practical activities, the author has applied an 

understanding of events and brand campaigns so the author is able to adapt to the 

tasks given because of the relevance between understanding the material on 

campus and the tasks carried out at the company. The concepts used by the author 

during internship practical activities are the concept of Special Event and Brand 

Activation, Integrated Brand Campaign, Sales Promotion, as well as the concept 

of the brand as a whole. By understanding and using this concept, the author has 

succeeded in holding various offline Chatime Goes to School events, and was able 

to create collateral material in all outlets, which helped increase brand 

awareness and achieve the company's targets. 

 

Keywords: Brand Awareness, Offline Event, Materi Collaterals, Sales Promotion, 

Brand Executive, and Intergrated Brand Campaign. 
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