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PERANCANGAN COMPANY PROFILE WUNDERMAN 

THOMPSON INDONESIA 

 

 Verllencia 

ABSTRAK 

 

Dalam menghadapi persaingan bisnis yang semakin ketat di Indonesia, 

terutama di industri kreatif, agensi multinasional seperti Wunderman 

Thompson harus merancang strategi komunikasi efektif untuk bersaing 

dengan agensi lokal yang telah meraih berbagai penghargaan. Namun, jika 

dilihat dari komunikasi yang dilakukan oleh Wunderman Thompson 

Indonesia, masih ditemukan kekurangan berupa kurangnya komunikasi aktif 

yang dilakukan dengan publik lokal karena masih bergantung pada 

komunikasi yang dilakukan oleh pihak global. Hal tersebut menyebabkan 

keterbatasan informasi yang tersedia di kalangan publik lokal. Tujuan dari 

karya ini adalah menerapkan ilmu yang diperoleh selama perkuliahan untuk 

menciptakan solusi nyata yang memberikan gambaran terbaru dan mudah 

diakses oleh publik, terutama pihak internal agensi. Konsep yang menjadi 

panduan proses perancangan karya ini adalah Corporate Communication, 

Business to Business (B2B), Public Relations Writing, Company Profile, 

Brand Guidelines, dan Desain Komunikasi. Metode penulisan mencakup 

proses perencanaan, penulisan, dan evaluasi, dengan hasil karya yang 

disajikan dalam format cetak dan digital. Respons positif terhadap karya ini 

menunjukkan keberhasilannya dalam mencapai tujuan sebagai sumber 

informasi dan untuk menyamakan pemahaman publik mengenai Wunderman 

Thompson Indonesia. Harapannya, karya ini dapat menjadi acuan dalam 

presentasi masa depan untuk membentuk hubungan kerja sama dengan calon 

klien.  

 

Kata kunci: Agensi multinasional, company profile, Wunderman Thompson 

Indonesia 
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DESIGNING WUNDERMAN THOMPSON INDONESIA'S 

COMPANY PROFILE 

 Verllencia 

 

ABSTRACT 

 

In the face of an increasingly competitive business landscape in Indonesia, 

particularly in the creative industry, multinational agencies like Wunderman 

Thompson must design effective communication strategies to compete with 

local agencies that have garnered various awards. However, when examining 

the communication efforts of Wunderman Thompson Indonesia, a deficiency 

is observed in the lack of active communication with the local public, as it 

still relies on global communication efforts. This results in a limitation of 

information available among the local public.. The goal of this work is to 

apply the knowledge acquired during studies to create a tangible solution that 

provides the latest and easily accessible overview for the public, especially 

the agency's internal stakeholders.  The guiding concepts in the design 

process of this work include Corporate Communication, Business to Business 

(B2B), Public Relations Writing, Company Profile, Brand Guidelines, and 

Communication Design. The writing method encompasses planning, writing, 

and evaluation processes, with the presented work available in both print and 

digital formats. Positive responses to this work indicate its success in 

achieving the goal as an information source and aligning public 

understanding of Wunderman Thompson Indonesia. The hope is that this 

work can serve as a reference in future presentations to establish 

collaborative relationships with potential clients. 

 

Keywords: Multinational agency, company profile, Wunderman Thompson 

Indonesia 

 

 

 

 



 

 

x 
Perancangan Company Profile…, Verllencia, Universitas Multimedia Nusantara 

 

DAFTAR ISI 

 

HALAMAN PERNYATAAN TIDAK PLAGIAT ............................................ iii 

HALAMAN PENGESAHAN .............................................................................. iv 

HALAMAN PERSETUJUAN PUBLIKASI KARYA ILMIAH UNTUK 

KEPENTINGAN AKADEMIS ............................................................................ v 

KATA PENGANTAR .......................................................................................... vi 

ABSTRAK .......................................................................................................... viii 

ABSTRACT ........................................................................................................... ix 

DAFTAR ISI .......................................................................................................... x 

DAFTAR TABEL ............................................................................................... xii 

DAFTAR GAMBAR .......................................................................................... xiii 

DAFTAR LAMPIRAN ...................................................................................... xiv 

BAB I  PENDAHULUAN ..................................................................................... 1 

1.1 Latar Belakang Penelitian ..................................................................... 1 

1.2 Tujuan Karya ....................................................................................... 12 

1.3 Kegunaan Karya ................................................................................... 12 

1.3.1 Kegunaan Akademis ....................................................................... 12 

1.3.2 Kegunaan Praktis ............................................................................ 13 

BAB II  KERANGKA KONSEPTUAL ............................................................ 14 

 Tinjauan Karya Sejenis ....................................................................... 14 

