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PERAN ACCOUNT EXECUTIVE DI
WUNDERMAN THOMPSON INDONESIA

Anastasia Leona Tanessia

ABSTRAK

Era Smart Society 5.0 mendorong persaingan perusahaan untuk inovasi dalam
memenuhi  kebutuhan masyarakat multi-segmented. Integrated marketing
communication, khususnya iklan digital, menjadi kunci untuk memunculkan brand
sebagai top of mind. Hal tersebut berdampak meningkatkan kebutuhan brand
Wunderman Thompson Indonesia, agensi kreatif terkemuka, telah sukses melayani
brand unggul di Indonesia. Tujuan dari kerja magang ini adalah memahami peran
dan proses kerja dan mengimplementasikan kemampuan manajemen akun/proyek.
Pekerjaan yang dilakukan pada proses magang adalah melakukan WIP, membuat
minutes of meeting, membuat job requisition, internal review, dan account
handling. Konsep yang digunakan dalam laporan ini adalah meeting dari Solomon
(2016), konsep contact report menurut Solomon (2016), konsep creative brief
menurut Belch, George; Belch, Michael; Powell, Irene; dkk, (2020), Blakeman, R;
Taylor, M (2019), Solomon (2016), konsep internal review menurut Belch, George;
Belch, Michael; Powell, Irene; dkk, konsep account handling menurut Solomon
(2016) dan Tushnet, Rebecca; Goldman, Eric (2022). Kendala utama dalam proses
kerja magang adalah proses kerja kurang efektif akibat ketidakkonsistenan
keinginan klien, kurangnya praktik negosiasi dan job request belum diajarkan
secara mendetail pada masa perkuliahan. Kesimpulannya, seorang Account
Executive Intern berperan sebagai penghubung antara klien dan pihak internal
agensi, terlibat dalam seluruh tahapan kampanye. Selain itu, pada proses magang,
telah mengaplikasikan pengetahuan dan keterampilan untuk efektif dalam
manajemen akun.

Kata kunci: Account Executive, Account Management, Agensi Periklanan,
Wunderman Thompson
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ROLE OF AN ACCOUNT EXECUTIVE AT
WUNDERMAN THOMPSON INDONESIA

Anastasia Leona Tanessia

ABSTRACT

In the era of Smart Society 5.0, companies are competing fiercely to innovate and
meet the diverse needs of the community. Integrated marketing communication,
especially digital advertising, is crucial for making a brand stand out. This trend
significantly affects Wunderman Thompson Indonesia, a leading creative agency
successfully serving top brands in Indonesia. The internship's goal is to understand
the role and work processes and apply account/project management skills.
Internship tasks include Work in Progress (WIP), creating minutes of meetings,
preparing job requisitions, internal reviews, and account handling. The concepts
utilized in this report include the concept of a meeting to Solomon (2016), the
concept of a contact report according to Solomon (2016), the concept of a creative
brief according to Belch et al. (2020), Blakeman, R; Taylor, M (2019), and Solomon
(2016), the concept of internal review according to Belch et al. (2020), the concept
of account handling Tushnet and Goldman (2022). Primary challenges in the
internship involve inefficiencies due to insistent client preferences, a lack of
negotiation practices, and insufficient detail on job requests in the curriculum. In
summary, an Account Executive Intern plays a vital role as a bridge between clients
and internal agency teams, actively engaging in all stages of a campaign.
Additionally, during the internship, the application of knowledge and skills has
proven effective in account management.

Keywords: Account Executive, Account Management, Advertising Agency,

Wunderman Thompson
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