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AKTIVITAS DIVISI MARKETING EVENT  

SCIENTIA SQUARE PARK 

 

Zahra Mutiara Adysti 

 

ABSTRAK 

Pembuatan ide promosi menarik secara berkala dilakukan perusahaan untuk tetap 

bertahan di pasar yang sangat kompetitif saat ini. Pengalaman baik dalam 

menggunakan produk atau jasa menjadi salah satu cara mendapatkan perhatian 

serta ingatan konsumen, event and experiences menjadi salah satu teknik promosi 

yang digunakan, penerapannya dikelola oleh Marketing Event.  Event dapat 

diartikan sebagai kegiatan professional dalam rangka mengumpulkan khalayak 

dalam tujuan pemasaran. Berangkat dari situasi ini, penulis melaksanakan praktik 

kerja magang di Scientia Square Park bidang Marketing Event yang diharapkan 

dari adanya proses magang ini dapat menerapkan langkah-langkah pengelolaan 

suatu event secara langsung yakni, research, design, planning, coordination, dan 

evaluation. Tujuan kerja magang implementasi dari mata kuliah Marketing Public 

Relations, Art Copywriting and Cretive Strategy dan Special Event & Brand 

Activation di Scientia Square Park. Pondasi yang kuat semasa perkuliahan 

menjadi acuan dalam menerapkan proses pengelolaan event yang dilakukan dalam 

upaya menjangkau target market dengan tepat. 

 

Kata kunci: Pemasaran Acara, Pengalaman, Proses Pengelolaan Acara 
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EVENT MARKETING DIVISION ACTIVITIES  

AT SCIENTIA SQUARE PARK 

Zahra Mutiara Adysti 

 

ABSTRACT 

Some companies regularly create many promotional ideas to stay in the 

competitive market nowadays. Nice experience when use product or service is one 

of many ways to get consumer attention, event and experiences are promotional 

techniques that can be used by the company, managed by Marketing Event 

department. Events defined as professional activities I order to gather audiences 

for marketing purposes. Depart form this situation author do an internship at 

Scientia Square Park in the Event Marketing. This internship process hoped will 

be able to directly implement the event management process, research, design, 

planning, coordination, and evaluation. The aim of this internship to implement 

Marketing Public Relations, Art Copywriting and Creative Strategy, and Special 

Event & Brand Activation course at Scientia Square Park. That strong foundation 

of lectures becomes a reference in implementing the event management process to 

reach target market appropriately. 

 

Keywords: Event Marketing, Experiences, Event Management Process 
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