 Teori atau Konsep yang Digunakan ................................................... 18 

2.2.1 Corporate Communication .............................................................. 18 

2.2.2 Sistem Business to Business (B2B) ................................................ 20 

2.2.3 Public Relations Writing ................................................................. 23 

2.2.3.1 Proses Dasar Menulis............................................................... 24 

2.2.4 Company Profile ............................................................................. 25 

2.2.4.1 Fungsi Company Profile .......................................................... 26 

2.2.4.2 Isi Company Profile ................................................................. 27 

2.2.5 Brand Guidelines ............................................................................. 29 

2.2.5.1 Karakteristik Guidelines .......................................................... 29 

2.2.5.2 Unsur Guidelines ..................................................................... 30 

2.2.6 Desain Komunikasi ......................................................................... 32 

2.2.6.1 Layout ...................................................................................... 33 



 

 

xi 
Perancangan Company Profile…, Verllencia, Universitas Multimedia Nusantara 

 

2.2.6.2 Tipografi .................................................................................. 36 

2.2.6.3 Gambar..................................................................................... 37 

2.2.6.4 Warna ....................................................................................... 38 

BAB III  RANCANGAN KARYA ..................................................................... 39 

3.1 Tahapan Pembuatan ............................................................................ 39 

3.1.1 Pengumpulan dan Pengolahan Data ................................................ 39 

3.1.1.1 Observasi ................................................................................. 39 

3.1.1.2 Wawancara............................................................................... 40 

3.1.1.3 Studi Pustaka............................................................................ 45 

3.1.2 Perancangan Karya.......................................................................... 46 

3.2 Anggaran ............................................................................................... 57 

3.3 Target Luaran/Publikasi ..................................................................... 57 

BAB IV  HASIL KARYA ................................................................................... 59 

4.1 Pelaksanaan .......................................................................................... 59 

4.1.1 Profil Perusahaan ............................................................................ 59 

4.1.2 Hasil Pengumpulan Data ................................................................. 60 

4.1.2.1 Hasil Observasi ........................................................................ 60 

4.1.2.2 Hasil Wawancara ..................................................................... 62 

4.1.2.3 Hasil Studi Pustaka .................................................................. 66 

4.1.3 Produksi Karya ................................................................................ 68 

4.1.3.1 Brand Guidelines ..................................................................... 68 

4.1.3.2 Hasil Karya .............................................................................. 76 

4.2 Evaluasi ................................................................................................. 90 

BAB V  SIMPULAN SARAN ............................................................................ 95 

5.1 Simpulan ................................................................................................ 95 

5.2 Saran ...................................................................................................... 96 

5.2.1 Saran Akademis .............................................................................. 96 

5.2.2 Saran Praktis ................................................................................... 97 

DAFTAR PUSTAKA .......................................................................................... 99 

LAMPIRAN A ................................................................................................... 102 

LAMPIRAN B ................................................................................................... 119 

LAMPIRAN C ................................................................................................... 129 

 



 

 

xii 
Perancangan Company Profile…, Verllencia, Universitas Multimedia Nusantara 

 

DAFTAR TABEL 

Tabel 1.1 Perbandingan Kompetitor Berskala Multinasional ................................. 6 
Tabel 1.2 Perbandingan Kompetitor Lokal ............................................................. 8 
Tabel 2.1 Perbandingan Karya Sejenis ................................................................. 14 
Tabel 2.2 Perbandingan Antara B2B dan B2C ..................................................... 21 

Tabel 3.1 Narasumber Wawancara ....................................................................... 43 
Tabel 3.2 Draf Perancangan Karya ....................................................................... 51 
Tabel 3.3 Lini Masa Pembuatan Company Profile Wunderman Thompson 

Indonesia ............................................................................................................... 56 

Tabel 3.4 Anggaran Produksi Company Profile Wunderman Thompson Indonesia

 ............................................................................................................................... 57 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

xiii 
Perancangan Company Profile…, Verllencia, Universitas Multimedia Nusantara 

 

DAFTAR GAMBAR 

Gambar 1.1 Klasifikasi Populasi Berdasarkan Generasi di Indonesia .................... 3 
Gambar 1.2 Penghargaan Creative Agency Tahunan pada Tahun 2022 oleh Citra 

Pariwara................................................................................................................... 9 
Gambar 1.3 Website Wunderman Thompson Indonesia Berisikan Struktur 

Organisasi .............................................................................................................. 10 
Gambar 2.1 Grid Rules ......................................................................................... 34 
Gambar 2.2 Prinsip Layout BANGPP ................................................................... 35 
Gambar 3.1 Model Pesan Piramida dan Piramida Terbalik .................................. 53 

Gambar 3.2 Brief Visual Karya untuk Graphic Designer ..................................... 55 
Gambar 4.1 Logo Wunderman Thompson............................................................ 69 
Gambar 4.2 Logo Wunderman Thompson............................................................ 70 

Gambar 4.3 Tipografi Wunderman Thompson ..................................................... 71 
Gambar 4.4 Contoh Konten Media Sosial Wunderman Thompson ..................... 72 
Gambar 4.5 Warna Khas Wunderman Thompson ................................................ 73 
Gambar 4.6 Contoh Konten Media Sosial Wunderman Thompson ..................... 74 

Gambar 4.7 Hasil Potret Kantor Wunderman Thompson Indonesia .................... 75 
Gambar 4.8 Desain Front Cover Company Profile .............................................. 78 

Gambar 4.9 Halaman Pengenalan Company Profile............................................. 79 
Gambar 4.10 Halaman Daftar Isi Company Profile .............................................. 80 
Gambar 4.11 Halaman Pemisah Bab 1 Company Profile ..................................... 81 

Gambar 4.12 Halaman About Us Pada Company Profile ..................................... 82 

Gambar 4.13 Halaman Our Services Pada Company Profile ............................... 83 
Gambar 4.14 Halaman Tentang CEO Pada Company Profile .............................. 84 
Gambar 4.15 Halaman Tentang Our Clients Pada Company Profile ................... 85 

Gambar 4.16 Halaman Tentang Awards & Recognition Pada Company Profile . 86 
Gambar 4.17 Halaman Tentang Activities & Programs Pada Company Profile .. 87 
Gambar 4.18 Halaman Tentang At a Glance Pada Company Profile ................... 88 

Gambar 4.19 Halaman Kontak Pada Company Profile ........................................ 89 
Gambar 4.20 Desain Back Cover Company Profile .............................................. 90 

Gambar 4.21 Pendapat Responden Tentang Isi Company Profile yang Disediakan

 ............................................................................................................................... 91 
Gambar 4.22 Pendapat Responden Tentang Visual Company Profile Berhubungan 

dengan Brand Guidelines ...................................................................................... 92 
Gambar 4.23 Pendapat Responden Tentang Kesan yang Ditimbulkan Company 

Profile .................................................................................................................... 93 
 

 

 

 



 

 

xiv 
Perancangan Company Profile…, Verllencia, Universitas Multimedia Nusantara 

 

DAFTAR LAMPIRAN 

Lampiran A. 1 Hasil Company Profile Wunderman Thompson Indonesia ........ 103 

Lampiran B. 1 Surat Perizinan Penggunaan Nama/Merek Perusahaan .............. 120 

Lampiran B. 2 Lembar Verifikasi Laporan MBKM 04 ...................................... 121 

Lampiran B. 3 Form Bimbingan Skripsi Berbasis Karya ................................... 122 

Lampiran B. 4 Form Bimbingan Bersama Dosen Ahli ....................................... 123 

Lampiran B. 5 Dokumentasi Bimbingan Bersama Dosen Pembimbing ............. 124 

Lampiran B. 6 Dokumentasi Bimbingan Bersama Dosen Ahli .......................... 125 

Lampiran B. 7 Hasil Turnitin .............................................................................. 126 

Lampiran B. 8 CV ............................................................................................... 127 

Lampiran C. 1 Transkrip Wawancara Bersama CEO ......................................... 130 

Lampiran C. 2 Transkrip Wawancara Bersama Head of Content & Social ........ 133 

Lampiran C. 3 Transkrip Wawancara Bersama Account Executive ................... 137 

Lampiran C. 4 Transkrip Wawancara Bersama Art Director ............................. 141 

Lampiran C. 5 Hasil Evaluasi ............................................................................. 145 


		2024-01-04T15:19:07+0000
	JAKARTA
	[4FBSM5HHKU0GWTUI0000A9] 3


		2024-01-07T22:58:28+0700
	Inco Hary Perdana


		2024-01-10T11:40:45+0700
	Novaldy Prawhesmara


		2024-01-10T13:10:44+0700
	Cendera Rizky Anugrah Bangun


		2024-01-10T13:11:01+0700
	Cendera Rizky Anugrah Bangun




